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“What I’ve 
sot in the 
box is Sood 
for your 


box-ottice.” 


Right: Sample 
press-book ad. 


A 
rink its won 
LON 
™ Revel m its 
: To M-G-M's golden treasure-trove of great musicals add a new triumph, ‘ 
the thrilling gigmund Rombers spectacle that was meant for 
the kiss of COLOR and the embrace of SONGS! 
cor “pink, prink, Drink” 
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ANTHONY DAWSON 
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International 

Stage Success 
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MUSIC COMPOSED 
AND CONDUCTED 
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He’s in the aisles! 
He’s in the balcony! 
He’s EVERYWHERE... 


color by 
TECHNICOLOR 


cameron MITCHELL: anne BANCROFT J. Cobb 


Raymond Burr - Charlotte Austin - Peter Whitney - Lee Marvin - Warren Stevens - John G. Kellogg 
Produced by ROBERT L. JACKS - directed by HARMON JONES . written by LEONARD PRASKINS and BARWEY SLATER 
A PANORAMIC PRODUCTION Released by 20th CENTURY-FOX 
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The Human Touch 


OLLYWOOD, which for a quarter of a century 
H relegated researchers and scientists to obscure 
back rooms and took little interest in their work, 
has for eighteen months now been obsessed with things 
technical. Attention to the technological side of motion 
pictures was long overdue, as has been repeatedly pointed 
out in The HERALD and elsewhere. At the present time, 
however, there are signs that the pendulum may have 
swung too far. The basic craftsmen of the motion picture 
art—writers, directors and performers—do not seem to 
be receiving sufficient encouragment to do their best. 
While the new techniques have represented a freeing 
of the screen from its traditional limitations, that liber- 


ation has been in the physical order. Screens, lenses, , 


sound horns and related appurtenances have been too 
much on the mind of all, from producer to distributor 
to exhibitor. 

The human touch is of fundamental importance. The 
industry must not be carried away by the beam of light, 
the electron or some gadget or other. 

The techniques are tools; not ends in themselves. Pa- 
trons may come once or twice to see a technique—the 
example of 3-D showed that—but lasting patronage can 
only be built on solid entertainment. That means, in the 
final analysis, story values. Production can do just so 
much. Without a good story the best acting and direct- 
ing are quite wasted. 

It would seem that in the current technological evo- 
lution in Hollywood the screen writer has become the 
forgotten man. Perhaps it was partly his fault. Yet the 
blame rests on both the studios and the writers . . . on 
the one for being entranced with systems; on the other 
for not being qualified to use fully the new techniques 
in the art of storytelling. After all, the motion picture 
is a narrative art. It can tell a romantic, historical, comic, 
or musical story—but a worthwhile story is always 
needed. 

Since the screen has become so much larger and multi- 
voiced, there has been a tendency to seek bigness for its 
own sake. That surely is all right for a certain propor- 
tion of Hollywood output. The spectacle of one kind or 


another has always been a box office attraction. A steady 


diet of big spectacles might turn out to be satiating. 

A glance at a list of the box office champion pictures 
of the past decade and at the names of the Money Mak- 
ing Stars of the same period shows that there should be 
a balance between “big pictures” and other types of fea- 
tures. Size alone sometimes makes “the light touch” 
difficult or impossible to attain. 

The very considerable assets—of themselves and for 
promotional purposes—in all the new screen techniques 
need to be harnessed and put to work more effectively 


MARTIN QUIGLEY, JR., Editor 


April 24, 1954 


in the cause of screen entertainment than has been the 
case up to now. Let them be slaves; not masters of pro- 
duction policy. The guiding hand should be the writer’s, 
the director’s, the actor’s and not the slide rule, the light 
meter or the electrical gauge. Let’s keep the human 
touch, 


Disney’s Two Masters 


Y far the most important “marriage” to date between 
motion picture and television interests is the alli- 
_ ance announced recently by Walt Disney Pro- 
ductions and the American Broadcasting Company. This 
means that henceforth Walt Disney will be serving two 
masters: motion picture theatres and home television. 
If any one can do the job successfully, he is the one. 
Up to now efforts of important film producers to make 
TV programs have not been conspicuously successful. 
TV series films made by Paramount and Universal have 
been released to theatres for want of broadcast sponsors 
willing to pay a sufficient price. 
It is certain that the extensive Disney TV programs— 
a minimum of 26 hour-long shows—will be planned with 
full knowledge of television’s competitive position with 
respect to theatres. After all, the Disney company is at 
work on a big program of features for theatres in addi- 
tion to the usual number of cartoon shorts. Disney has 
in production the three highest budget films in the 
studio’s history, one a live-action subject and the other 
two feature cartoons. Altogether Disney plans to make 
26 features within the next five years. That certainly is 
an expression of faith in the future of exhibition. 
Television, and theatres, will await with keen anticipa- 
tion Walt Disney’s debut as a regular TV producer next 
October. 
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Q Well-deserved tribute will be paid William J. German 
at the First Annual Heart Award Dinner of the Variety 
Club of New York on May 6. Mr. German, a former chief 
barker, is the president of the Variety Club Foundation 
to Combat Epilepsy. He has had much to do with the 
establishment of the club in New York and has been a 
leader in its charity undertakings. Variety Club sponsor- 
ship of the campaign against epilepsy has helped gain 
support not only within the industry but by making the 
work better known to the public. Bill German is as essen- 
tial to the New York Variety Club and its Foundation as 
the film he distributes is to the industry. His drive and 
energy and consideration of others belie his forty-eight 
years of service. It is to be hoped that he will be active 
as an inspiration to others for many more years. 


—Martin Quigley, Jr. 
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Proper Product 
To THE EpiTor: 

3-D! CinemaScope! Stereophonic Sound! 
Vista-Vision! Ratios! Anamorphic lenses! 


Miracle Mirror screens! etc! etc! All nice 
things to have around, but give us movies 
women will enjoy and we'll do business in 
any medium. “The Glenn Miller Story” 
proves this. 

Help us, please, Mr. Producer, get our 
lost audiences back, our women patrons who 
used to trade with us on the matinees, bring 
their husbands to the movies at night. 

You’re not going to do it with soldiers 
and Indians, the clash of swords, the sight 
of blood, brutality, scientific travels, murder, 
regardless of the medium these themes are 
filmed in. 

TV or no TV the exhibitors of this coun- 
try can get folks back to the movies, in small 
towns and big provided we have the pictures 
that are appealing to the women. 

We want to progress. We want new 
mediums, better sound, better projection. 
Movie fans are entitled to these things, but 
with all these unless we have the proper 
product to back them, the whole business is 
whipped. 

It’s up to you, Mr. Producer. Is the 
American motion picture industry to fall or 
go forward?—Georgia Exhibitor. 


Don’t “‘Let George do it’’ 


To the Editor: 

I note your editorial in The Hera p, 
April 10th, which you have headed “Keep 
COMPO Alive”. 

I am all in favor of your headline but I 
have some criticism of the contents of your 
editorial. I have been noting this kind of 
material not only in The Heratp but in 
quite a number of publications which appear 
to take the position that COMPO, which 
as you state, has done a fine job on the na- 
tional tax campaign should undertake the 
job of (quoting from your own editorial) 
“Discriminatory taxation at the national, 
state and community levels.” Do you realize 
what that job might entail and how much 
money it might cost? There are forty-eight 
states in these United States and there are 
probably several thousand municipalities. I 
dread to think of poor Bob Coyne getting 
on his white charger and riding off in all 
directions to take care of this kind of 
trouble in every one of them. 

I am getting very tired of exhibitors, 
exhibitor leaders and exhibitor organiza- 
tions who constantly come up with the 
attitude of “Let George do it.” The job 
within a state is the job of the exhibitors 
within that state and if they are not properly 
organized and properly financed to do it, 
let them get organized and financed! From 
the national viewpoint, the national COMPO 


office should be prepared to advise and fur- 
nish material for use in each state because 
the job is the same in each state, more or 
less; but, otherwise, I should object strenu- 
ously to having national COMPO undertake 
(for example) the imminent job in Missis- 
sippi where I see a legislator has come out 
with a statement that he is going to re- 
introduce the 10% state tax. We have done 
that job here in Texas ourselves; spending 
our own money and our own efforts without 
running to national COMPO to attend to it 
and I do not see why other states and 
municipalities cannot do the same thing. 

I am going to get myself damned un- 
popular in exhibitor circles by preaching 
that doctrine and by preaching the doctrine 
of “money”! For years and years and years 
the exhibitors have been spoiled by volun- 
teer leaders who have done a fine job per- 
sonally but have failed, for the most part, 
in bringing home to the exhibitors that it is 
their job to finance and man the necessary 
work which has been handed to them on a 
silver platter. I must confess that I am rabid 
along these lines and the rank and file of 
exhibitors, in my opinion, will dislike me 
intensely if I live long enough to preach 
this gospel. 

By the way, down here in Texas we have 

had a state COMPO for the past two or 
three years. That organization, without 
getting a nickel in either money or in- 
dividual assistance from national COMPO, 
undertook the job a year ago of getting 
off our state tax books a provision taxing 
theatres 10 per cent on all admissions over 
50 cents. While the national campaign was 
on, our state unit tackled the state tax 
legislation and got the exemption raised to 
80 cents. We try to take care of our own 
and refuse to lean on any national group 
for Texas problems—COLONEL H. A. 
COLE, Allied Theatre Owners of Texas, 
Dallas, Texas. 
[Editor’s Note: The HeEratp editorial re- 
ferred to by Col. Cole did. not imply that 
COMPO should assume the entire burden of 
fighting taxes on all fronts. The present and 
threatened state and local taxes on theatre 
admissions, however, are so many that some 
assistance from a national organization is 
imperative. COMPO is the logical organiza- 
tion to help wherever help is needed.] 


Personal Appearance 
To THE Epitor: 

Recently, I had the great pleasure of hav- 
ing one of Hollywood’s best western stars 
in person. If other stars would take lessons 
from this cowboy star, they would go far. 
The star is Tim Holt. He is certainly 
Hollywood’s ambassador of good will.— 
JAMES BALKCOM, Gray Theatre, Gray, 
Ga. 
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N INCREASE of more than 

50 per cent in its net profit for 

the first quarter of 1954 is re- 
ported by Loew’s, Inc. The net for 
the 28 weeks ended March 18, 1954, 
subject to year end audit, is reported 
by the company to be $3,199,166 
after all charges and taxes. This is 
the equivalent of 62 cents per share 
on the outstanding stock, compared 
with $2,171,729, or 42 cents per share, 
for the corresponding period of 1953. 


> Mrs. F. Allen Burt, chairman of 
the motion picture committee of the 
Daughters of the American Revolu- 
tion, told delegates to the annual 
DAR convention in Washington this 
week that “through the years the 
Production Code has proved a much 
more important contribution to high 
standards of entertainment than any 
political censorship.” 


>» Motion picture equipment is in- 
cluded on a list of “non-essential” 
imports banned by the Government 
of Chile this week. 


>» Edward Lachman, president of 
Lorraine Carbons, Inc., after a trip 
through the south and west reports 
that many exhibitors are setting 
aside the money saved by the tax 


cut to purchase new equipment. 


_ Small theatres use CinemaScope, 


20th-Fox has been insisting; and it 
now has some impressive figures to 
prove it, .For instance, the com- 
pany said this week there now are 
more than 500 installations in the- 
atres of 750 or fewer seats. Some of 
these are: the Lake Theatre, Powers 
Lake, North Dakota, 150 seats; El 
Rancho, Ringling, Oklahoma, 208 
seats; Bandbox, Philadelphia, 220 
seats; Strand, Angola, Indiana, 208 
seats; and the Karolyn, New 
London, Ohio, 280 seats. ° 


» Congress is getting ready to 
swing at the “filth” business, which 
exists not only in pornographic 
literature, but in films. Three Re- 
publican Senators, led by Robert D. 
Hendrickson, New Jersey, are spon- 
soring legislation which would pro- 
vide jail for at least one year on the 
second offense; and authorize courts 
to permit the public prosecutor to 
confiscate cameras, presses and 


other equipment. 


REPORT FEATURES 
CODE DECLARATION 


The annual financial report of Twen- 
tieth Century-Fox, sent this week to 
stockholders, features a full page de- 
voted to a reprint of the declaration by 
the members of the Motion Picture 
Association réaffirming their adherence to 
the Production Code as "a living instru- 
ment for our guidance." The declaration, 
issued three months ago, is headed 
“Decent Entertainment Is the Best Enter- 
tainment," and affirms that "the funda- 
mental principles of the Code are not 
— to change with the passage of 

me. 


> Not only were national legislators 
so impressed by the industry’s pleas 
and plight, that they voted to reduce 
its taxes; local legislators seem also 
impressed. In Martinsville, and 
Harrisonburg, Va., local taxes have 
been reduced from ten to five per 
cent. At Newport News, in the 
same state, the City Council last 
week lowered license taxes $14,000 
worth, In Philadelphia, Councilman 
Thomas Guerin is pressing for ex- 
emption from the 10 per cent city 
amusement tax, of tickets of 50 cents 
or less. In Canada, the province of 
Manitoba reduced its ticket excise 
from 1714 to 15 per cent. 


> A Hollywood union got tough last 
week with a television producer. 
The Screen Actors Guild cancelled 


* its contract with Tableau Television, 


Ltd., producers of the “China Smith” 
series, allegedly because of failure 
to pay royalties to performers who 
were in some 20 of the films. The 
union forbade its members to deal 
with the television producer. 


> Leaders of the Council of Motion 
Picture Organizations are expected 
to confer in New York next week 
the first time since the conclusion of 
the tax fight, the successful outcome 


the = 


of which the industry generally con- 
cedes to them. The men are Sam 
Pinanski, New England circuit 
owner; Al Lichtman, 20th-Fox dis- 
tribution director; Wilbur Snaper, 
National Allied leader; and Robert 
Coyne, COMPO special counsel. 


> The industry will get its oppor- 
tunity in June to try fiberglass con- 
tainers. So said Harry Greenman, a 


‘ director of U.S. Fiberglass and In- 


dustrial Plastics, Inc., manufacturers 
of the new product. Speaking in 
New York, he said a testing com- 
pany now is putting the containers 
through their paces. The three-reel 
containers weigh five and one-half 
pounds, The metal ones weigh 16. 
The new containers also are buoy- 
ant, and resist heat, cold, and fire; 
and they will not stretch, shrink, or 
absorb moisture. They also are 
weatherproof, shatterproof, and rust- 
proof and waterproof. Mr. Green- 
man also promised his company 
would make advertising letters, 
marquee signs, and concession carts. 


> The free competition is spreading. 
Prints of the kinescope recording 
of Maurice Evans’ production of 
Shakespeare’s “King Richard II” 
will be made available for showing 
in schools starting next month, ac- 
cording to a release from Carl Byoir 
for Hallmark Cards. Hallmark spon- 
sored the original two-hour show 
over the NBC television network 
early this year and is now financing 
the processing and distribution of 
16mm prints at no cost to schools 
and colleges. 


> Theatres have obtained another 
exclusive sports telecast. It’s the 
Rocky Marciano-Ezzard Charles 
bout June 17 at the Yankee Stadium, 
New York. The deal is between 
Theatre Network Television and the 
International Boxing Club. New 
England and New York areas, from 
which the “live” patrons are ex- 
pected to attend the bout, will not 
have the telecasts. 


i i ishi i hone Circle 7-3100; Cable address, 
h Saturday b vigley Publishing Company, Inc., Rockefeller Center, New York City 20. Telep i : . 
Secretary; Martin Quigley, Jr., Editor; Ramsaye, Consulting Editor; James D. Ivers, News Editor; Charles S. Aaronson, 
Ray Gallagher, Advertising Manager; Gus H. Fausel, Product Martin Starr, manager, Yu Pp _ Te 


ion Manager. Bureaus: Hollywood, William R. Weaver, editor, 4 : ) phe 
i isi i i - . i J. A. Otten, National Press Club; London, 

- ; Ch 120 So. LaSalle St., Urben Farley, advertising representative, Telephone, Financial 6-3074; Washington, J. . 4 : ’ 

itor 4 Golden Square. Correspondents in principal capitals. Member Audit Bureau of 
Publications: Better Theatres, published 13 times a year as Section Two of Motion Picture Herald; Motion Picture Daily, Motion Picture and Television manac, ; 


MOTION PICTURE HERALD, APRIL 24, 1954 


: 
‘ 
$3 4 
i te \ 
A 
| 


AT THE OPENING, in the Odeon 
circuit's Marble Arch Theatre, Lon- 
don, of 20th-Fox's "King of the 
Khyber Rifles", in CinemaScope: Al- 
bert Cornfield, the company's manag- 
ing director for Europe; Sam Harris; 
Murray Silverstone, 20th-Fox Inter- 
national president; and F. L. Thomas. 


AS LOEW'S INTERNA- 
TIONAL demonstrated 
Perspecta Sound to New 
York exhibitors last week: 
at the right, Perspecta 
president and inventor C. 
Robert Fine briefs Jesse 
Zunser of "Cue" maga- 
zine. See page 19. 


ON THE SET of "Mambo", in 
Rome, Paramount executive Jacob 
Karp, second from right, and Ed- 
ward Meltzer, right, visit star Sil- 
vana Mangano, director Robert 
Rossen, and star Vittorio Gassman, 


left. 


JOSEPH GINS has been pro- 
moted from Universal Wash- 
ington manager to district man- 
ager, with headquarters at 
Boston. Harold Saltz of New 
Haven succeeds Mr. Gins. 


» RICHARD W. ALT- 
SCHULER is Repub- 
lic's world-wide direc- 
tor of sales, a new 
position. 
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WARNER home office executives met 
with district managers in New York 
last week. The scene above shows, in 
left to right order, Howard Levinson, 
legal; Robert Smeltzer, Washington; 
Norman Ayers, eastern district; 
Henry Herbel, west coast; Roy 
Haines, western sales; Ed Hinchy, 
playdates; Benjamin Kalmenson, vice- 
president in charge of distribution; 
John Kirby, southern sales; Jules 
Lapidus, eastern and Canadian sales; 
Haskell Masters, Canadian district; 
William Mansell, central district; Ben 
Abner, New York; and Art Anderson, 
north prairie district. 


GEORGE BOW. 
SER, National Thea- 
tres vice-president, 
center, at the right, 
goes to Europe 
shortly on leave of 
absence. His suc- 
cessor as general 
manager is Edwin 
Zabel, left, shown 
receiving congratu- 
lations from Charles 
Skouras, president of 
the circuit. 


AT RIGHT, in Glasgow, Sir Alex- 
ander King, circuit owner and in- 
dustry tax campaign leader, re- 
ceives a plaque for his services to 
the industry, from MGM. In or- 
der: Thomas Kerr, Glasgow Lord 
Provost; Charles Goldsmith, 
MGM; Sir Alexander; and Edward 
Hancock, MGM. 


SOL HUROK, seated, left, signs 
the agreement, in New York, 
whereby he will sponsor "Aida" 
in association with IFE Releasing. 
With him is E. R. Zorgniotti, IFE 
vice-president. 


BELOW, Norman Elson, owner of 
the Guild, New York, stands with 
a Tibetan medicine horn being 
blown by Gene Nicks. The tieup: 
opening of "Out of This World”, 
color film made by Lowell Thomas. 


IN BOSTON, Lester Isaac, right, Staniey 
Warner Cinerama exhibition director, re- 
ceives from Motion Picture Operators 
Union Local 182 president Joseph Nuzzolo 
a gold honorary membership card. 


397-SEAT GREENFIELD, GREENFIELD, CALIF 
PARAMOUNT, FAIRFIELD, ME., HAS GONE 
PERRY, MICH., HAS GONE 
CinemaScoPE 410-SEAT KANAWHA, BU 
500-SEAT PIX, ONTARIO, ORE., 
OLATHE, KANS., HAS GONE CinemaScop 
GONE CinemaScoPE 430-SEAT MARTIN 
500-SEAT LUEZ, BOLIVAR, TENN., HAS 
RINGLING, OKLA., HAS GONE CinemaSc 
HAS GONE GCinemaScoPE 498 -SEAT SP 
278 SEAT STRAND, ANGOLA, 
KAROLYN, NEW LONDON, O., HAS GONE 
PLATTE, LA., HAS GONE CinemaScoPE 3 
GONE CinemaScoPE 350-SEAT HENRY, 
350-SEAT PALACE, PENACOOK, 
ROSE, AUDUBON, IA., HAS GONE 
S.D.,HAS GONE CinemaScopE 374-SEAT 
CinemaScoPE 273 SEAT COLONIAL, 
430 - SEAT CAROLINA, SUMTER, S.C., HAS 
MORRISVILLE, VT., HAS GONE 


: . 
4 


..HAS GONE CinemaScoPE 400 - SEAT 
CinemaScoPE 400 - SEAT SILHOUETTE, 
™ 410-SEAT GLEN, QUINCY, ILL., HAS GONE 
CKHANNON, W.VA.,HAS GONE Cinema- 
GONE CinemaScoPE 428-SEAT TRAIL, 
429-SEAT ACME, RIVERTON, WYO., HAS 
, MARTIN, KY., HAS GONE CinemaScoPE 
= NE CinemaScoPE 208-SEAT EL RANCHO, 
oPE 250-SEAT GRAND, HALLOCH, MINN., 
ARTA, SPARTA, N.J., HAS GONE Cinema. 
= D., HAS GONE CinemaScoPE 280-SEAT 
CinemaScoPE 300-SEAT PLATTE, VILLE 
OO-SEAT NORWOOD, PHILLIPS, WISC., HAS 
HAGERSTOWN, MD., HAS GONE Ginema- 


.H.,HAS GONE CinemaScoPE 350-SEAT 
aScoPE 370- SEAT PLAZA, WATERTOWN, 


PRINCESS, BOONEVILLE, MISS., HAS GONE 
RBORO, N.C., HAS GONE GinemaScoPe 
GONE CinemaScoPE 432 -SEAT BIJOU, 
oPE 454-SEAT MAJESTIC, BROWNSVILLE, 
™ O-SEAT NAPLES, NAPLES, FLA., HAS GONE 
VELOCK, NEB.,HAS GONE GinemaScoPE 


WARNERS PL 
CINERAMA FI 


S. H. Fabian, Jack Warner 
Announce Production of 
“Lewis and Clark” 


Warner Brothers this week became the 
first major studio to enter Cinerama pro- 
duction, with the announcement that the 
studio has concluded a deal with Stanley 
Warner Cinerama for shooting “Lewis and 
Clark,” a Warner story property in the big 
screen, three-projector medium, all rights 
to which are controlled by the Stanley 
Warner Corporation. 


Call It “Milestone” 


In a joint statement issued in New York 
Monday, S. H. Fabian, president of Stanley 
Warner and its Cinerama subsidiary, and 
Jack L. Warner, Warner Brothers vice- 
president, the deal was hailed as “a mile- 
stone.” The story, said Mr. Fabian and 
Mr. Warner, “was selected after a long 
search by our companies for a major prop- 
erty which would match the magnitude of 
the Cinerama process and which would, at 
the same time, contain the elements of high 
adventure, personal drama and audience 
participation.” 

The acquisition cf the “Lewis and Clark” 
property represents the third announced 
Cinerama production. The second one, now 
in production under the direction of Louis 
de Rochemont, “Cinerama Holiday,” is due 
to be completed sometime in June. The first 
production, “This Is Cinerama,” is. still 
playing around the nation and this week 
opened in Minneapolis. 

The closing of the Warner Brothers deal 
after months of negotiations with 
Stanley Warner, the company which last 
August took over exclusive exhibition and 
distribution rights to the process. Stanley 
Warner was known to have been conduct- 
ing negotiations with other studios in ad- 
dition to Warner Brothers. The deal also 
puts Warner Brothers in the unique po- 
sition among major studios as far as the 
new techniques are concerned. Warners, 
one of the first champions of 3-D, also is 
producing a wide range of CinemaScope 
and conventional productions. 


Number of Films Limited 


came 


Whether “Lewis and Clark” will be con- 
sidered strictly a Warner Brothers feature 
or a Stanley Warner Cinerama feature 
could not be ascertained this week. Under 
the court approved amendment to the War- 
ner Brothers consent decree, Stanley War- 
ner Cinerama is limited to producing a total 
of 15 films in Cinerama until December 31, 
1958, when Stanley Warner’s exclusive 
licensing arrangement with Cinerama, Inc., 
expires. 

The consent allows 


decree amendment 
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Stanley Warner to make conventional ver- 
sions of its Cinerama features, if it so de- 
sires, but enjoins the company from dis- 
tribution of these versions. No such re- 
strictions apply to the Cinerama versions. 

The joint Fabian-Warner announcement 
this week said that “ ‘Lewis and Clark’ will 
be budgeted as the greatest production ever 
conceived by the studio.” It covers the 
exploration of the northwest during the 
presidency of Thomas Jefferson. 

“This Is Cinerama,” the initial produc- 
tion, is now in its 83rd week in New York; 
its 54th week in Detroit; 50th week, Los 
Angeles; 30th week, Philadelphia; 24th 
week, Washington; 16th week, Boston; 
36th week, Chicago; 18th week, Pittsburgh; 
17th week, San Francisco, and 10th week, 
St. Louis. 


Arbitration 
Meet Set 
For May 17 


Initial steps toward the establishment of 
an industry arbitration system took form in 
New York last week when a sub-committee 
of the sales managers’ committee of the Mo- 
tion Picture Association of America met to 
discuss an agenda for an arbitration session 
tentatively set for May 17 at the Hotel As- 
tor. Eric Johnston, MPAA president, is ex- 
pected to preside at the meeting. 

The arbitration subcommittee consists of 
William Gehring, executive assistant gen- 
eral sales manager of 20th Century-Fox, rep- 
resenting Al Lichtman; A. Montague, Col- 
umbia; Charles Feldman, Universal, and 
A. W. Schwalberg, Paramount Pictures. 

Last week a spokesman said that special 
arrangements were being made for hotel ac- 
commodations for the large delegations of 
exhibitors who are expected to attend. In 
addition, a detailed agenda necessarily must 
be worked out for the guidance of both the 
distributors and the exhibitors, it was stated 
by a committee spokesman. 

In commenting on the desirability of hav- 
ing Allied States Association representatives 
attend the meeting, the spokesman said, “We 
shall be glad to have them, although there 
is no point in extending another invitation.” 
The subcommittee will be holding a series 
of meetings between now and May 17 to 
work out details of the meeting. 


Stanley Warners’ Dividend 


Stanley Warner Theatres directors last 
week in New York, declared a 25 cents per 
share dividend on common stock, payable 
May 10 to stockholders of record April 26. 


Upturn Keys 


Allied Meet 
In Detroit 


DETROIT: A pronounced improvement in 
business during the past six months was 
noted by Ernest T. Conlon, executive vice- 
president of Allied Theatres of Michigan, 
as he welcomed 400 members Monday to 
the opening of the three-day convention. Im- 
proved sound and screens and most impor- 
tant better pictures, he said, have done the 
trick. “Actually the industry doesn’t need 
gimmicks,” he added, “just give us good 
films. Our business is as good as the prod- 
uct we offer. Many persons will leave their 
television sets to see a good interesting pic- 
ture.” 

Pat McGee of the Council of Motion Pic- 
tures Organizations tax committee, declared 
he “violently” disagreed with some senti- 
ment that COMPO is through now that the 
tax fight has been resolved. “This is ac- 
tually the beginning of COMPO,” he said. 
Mr. McGee outlined the history of the tax 
struggle at the convention. 

Equipment and supplies was the main 
topic of discussion the second day. More in- 
formation concerning equipment necessary 
for the new media is needed and wanted, it 
was stressed. Some voiced a fear of obso- 
lescence of various types of sound, screens 
and lens. The principal addresses on equip- 
ment were given by Clarence Williamson of 
National Theatre Supply, and Ernie Forbes 
of the equipment organization bearing his 
name. Also during the morning session Rube 
Shor of National Allied spoke on “Guarding 
Against State and City Admission Taxes.” 

Principal speaker of the evening was 
Thomas E. Martin, Congressman from 
Iowa. 

The meeting ended Wednesday after gen- 
eral discussion sessions in the day and eve- 
ning festivities at the Elmwood Casino. 


Universal District Managers 
Meet Next Week in New York 


District sales managers and home office 
executives of Universal Pictures will con- 
vene at the home office in New York Mon- 
day, for one week of discussions. Charles J. 
Feldman, vice-president and general sales 
manager, will preside. One of the meetings 
will cover promotion, and in this advertising 
and publicity executives of the home office 
will sit in. The whole group will attend the 
invitational showing Monday night at the 
Loew’s 72nd Street Theatre in that city, of 
the company’s “The Magnificent Obsession.” 


Pittsburgh "Telethon" 

A “telethon” from Syria Mosque, Pitts- 
burgh, Saturday night was to be sponsored 
by the Variety Club, Tent One. On the talent 
roster were Perry Como, The Three Suns, 
Captain Video, and others. Proceeds were 
to go to a new wing for the Club’s Roselia 
Foundling and Maternity Hospital. 
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LINES, in New York. At Radio City Music Hall, right, for 
MGM's "Rose Marie"; at the Capitol, above, for Para- 
mount's “Knock on Wood”. 


GROSSES, LIKE POSIES, 
A-BLOOM THIS EASTER 


RECORD-BREAKING business was recorded last weekend 
with “Rose Marie” and “Knock on Wood” leading the Easter 


parade of grosses in New York. Grosses out of town also" 


registered substantial spurts. 

In New York holiday business in most first run situations 
was hit by the rain on Saturday, but when the skies cleared 
Sunday and Monday, the box office rolled ahead. At Radio 
City Music Hall, “Rose Marie” in CinemaScope plus the 
Hall’s Easter stage show, was due for a figure between 
$195,000 and $200,000 in its third week, an all-time record for 
any picture at the Hall. At the Capitol “Knock on Wood” 
broke every Easter record in the history of the house. A 


by the Herald 


$100,000 gross was expected for the week at the big Broad- 
way showcase. 

Julius La Rosa on the stage and “Yankee Pasha” on the 
screen of Loew’s State packed the customers in. On the 
basis of weekend business the house was expected to hit a 
resounding $95,000 for the first week. A neat $62,000 was 
seen at the Roxy for the second week of “Prince Valiant.” 

Among the other features doing well along Broadway were 
“Lucky Me,” at the Paramount; “Carnival Story,” at the 
Criterion; “Beachhead,” at the Globe; “This Is Cinerama,” 
at the Warner; “Casanova’s Big Night,” at the Victoria, and 
“Naked Jungle,” at the Mayfair. Holding up strong 
among the off-Broadway houses were “Lili,” “The 
Captain Paradise,” “Genevieve” and “Pickwick Papers.” 

In Chicago first run business soared during Easter week. 
“Pinocchio” did outstanding business at the Loop theatre, 
heading for an excellent second week of $26,000. At the 
Oriental, “Prince Valiant” registered a good $45,000. 


THE WINNERS CIRCLE 


THE BOX SCORE ON BOX OFFICE LEADERS 


Pictures doing above average busi- 
ness at first runs in the key cities for 
the week ending April 17 were: 


ATLANTA: Rhapsody (MGM). 


BALTIMORE: Lucky Me (WB), Prince 
Valiant (20th-Fox), Rhapsody (MGM). 


BOSTON: Rhapsody (MGM). 


BUFFALO: Casanova's Big Night (Par.), 
It Could Happen to You (Columbia), Lucky 
Me (WB), Pinocchio (reissue, Disney-RKO)}, 
Prince Valiant (20th-Fox}. 

CHICAGO: Genevieve (U-l) 5th week, 
Pinocchio (reissue, Disney-RKO). 

CINCINNATI: Naked Jungle (Par.) 2nd 
week, Night People (20th-Fox). 

COLUMBUS: Prince Valiant (20th-Fox). 

DENVER: Act of Love (UA), Genevieve 
U-l), Heidi (UA) 2nd week, Ride Clear of 

iablo (U-I), Riding Shotgun (WB) (with re- 
issue Mr. Blandings Builds His Dream 
House, 20th-Fox). 

DETROIT: Glenn Miller Story (U-I) 9th 
week, Night People (20th-Fox) 2nd week, 
Rose Marie (MGM) 3rd week. 


HARTFORD: Casanova's 
(Par.), Prince Valiant (20th-Fox). 


INDIANAPOLIS: Julius Caesar (MGM), 
Ma and Pa Kettle at Home ai Pinoc- 
chio (reissue, Disney-RKO) 2nd week, Prince 
Valiant (20th-Fox). 


JACKSONVILLE: Casanova's Big Night 
Par.), Heidi (UA), How to Marry a Mil- 
ionaire (20th-Fox), Naked Jungle (Par.), 
Rob Roy (Disney-RKO) 2nd week. 


KANSAS CITY: Living Desert (Disney- 
Buena Vista) 4th week, Moon Is Blue (UA) 
6th week. 


MEMPHIS: Beachhead (UA), Hell's Half 
Acre (Rep.), Saskatchewan (U-I). 


MILWAUKEE: New Faces (20th-Fox), 
Riot in Cell Block 11 (AA), Rose Marie 
(MGM) 4th week, Yankee Pasha (U-I). 


MIAMI: Rhapsody (MGM) 2nd week. 


MINNEAPOLIS: Beachhead (UA), Pinoc- 
chio (Disney-RKO, reissue), Stalag 17 and 
Roman Holiday (Par., double bill) 2nd 


week. 


Big Night 


NEW ORLEANS: French Line (RKO) 5th 


week. 


OKLAHOMA CITY: Elephant Walk 
(Par.), Casanova's Big Night (Par.) hold- 
over, Living Desert (Disney-Buena Vista) 
holdover, The Glenn Miller Story (U-I) 
holdover, How to Marry a Millionaire 
ae three theatres, The Long Long 
Trailer (MGM) holdover, The Naked 
Jungle (Par.). 


PITTSBURGH: Act of Love (UA). 


SAN FRANCISCO: Jubilee Trail (Rep.), 
Julius Caesar (MGM) l6th week, Knock 
on Wood (Par.), Prince Valiant (20th-Fox), 
Rose Marie (MGM) 4th week. 


VANCOUVER: Beggar's Opera (WB), 
Little Caesar and Public Enemy (WB, reis- 
sues), Naked Jungle (Par.), Quo Vadis 
MGM}, Stalag 17 and Roman Holiday 
Par., double bill). 


WASHINGTON: Beat the Devil (UA), 
Creature from the Black Lagoon (U-), 
(MGM), Saskatchewan (U-I) 2nd 
week. 
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ad i EYES OF THE AMUSEMENT WORLD ARE ON TEXAS! 


, DRIVE-IN THEATRE HISTORY WILL BE MADE 


DRIVE-IN THEATRE of FT. WORTH 
PRESENTS AN ENTERTAINMENT MIRACLE 
COME TRUE! 


UNDER THE TEXAS STARS... 


In the Comfort Of Your Own Car... 
in The Wonder of Newly Created OUTDOOR Stereophonic Sound! 


20th Century F presents 


The 


IN THE COMFORT 
OF YOUR OWN CAR... 
“UNDER TEXAS STARS! 


You are transported onto 
the screen amid the great- 
est scenes of the mightiest 
novel of our time. 


IN THE COMFORT 
OF YOUR OWN CAR.. 
UNDER TEXAS STARS! 


Sound with a sense of 
space, place and distonce 
. the incomparable won- 
der of 4-track, magnetic 
High Fidelity Stereophonic 
Sound. 


IN THE COMFORT 
OF YOUR OWN CAR.. 
UNDER TEXAS STARS! 


CinemaScope screen 
achieves startling realism 
and infinite depth as the 
ectors and actresses seem 
to come alive as if present 
right beside you! 


IN THE COMFORT 
OF YOUR OWN CAR.. 
UNDER TEXAS STARS! 


“THE ROBE" as it was 
meant to be seen, heard, 
lived in the great outdoors. 


GAGS KEBQG 
: 
: 
te 


Dear Claude: 
Thanks for letting 
us use your great 

ads as a model 
for all drive-ins. 
We’re making 


FREE MATS AVAILABLE 


from Exploitation Dept., 
20th Century-Fox, 

444 West 56th St. 

New York, N.Y. 
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DENVER’S NEW THEATRE THE 
MARK OF FAITH IN FUTURE 


DENVER: One of the most elaborate 
premieres in the history of the city was 
anticipated this week as last minute plans 
were set for the opening Thursday, 
April 29, of the 1,247-seat Centre theatre, 
the only house to be built in Denver in 
20 years. 

Called “the most modern theatre in the 
world,” and constructed at a reported 
cost of more than $1,000,000, it was built 
by Fox Inter-Mountain Theatres, of 
which Frank H. Ricketson, Jr., is presi- 

_dent. He said, “The Centre will stand as 
a symbol of the exhibitor’s renewed faith 
in the future of the film industry.” 

The premiere, replete with Hollywood 
stars and industry executives, kleig lights, 
red carpets, etc., will get under way at 
6 P.M. with the presentation of four 
hours of entertainment. Bleacher seats 
to accommodate 2,000 spectators will be 
thrown up during the day. 

The Centre has a stadium type audi- 
torium and is built of reinforced concrete 
and steel, and is completely fireproof. 
The auditorium is 81 feet wide and 162 
feet long and has 1,247 plush loge seats. 
Although the Centre is not as large as 
several other Denver houses, it will boast 
one of the largest CinemaScope screens 
in the country, 24x60 feet. The house is 
completely equipped with improved and 
refined stereophonic sound system. 

While it was too early to be sure what 


The front of the new Centre theatre, Den- 
ver, as it appears on the architect’s draw- 
ing board. 


stars would be present for the opening, 
Hollywood studios said they would co- 
operate fully. Those who accepted invi- 
tations were Charles Skouras, National 
Theatres president; Spyros Skouras, 20th 
Century-Fox president, and Charles 
Brackett, president of the Academy of 
Motion Picture Arts and Sciences. 


Schine, Lux and Others 
Cited for Contempt 


BUFFALO: Federal Judge John Knight 
last week ordered J. Meyer Schine, president 
of Schine Theatres ; Elmer F. Lux, president 
of Elmart Theatres and a former officer of 
Darnell Theatres—both described as Schine 
subsidiaries,.and four other persons to ap- 
pear in court May 24 to enter pleas to crim- 
inal contempt charges. The contempt charges 
were lodged by the Government March 10. 
The defendants are accused of violating a 
decree handed down by Judge Knight in 
1949 in an antitrust action against the Schine 
interests. The decree ordered the Schine or- 
ganization to dispose of 39 theatres in three 
years. According to the Government, Schine 
has sold only 16 theatres covered by the 
decree. 


Pola-Lite Increases 
Production Schedule 


With exhibitor requests for the Pola-Lite 
3-D single-track projection system received 
from all sections of the country, the Pola- 
Lite Company has increased its production 
schedule for the attachment to more than 
150 units a week, Miran Aprehamian, direc- 
tor of production, announced. The com- 


pany’s factory in East Orange, N. J., is 
now equipped so that production can im- 
mediately be increased to turn out more 
than 250 units a week. Dr. Leon W. Wells, 
inventor of the Pola-Lite 3-D System, has 
improved the new unit which now offers 
complete flexibility for exhibitors in show- 
ing both 3-D and 2-D programs with the 
unit remaining on their projection machine 
in both cases. 


Defense Dept. and COMPO 
To Cite Bookers of Short 


The 10 film company branch managers 
in the exchange territory where the most 
bookings are obtained for “The Price of 
Liberty” in proportion to the number of 
conventional theatres and drive-ins operat- 
ing in the area, will be honored by the U.S. 
Department of Defense and the Council of 
Motion Picture Organizations. The awards, 
which will be signed by Defense Secretary 
Wilson, will be presented about October 1 
and will be based on bookings from now 
until September 15, Charles Boasberg, 
chairman of the general sales managers’ 
committee, said in New York this week. 
“The Price of Liberty” is a salute to the 
women in the armed services and the roles 
they play in our national defense. 


Ask Court 


To Ignore 
Past Decrees 


WASHINGTON: Film distributors Mon- 
day asked the Supreme Court to rule that 
the consent decrees in the Paramount case 
are not admissible as evidence against them 
in private anti-trust suits. 

They said such a High Court ruling 
would bring an end to many “untenable” 
exhibitor suits now pending in lower courts. 

The request was made by Loew's and 
Twentieth Century-Fox in appealing to the 
High Court a decision of the Tenth Circuit 
Court of Appeals. The Appeals Court de- 
cision upheld a $300,000 damage award 
against Loew’s, Fox and RKO and in favor 
of Cinema Amusements, Inc., a Denver ex- 
hibitor. 

RKO also appealed the case to the high 
court, but did not make the point on the 
Paramount case since the lower courts hed 
not permitted the Paramount decrees to be 
used as evidence against RKO. The lower 
courts did permit the decrees to be intro- 
duced as prima facie evidence against 
Loew’s and Fox. Cinema Amusements had 
charged all three distributors with conspir- 
ing with each other and with other dis- 
tributors to deny first-run to its Broadway. 

Loew's end Fox argued that the Para- 
mount case decrees involved a general con- 
spiracy and had nothing to do with a specific 
conspiracy in Denver and therefore should 
not have been admitted in the Denver case. 
It pointed cut that this was a jury case, and 
that admission of the Paramount decrees 
prejudiced the jury to think of the distrib- 
utors as convicted anti-trust law violators. 

“There is a literal welter of private anti- 
trust cases involving the motion picture in- 
dustry now pending in and clogging the 
calendars of the Federal Courts in every 
section of the country,” the court was told. 
“The number of such pending cases is in 
excess of 200, and the total amount of dam- 
ages sought is hundreds of millions of dol- 
lars. In substantially all of those cases the 
complaints indicate that plaintiffs intend to 
rely upon the Paramount decree to convince 
a jury that a conspiracy has been estab- 
lished. An adjudication by this Court with 
respect to the inadmissibility of the Para- 
mount decree would bring to an end much 
of this litigation which is bottomed upon this 
untenable premise.” 

The film companies said the High Court 
had not reached this issue in the recent 
Crest case, and that the issue was now 
squarely before it in the Denver case. 


National Theatres Elect May 


The board of directors of National The- 
atres this week elected Alan May treasurer, 
Charles Skouras, president, announced in 
Hollywood. Mr. May, formerly associated 
with the Chase National Bank, joined the 
circuit in 1934 and became assistant to the 
late Henry C. Cox, whom he now succeeds. 
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CINEMASCOPE LIKES THE 
FRESH AIR OF DRIVE-INS 


DESPITE EARLIER indications that the 
nation’s drive-in patrons might have to get 
along without CinemaScope this summer, 
reports this week indicate that in at least 
four areas of the country the vehicular trade 
is offered CinemaScope with stereophonic 
sound and, even more importantly, that 
they are buying the idea with ready cash, 

The reports are from Texas, Salt Lake 
City, Chicago and Denver, and they are 
happy news to Spyros Skouras, 20th-Fox 
president, who has been unflinching in 
carrying out the company’s policy with re- 
spect to stereophony, indoors and out. Mr. 
Skouras, in the annual report to stockhold- 
ers, also was happy to announce this week 
that CinemaScope pictures now are gross- 
ing roughly 95 per cent higher than com- 
parable conventional films. 


Drive-in Debut Reported 
Very Well Received 


The news on CinemaScope’s debut at 
Texas drive-ins came from exhibitor Claude 
Ezell, who last week opened “The Robe” 
at his 500-car Jacksboro drive-in, Fort 
Worth, and his 750-car Gulf drive-in, Cor- 
pus Christi. Both openings were said to 
have been “enthusiastically” received by 
press, public and other theatre folk. Util- 
ized in both instances were a new in-car 
stereophonic speaker unit, containing three 
horns, developed by Mr. Ezell. The unit is 
encased in a lightweight plastic enclosure 
attached to the dashboard or mirror. 

Preceding both openings were strong ad- 
vertising, publicity and exploitation cam- 


MGM CINEMASCOPE 


SHORT DUE MAY 25 


MGM announced this week it will 
release May 25 its third Cinema- 
Scope musical short, titled "The 
MGM Jubilee Overture," and to be 
available for exhibition with the com- 
pany's third CinemaScope film, "The 
Student Prince." Previously MGM 
produced "Poet and Peasant” with 
"Rose Marie" and "Merry Wives of 
Windsor" with "Knights of the Round 
Table." The "Jubilee Overture," di- 
rected by Johnny Green, will contain 
11 selections from top MGM musical 
films of the past. 


circuit is going ahead with CinemaScope 
installations in its other drive-ins. 

The Salt Lake City report was filed by 
Erick C. Peterson, operator of the Motor 
Vue drive-in, who announced that his third 
week gross for “The Robe” rose to $9,000, 
exceeding the take for the second week. 
The three-week run also broke the previous 
playing time record by 11 days. 

CinemaScope’s Omaha debut was at the 
750-car Airport drive-in, owned by J. 
Robert Hoff, who also is general manager 
of the Ballantyne Equipment Company. Mr. 
Hoff reported that despite “near-freezing 
weather” he had a full “house” for the open- 
ing of “Beneath the 12-Mile Reef” and that 


Two speakers per car are being used in 
Mr. Hoff’s situation. Four speakers, two 
gray and two blue, are on one post, with 
customers instructed to put two speakers of 
the same color in their cars. Said Mr. 
Hoff: “Patrons thrilled with giant screen 
pictures and stereophonic effect. Many 
patrons commented that drive-in stereo- 
phonic sound gives an even better illusion 
than the conventional indoor theatre.” The 
business was such that Mr. Hoff added, 
“We discovered that we'll need two cashiers 
for the concessions in the future.” 


Two in CinemaScope 
For Chicago Area 


The Chicago area drive-in to show 
CinemaScope was the Twin Open-Air 
drive-in on the city’s south side, where 20th- 
Fox’s “The Robe” was shown on the south 
screen and Warne: Brothers’ “The Com- 
mand” on the north screen. Cars were 
equipped with two speakers, one attached to 
each side of the car. 

In Denver, the new 1,250-car Centennial 
drive-in opened with “The Robe.” The 
operation, a twin-screen affair, was built by 
Television Theatres, Inc., and is said to be 
the first to be equipped with Simplex stereo- 
phonic sound. 

In his remarks to 20th-Fox stockholders, 
Mr. Skouras also pointed out that approxi- 
mately 75 pictures in CinemaScope are in 
release or about to be released in the near 
future. With the availability of this prod- 
uct, he said, “it is believed that installations 
will be made at a greatly accelerated rate 


paigns. Response was such that the Ezell 


all comments had been extremely favorable. 


during the forthcoming year.” 


Perspecta Is Well Received in East 


Perspecta Stereophonic Sound, the single optical track system 
which is sponsored by Loew's and has been adopted as well by 
Paramount and Warner Brothers, was given its first public dem- 
onstration in New York at Loew's State theatre last week before 
an enthusiastic audience of exhibitors and other industry folk. 

The show, which utilized three speakers behind the screen, 
consisted of a Perspecta demonstration reel, two MGM sym- 
shorts—"'Capriccio Italien" and, in CinemaScope, "The 

erry Wives of Windsor," and clips from MGM's "Julius 
Caesar" and the company's first CinemaScope feature, "Knights 
of the Round Table." 

The demonstration reel, which introduced the program, em- 
phasized what is heralded as Perspecta's strongest selling point: 
that is, it is a "compatible" sound system in that prints equipped 
with Perspecta tracks can be played conventionally through a 
single horn or, in conjunction with a Perspecta integrator unit, 
through two or more horns for directional effects. At the press 
conference following the theatre showing, Arthur M. Loew, presi- 
dent of Loew's International, said that the price for a Perspecta 
installation is considerably lower than for magnetic sound, since 
the Perspecta integrator unit costs between $800 and $900, as 
compared to the cost of the Penthouse installation for magnetic 
stereophonic sound. 


Mr. Loew said also that within the next two months all Loew 
theatres abroad will be equipped with Perspecta sound, since 
MGM has made it mandatory that all its CinemaScope prints 
for release abroad (which are equipped with Perspecta tracks) 
must be played "'stereophonically”’. 

Asked why Loew's in the domestic market continues to release 
its CinemaScope pictures only in magnetic stereophonic sound, 
Mr. Loew answered that there are about 3,200 theatres in the 
U. S. equipped for magnetic sound with only Loew's State 
equipped for Perspecta. In response to another question, he 
said that once there are 3,200 U. S. theatres equipped for 
Perspecta, he would think it "wise" for MGM to switch to Per- 
specta for its CinemaScope pictures domestically too. 

As announced previously, all MGM pictures, other than its 
CinemaScope productions, will be released with Perspecta sound 
both in the U. S. and abroad. The same policy holds true of 
Paramount and Warner Brothers, although the latter's specific 
policy in regard to CinemaScope has not as yet been clearly 
defined. 

Also attending last week's press conference was C. Robert 
Fine, president of Fine Sound, Inc., licensor of the system, and 
Sherman Fairchild, president of Fairchild Recording Equipment 
Company, the first manufacturer of Perspecta equipment. 
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Across the nation, engagements in 
New York, Los Angeles, Boston, San 
Francisco, Philadelphia and Washing- 
ton, have without exception, topped 


all previous Paramount grosses or 
played dollar for dollar with “The 


Greatest Show On Earth.” Word-of- 


mouth is sweeping the country as these 


cities add raves to the National maga- 
zine and syndicate acclaim that this is 
Danny’s funniest and best —the picture 
that makes him one of the industry’s 
top mass-appeal stars... 
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“Highest rating. Only once in a 
blue moon does a picture as funny 
come our way. The laughter it 
provokes is tonic to body and soul. 
Bound to be another Capitol film 


SOME OF THE hit.” —N.Y. Daily News 
NATIONWIDE “Best Kaye ever had.” 
KNOCK -OUT —Look Magazine 


NOTICES THAT ‘“Orchidemy Award to Kaye.” 


ARE BUILDING 
of the funniest!” 

BOXOFFICE —Life Magazine 

“EXCITEMENT... ‘Hilarious!’ —Louwella Parsons, INS 


“Funniest Kaye ever made.” 
— Parents’ Magazine 


“Funniest comedy in years.” 
; —Los Angeles Herald Express 


Samm “Danny at his madcap best.” 
—San Francisco News 


“Funniest of the year—Kaye’s 
best!” —Boston Post 


‘“‘Boxoffice bonanza.” 
— Hollywood Reporter 


grosser in mass market.” 
—Film Bulletin 


SONGS: 
“KNOCK ON WOOD" 
“ALL ABOUT YOU" 
“MONOHAN O'HAN"” 


Boxoffice Opportunity 
Knocks With All These 
Paramount Big Ones: 


ELEPHANT WALK 


(Technicolor) 


CASANOVA’S 
BIG NIGHT 


(Technicolor) 


THE NAKED JUNGLE 


(Technicolor) 
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SOUND 


Resolution Voices Thanks 
for Recent Experiment; 
Caution Still Urged 


by PETER BURNUP 

LONDON: The General Council of the 
Cinematograph Exhibitors Association meet- 
ing here last week adopted a resolution 
recording the Association’s appreciation of 
the recent tests here, sponsored by Warners, 
of single optical track versus four magnetic 
track stereophonic sound. 

This came as surprise was evinced here 
at cable advices from New York that the 
Rank Organisation had gone in with 
Warner Brothers, Paramount and MGM for 
the adoption of Perspecta sound track in 
the making of future films. 


Talks About License 


It is understood that the Rank interest 
in the process to date is that of equipment 
makers only and not that of film producers. 
It is known that Thomas A. Law, managing 
director of Rank’s British Optical and 
Precision Engineers’ Ltd., has been dis- 
cussing with MGM the issue of a license to 
his company for the manufacture of Per- 
specta equipment. 

The sound process was heard in Europe 
for the first time at a festival screening 
of “Knights of the Round Table” at Cannes. 
High praise was there accorded the sound 
value of the system. 

Leslie Knopp, C.E.A.’s technical adviser, 
has made a further report to the Associa- 
tion in the light of recent American an- 
nouncements of new stereophonic or ana- 
morphic systems. Dr. Knopp continues to 
counsel caution among exhibitors until 
some measure of standardisation or inter- 
changeability is achieved. 


Cites General Opinion 


He deals also with the recent Warner 
test and says, in part: “The consensus of 
opinion seems to be (a) The stereophonic 
sound was superior in quality and had a 
greater “fullness” of tone. (b) The single- 
track optical sound with a single speaker 
was adequate both in respect of legibility 
of speech and general quality of music re- 
production. The view has been widely ex- 
pressed that as far as speech is concerned, 
there is practically no difference in the two 
systems between legibility or quality of the 
sound. 

“Tt was generally thought the improved 
quality of music reproduction would not be 
widely appreciated by the public, and that 
the qualitative superiority of the stereo- 
phonic sound system was not commensurate 
with its high installation and maintenance 
costs.” 

Dr. Knopp records that the test was 
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CEA LAUDS WB 


TESTS 


carried out on a strictly fair and impartial 
basis. Western Electric, he reports, was 
responsible for the installation, alignment 
and adjustment of the entire sound equip- 
ment. 


Reluctance Increasing 


In view of the Knopp report and the cur- 
rent confusion of systems in America re- 
luctance grows among exhibitors to install 
either stereophonic or anamorphic systems. 

Some of the Rank Odeons in the London 
suburban areas will shortly be playing “The 
Robe.” These will be included in the 75 
houses which Mr. Rank originally under- 
took to equip with CinemaScope. No fur- 
ther installations are contemplated by the 
Rank group. 


V 

C.E.A.’s General Council this week for- 
mally noted Chancellor Richard Austen 
Butler’s Entertainment Tax concessions and 
decided to write thanking him for the re- 
mission which he has made and “which are 
accepted in the hopeful expectation of con- 
cessions to follow in future years.” 

General felicitation being the order of the 
day, the council also recorded its gratitude 
to Sir Alexander King who had led the tax 
campaign and to several other allies in the 
fight, and Robert Clark, president of the 
producers’ association, who had _ helped. 
“Realist” exhibitors then got down to con- 
sideration of their strategy in the immedi- 
ate future, particularly on the question of 
Who Takes What—and How Much—out of 
the tax windfall. 


Meet on Allocations 


The standing committee of the Four 
Trade Associations had a meeting this 


Wednesday which afforded a convenient 
and early occasion for decisions in regard 
to the division of the spoils. The debate 
was to be a three-cornered affair with pro- 
ducers seeking the assurance of that mini- 
mum of £3 millions which they demand from 
the Eady Pool and distributors (notably 
the Americans, be it said) hanging on des- 
perately to whatever the tax remissions 
bring them. 

Following their tax triumph, exhibitors 
are in a peculiarly militant mood. On the 
face of it, they are in a strong tactical 
position for at least they—unlike either pro- 
ducers or distributors—have consistently 
had all their cards face up in their talks 
with Whitehall. 


The report of the committee of investiga- 
tion into the laboratories’, dispute here is 
now in the hands of the Labour Minister. 
After his consideration of the committee’s 
recommendations copies of the document 
will be handed to the parties in the dispute. 
It was anticipated that the recommenda- 


tions would be made public at the end of 
this week. 
V 

A representative gathering of trade and 
local notabilities saw Lord Provost of Glas- 
gow Thomas A. Kerr present Sir Alexander 
King with the Arthur M. Loew plaque at a 
luncheon in Glasgow. 

Among those present were Charles Gold- 
smith, MGM’s assistant managing director ; 
Mr. Tom Johnston, former Secretary of 
State for Scotland; Dr. Honeyman, Lord 
Rector of Glasgow University, and a large 
number of exhibitors headed by George 
Singleton, chairman of the Scottish Branch 
of the C.E.A. 


20th=-Fox. 
Allied Artists 
In Film Deal 


A joint production and distribution deal 
between 20th Century-Fox and Allied 
Artists involving two pictures in Cinema- 
Scope, “The Adventures of Hajji Baba” 
and “The Black Prince,” was announced 
last week. 

Under the partnership arrangement both 
pictures will be made by Allied Artists. 
Allied Artists will have sole distribution 
rights to “The Black Prince” in the West- 
ern Hemisphere and 20th-Fox will have the 
Western Hemisphere rights to “The Adven- 
tures of Hajji Baba.” Both pictures will 
be distributed by 20th-Fox in the Eastern 
Hemisphere. 

“Hajji Baba” was scheduled to start pro- 
duction on the coast last week. It is a 
Walter Wanger picture in color by Techni- 
color with Elaine Stewart and John Derek 
heading the cast. “The Black Prince,” also 
Technicolor, will be produced by Walter 
Mirisch, with filming slated to start in Lon- 
don June 15. 

Participating in the contract discussions 
for 20th-Fox were Spyros Skouras, presi- 
dent, and Al Lichtman, director of distribu- 
tion; for Allied Artists, Steve Broidy, presi- 
dent, Mr. Mirisch and Mr. Wanger. 


Allied Artists Shifts 


Canadian Distribution 


Allied Artists has changed its distribution 
arrangements in Canada. International Film 
Distributors, Ltd., will handle its pictures 
under the name, Allied Artists Productions, 
Ltd. The firm’s products have been handled 
by J. Arthur Rank Film Distributors, Ltd., 
using a special sales force headed by Frank 
Vaughan. The arrangement with Interna- 
tional is for five years. It includes 16mm 
film. The firm’s president is Nat Taylor. 
Other officers are D. V. Rosen, general man- 
ager; H. F. Mandell, secretary-treasurer. 
Negotiators for Allied Artists were George 
D. Burrows, executive vice-president and 
treasurer; Ed Morey, vice-president; and 
Oscar Hanson, representative for the com- 
pany in Canada. 
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REMBUSCH ASKS ALL-OUT 
AID FOR PRODUCT PLAN 


Writes TOA’s Reade Any 
Other Plan Will Get the 
Support of Exhibitors 


INDIANAPOLIS: A call for joint ex- 
hibition support of Allied States’ or the 
Theatre Owners of America plans to boost 
motion picture production was sounded in 
an open letter by Trueman T. Rembusch, 
president of Allied Theatre Owners of In- 
diana, last weekend. 

Mr. Rembusch’s open letter, addressed to 
Walter Reade, Jr., TOA president, ex- 
pressed appreciation of the latter’s support 
of the Allied-Makelim plan. “If TOA,” the 
letter declared, “comes out with a plan that 
will increase production there will be sub- 
stantial and tangible Allied support for the 
plan by playoff of the pictures.” 


Sees “Substantial Support” 
Of Plan by TOA Members 


“I believe too,’ Mr. Rembusch added, 
“that due to the emergency created by the 
product shortage, and due to your example, 
there will be substantial and tangible sup- 
port of the Allied-Makelim plan by TOA 
members.” Mr. Rembusch prefaced these re- 
marks by stating that he could not speak 
officially for National Allied, but could 
speak for Indiana Allied, adding that he 
also could “echo the sentiments of many 
Allied exhibitors across the land.” 

Copies of the letter, dated April 16, were 
addressed to Leonard Goldenson, president 
of American Broadcasting - Paramount 
Theatres; Abram F. Myers, Allied general 
counsel, and Ben Marcus, Allied president, 
among others. Copies also went to the 
trade press. Mr. Rembusch expressed 
thanks in his letter for Mr. Goldenson’s 
laudatory comments regarding the Makelim 
plan. He opened his letter with comments 
on a story in a trade publication, indicating 
that TOA plans to vie with Allied in pro- 
duction projects. 

Calling the article “distributor inspired,” 
Mr. Rembusch declared, “Families fight, 
yes, but when the house is burning down 
all join in to carry water to put the fire 
out. I believe,” he continued, “the exhib- 
itors in Allied and TOA realize that their 
house is burning down due to the artificial 
product shortage.” 


Hits “Inflated” Costs and 
“Pork Barrel” Technique 


The Indiana Allied president then hit 
what he called “pork barrel” techniques of 
the majors, referring to “inflated” costs of 
pictures, “freezing out” of independent pro- 
ducers by the majors, and the control by 
the major companies of the distribution out- 
lets. He also expressed his conviction that 
not nearly enough pictures are being pro- 
duced in Hollywood. 
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COAST EXHIBITOR ATTACKS 
DECREES AS "IMPOSITIONS" 


A strongly-worded letter to Andrew 
F. Schoeppel, chairman of the Monop- 
oly Sub-Committee of the Senate Se- 
lect Committee on Small Business, has 
been sent to Albert Hanson, chairman 
of the Trade Relations Committee of 
the Southern California Theatre Own- 
ers Association, seeking relief “from 
the burdens and impositions thrust 
upon us by the so-called Paramount 
decrees negotiated by the Department 
of Justice.” 

In his letter Mr. Hanson pointed out 
that he was in favor of self-regulation 
in business. However, he declared, 
“when the entertainment of 160,000,000 
people is turned over to eight compa- 
nies by the courts, with the approval 
of the Justice Department, and 12,000 
or 15,000 small business men are put 
at the mercy of that group, I feel that 
the Justice Department should take 
some action and if they are remiss then 
the Senate Select Committee on Small 
Business should recommend to the 
Congress that a Government commis- 
sion be placed over this business to 
regulate same.” 

The letter, mailed March 23 and re- 
leased this week, was prompted by a 
letter forwarded to Sen. Schoeppel by 
Assistant Attorney General Stanley 
N. Barnes, dated March 5, which was 
in answer to a previous letter to the 
Senator from Mr. Hanson. 

Stating that he has read many pages 
of opinions handed down by the Anti- 


Trust Division of the Justice Depart- 
ment, Mr. Hanson declared, “Every- 
thing I have read goes to prove that 
the Paramount consent decree took 
care of the major distributors and, with 
the exception of a few independent 
theatre operators who were able to 
obtain first run pictures by threats of 
suit, the decrees have worked out to 
the disadvantage of the small circuit 
and independent theatre owners. We 
are the victims of a market of scarcity 
and the creation of a monopoly by 
these decrees through which the buy- 
ing power, which we formerly had, has 
been taken away from us and we are 
now in a position where we cannot 
trade in the ordinary business sense 
on a buyer and seller basis which is 
fair to us.” 

He said it was true, “as stated in 
Mr. Barnes’ letter, that television is 
competitive to the industry.’ However, 
he said, “it is not the answer to the 
closing of all the theatres that have 
been forced to close. A great propor- 
tion lies with the distributors,” he as- 
serted. 

Mr. Hanson, concluding his letter, 
suggested that the Senate Small Busi- 
ness Committee and Justice Depart- 
ment observers sit in at the arbitration 
meeting called for May in New York 
by the Motion Picture Association of 
America “so they will be able to get 
the feel of what is actually transpiring 
in our business.” 


Mr. Rembusch then referred to TOA’s 
projected board meeting this June. “Please 
convey to your board,” he told Mr. Reade, 
“my expression of deep interest in any plan 
that they may formulate to increase produc- 
tion of motion pictures. For with the ex- 
hibitor’s house burning down, unless all ex- 
hibitors join together to carry ‘buckets of 
production water’ the exhibitor’s house and 
exhibitor will be consumed,” Mr. Rembusch 
said in conclusion. 


Ad Cites Film Benefits 


To Retail Businesses 

The power of the film theatre to lure peo- 
ple out of their homes and into shopping 
neighborhoods is linked to the newspapers’ 
advertising power in the ninth ad of the 
Council of Motion Picture Organizations to 


be published in Editor and Publisher this 
week. Headed by “Movies Get ’Em Out of 
the House,” the ad states that every time the 
family goes to its favorite movie theatre the 
other retail establishments in the area bene- 
fit—if not from direct purchases then from 
the display of goods and their names. For 
the movie theatre, it adds, shares its custom- 
ers; indeed, after luring the family out of 
the house, the film theatre probably gets for 
itself less of the shopping dollar than the 
family spends elsewhere. 


Donohue Quits Paramount 

James J. Donohue, Paramount central 
division sales manager, has resigned, effec- 
tive May 15, it was announced in New York 
Wednesday. At that time, no successor had 
yet been named. 


23 


1 
« 
| 
\ 


THE “MAGNIFICENT” CAMPAIGN IS LAUNCHED 
HOLLYWOOD PRESS PREVIEW APRIL 20 

NEW YORK PRESS AND EXHIBITOR PREVIEW APRIL 26 
SCHEDULED FOR RELEASE IN AUGUST 


Bsn the company that gave you 

“The Glenn Miller Story” comes a dramatic achievement 
that reaches new heights of greatness... 

The Universal-International production 


of Lloyd C. Douglas’ 
“MAGNIFICENT OBSESSION’ 


superb in color by TECHNICOLOR 


starring JANE WYMAN * ROCK HUDSON 


BARBARA RUSH with Agnes Moaeahiocd: Otto Kruger and Gregg Palmer 


Directed by Douglas Sirk » Screenplay by Robert Blees * Produced by Ross Hunter 
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FOX SCOPE BIG 
IN AUSTRALIA 


by FRANK O'CONNELL 
in Sydney 

CinemaScope has 
Australia. 

“The Robe” has run upward of 11 weeks 
in Sydney, 10 in Melbourne and eight each 
in Brisbane, Adelaide and Perth. These fig- 
ures, particularly for Brisbane, Adelaide and 
Perth, are almost unbelievable. There have 
been no runs to approach these in the post- 
war period. More than 1,000,000 people in 
Australia have now seen “The Robe.” This 
is approximately one person out of every 
nine. 

Neither 3-D nor any kind of so-called 
wide-screen presentations received a _ re- 
sponse comparable to that for “The Robe.” 
Nevertheless, outside of the Hoyts organi- 
zation, there appears to be no great hurry 


definitely clicked in 


among the exhibitors to install the new 
medium. 
While CinemaScope pictures (“The 


Robe,” “How to Marry a Millionaire” and 
“Beneath the 12-Mile Reef’) continue to 
get the lion’s share of the box office, there 
are some standard dimension films doing re- 
markable business, the most outstanding by 
far being “The Moon Is Blue” with up- 
wards of 10 weeks at the Sydney Century. 
An interesting point about this picture is 
that the advertising campaign has been noth- 
ing unuSual, and there has been no outcry 
- by any moralist group against the picture. 

Another picture which has astounded cir- 
cuit chiefs is “The Malta Story,” which 
went into the Sydney Capitol on a new pol- 
icy. The Capitol previously had been a 
weekly change house, showing mostly re- 
vivals and second runs. “The Malta Story,” 
however, was booked to coincide with the 
Royal visit and advertised for a long run. 
Little hope was felt that it would last more 
than a couple of weeks, but response was 
such that a six-week run was indicated. 

V 

Australia’s first drive-in theatre opened 
recently in Melbourne. This is the operation 
in which Hoyt has substantial interest. Re- 
ports are that it is an unequalified success. 
Operators of conventional cinemas are 
watching the experiment closely and with a 
certain amount of trepidation, wondering 
just what kind of competition the open-air 
theatre will offer. 


V 


Victoria has decided to reimpose price 
controls 9n theatre admissions. It has been 
announced officially that a new scale of 
charges and the date of operation will be 
fixed after a conference between Government 
officials. Labor Premier Cain said that re- 
control would lead to lower charges at some 
theatres. He also reported that all but one 
of the theatre owners had answered the Gov- 
ernment request as to why admission prices 
had been raised after the abolition of the en- 
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tertainment tax, but, hé added, these replies 
were considered unsatisfactory. 

Jack Graham, secretary of the Cinemato- 
graph Exhibitors’ Association, has said that 
reimposition of controls is unjustified. Since 
1939, he said, admission prices have risen 
an average of 68 per cent, against Mel- 
bourne’s cost-of-living increase of 201 per 
cent. It is believed that top level industry 
representation may be made at the last min- 
ute to halt recontrol. 

V 

Nearly a quarter of a million dollars 
worth of valuble film property was destroyed 
when the Film Centre in Stanley Street, 
Brisbane, was gutted by fire recently. Dam- 
age was conservatively estimated at £100,- 
000, and among the loss was theatre equip- 
ment, films, records and cash. The Centre 
was the old Cremorne theatre, recently reno- 
vated and converted into offices and occupied 
by most of Brisbane’s film exchanges. 


SWEDEN 
by LARS ERIC SVENSSON 


in Stockholm 

Twentieth Century-Fox’s second Cinema- 
Scope production, “How to Marry a Mil- 
lionaire,”played a number of weeks at the 
Rigoletto here, the same theatre where “The 
Robe” opened a few days before Christmas. 
Public response has been somewhat better in 
both instances than the critical reception. 
Outside of Stockholm, exhibitors are going 
very slowly in equipping for CinemaScope, 
remembering as they do some unhappy ex- 
periences with 3-D. It is reported, however, 
that Stockholm’s second run Park theatre 
soon will equip for the anamorphic process 
and become a first run house. The Rival 
will show “The Robe” second run. 


MEXICO 
by LUIS BECERRA CELIS 


in Mexico City 

Life insurance for patrons, similar to that 
in force for transportation companies’ pas- 
sengers, but to be paid for by the exhibitors, 
is advocated for theatres throughout Mexico 
by the powerful National Cinematographic 
Industry Workers Union (STIC). The 
action, STIC explains, was prompted by the 
recent fire that destroyed the 1,600-seat Cine 
Granat, local subsequent run theatre, and, 
though nobody was hurt, did spell a close 
brush with disaster. Exhibitors say that 
there must be some other way than having 
them bear all the cost of providing the in- 
surance. 

Sale for a reported $700,000 of their leases 
to the Cines Florida, Opera, Ermita, Colo- 
nial and Coloso, local subsequent run thea- 
tres with a total seatage of 25,000, was maae 
by the brothers Samuel and Oscar Granat 


to Manuel and Ernesto Espinosa Iglesias, 
Gabriel Alarcon and Luis Castro Vazquez, 
important exhibitors here. Sale of the thea- 
tres, which have an estimated value of 
$3,000,000, was the most important deal of 
its kind here in recent years. 

The Florida and Ermita will be run by 
Messrs. Espinosa Iglesias and Castro Vaz- 
quez along with their Operadora de Teatros 
circuit. Mr. Alarcon will run the Opera, 
Colonial and Coloso with his Cadena de Oro 
circuit. The Granats have said that the sale 
does not mean that they are retiring from 
exhibition and intimate that they have plans 
afoot to build one or more new theatres here. 


Manuel Espinosa Iglesias, a top distribu- 
tor and exhibitor, has been refused an offi- 
cial permit to organize a company to dis- 
tribute 40 films in the United States. In 
denying the permission, the Ministry of the 
Interior indicated that Exportmex is capable 
of all Mexican film distribution abroad. 


V 

The local Exhibitors Union has asked the 
City Government and President Adolfo Ruiz 
Cortines to reject all permits for the build- 
ing of new cinemas. The Union contends 
that there already are too many cinemas in 
Mexico City, 150, and that although the 
local population is more than 3,500,000, the 
theatre-going public makes competition be- 
tween theatres too difficult for the good of 
all. Theatre operating costs have increased 
400 per cent in recent years; business is 
not good for all exhibitors, and the admis- 
sion price ceiling of 34 and 46 cents make 
things tough for most, the Union said. 


“Limelight” was the top grossing picture 
here in 1953, bringing in $232,000 in a six- 
week run at the select Cine Roble at a 46- 
cent top and in the eight-week move-over at 
the Cine Palacio at a 34-cent top. Cinema- 
Scope’s debut here continues to be most 
lucrative. 20th-Fox’s “The Robe” still is 
doing fine business at the Cine Mexico 
after grossing a record $86,255 in 28 days 
at 46-cent top. 


ITALY 
by DR. ARGEO SANTUCCI 


in Rome 

The Levant Film Company has been estab- 
lished here for the dubbing of Italian pic- 
tures into Greek, Turkish, Arabian and 
Egyptian versions, the bulletin of Italian 
Films Export announces. The move is de- 
signed to aid Italian films to penetrate Near 
Eastern countries where showings in orig- 
inal-language versions or with subtitles have 
been rather less than satisfactory. 

About 1,500 permits for export of Italian 
films were granted by the State Department 
for Foreign Trade during 1953, it has been 
announced. Portugal was first on the list, 
having imported 75 features in the year, fol- 
lowed by Egypt with 67, Switzerland 55, 
Venezuela 51, Uruguay 45, France 43 and 
West Germany 39. The United States was 
15th on the list with 28 films and Britain 
20th with 17 films. Profits from the exports 
last year are estimated at $6,500,000, an in- 
crease of 70 per cent over 1952. 
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Subscriber 
TV Called 
Media Boon 


Subscription television will take nothing 
away from present TV and will increase the 
number of stations as well as the usefulness 
of the media as an advertising medium, 
Dr. Millard C. Faught, economic consultant 
to the Zenith Radio Corp., stated in New 
York Monday before the New York Society 
of Security Analysts. 

Characterizing subscription TV as an 
“electronic distribution service for the de- 
livery of a product such as pictures, legiti- 
mate, shows, sports events, etc., from a seller 
to a buyer for a fee,” Mr. Faught declared 
that the public has clearly shown that it 
would like such a service permanently. 

The pay-as-you-see-it television will cre- 
ate new bonanzas for the motion picture in- 
dustry that would tax the industry’s own 
superlatives, Dr. Faught asserted. Phone- 
vision, which has been studied since 1931 
by Zenith engineers, would become the basis 
for a whole new industry, he said. 

Dr. Faught declared he was certain ap- 
proval would be given by the FCC to Zenith 
and WOR-TV, New York, to conduct 
field tests beginning May 31. Authoriza- 
tion was applied for last Friday. Dr. 
Alexander Ellett, Zenith research  vice- 
president, said if authorization is granted 
the Phonevision system would be operated 
in New York without the use of telephone 
lines and the decoding signal would be 
broadcast over the air instead of conducted 
to the television receiver by wire. 


Conduct COMPO Study 


Of Group Insurance 


Sam Pinanski, a member of the Council 


of Motion Picture Organizations triumvi- 
rate, who also is a director of the John Han- 
cock Life Insurance Company, is conduct- 
ing for COMPO a study of group and 
liability insurance for industry members. 
He is expected to report the results of his 
study at the next COMPO triumvirate 
meeting shortly. Robert W. Coyne, 
COMPO special counsel, explained the 
study was undertaken in response to nu- 
merous requests COMPO had received for 
information on the subject. 


Myers, Makelim to Address 
Rocky Mountain Allied Unit 


Abram F. Myers, National Allied general 
counsel, and Hal R. Makelim, independent 
producer, will be two of the speakers at the 
annual convention, May 3, of the Allied 
Rocky Mountain Independent Theatres. The 
meeting will be at the Park Hill Country 
Club. Ben Marcus, National Allied presi- 
dent, and Benny Berger, of Minneapolis, also 
may attend. Mr. Makelim is expected to ex- 
plain further the plan for Allied-sponsored 
features. 
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LOBBY DISPLAY FOR 
WILL ROGERS HOSPITAL 


LA 


A Sona From 


“Ail DONATIONS GO TO THe ~ 3 
ROGERS MEMORIAL HOSPITAL 
TO HELP FIGHT T-B 


A-M-I 
CONSOLE 


SWEET MUSIC for the industry's own 
charity, the Will Rogers Memorial Hospital. 
The lobby display is at the Kentucky Thea- 
tre, Louisville, owned by Sam Switow, a 
member of the hospital’s board of directors. 
It features a juke box donated by the South- 
ern Automatic Music Company and records 
contributed by the Variety Record Shop. It 
went into action for the Kentucky’s run of 
Universal’s “Glenn Miller Story.” 


Canadian Exhibitors Ask 
Inquiry Into Shortage 


TORONTO: The product shortage result- 
ing from the advent of new screen tech- 
niques such as CinemaScope has prompted 
the Alberta Theatres Association to ask its 
regional members to have the matter 
brought to the attention of the Motion Pic- 
ture Industry Council of Canada. In its 
letter to member exhibitors, the Association 
points out that many independent theatres 
“in this province have been playing product 
from some of the major companies for 25 
years and over and now are in the position 
of not being able to secure product from 
them on account of not having the necessary 
equipment.” 


Philadelphia Tent Honors 
U.A. and Mary Pickford 


Mary Pickford, one of the founders and 
co-owner of United Artists, will be guest 
of honor at the gala United Artists 35th 
anniversary testimonial dinner to be spon- 
sored by the Variety Club, Tent 13, in 
Philadelphia May 5, it was announced in 
Philadelphia this week by Jay Emanuel, 
chairman of the dinner committee. Honor- 
ing Miss Pickford and UA at the Bellevue- 
Stratford Hotel dinner will be distribution, 
production and exhibition leaders. Miss 
Pickford, now a member of the company’s 
board of trustees, formed the company in 
1919 with Douglas Fairbanks, Charles 


Chaplin and D. W. Griffith. 


AB-Para. Net 
$1,110,000 in 
Ist Quarter 


In a report mailed this week to stock- 
holders of American Broadecasting-Para- 
mount Theatres, Inc., Leonard H. Golden- 
son, president, announced that estimated 
consolidated earnings for the first quarter 
of 1954 amounted to $1,110,009, including 
$1,039,000 from cperations, and $71,000 
from capital gains. Earnings per share 
after preferred dividends of $:33.393 were 
23 cents irom operations and 25 cents in- 
cluding operations and capital gains. 

These earnings compare with the 1953 
first quarter earnings of $5,732,000 includ 
ing $1,480,000 from operations and $4,- 
252,000 from capital gains. Earnings pet 
share, after preferred dividends, were 35 
cents from operations and $1.42 including 
operations and capital gains. 

The 1953 figures include the earnings 
through February 9, 1953, of station 
WBKB in the amount of $103,000 (after 
taxes). This station was sold at the time 
of the merger and the 1953 capital gains 
arose principally from this sale. 

Mr. Goldenson reported that theatre 
grosses for the first quarter were close to 
1953 levels for the same period. He said 
that theatre earnings, however, were off 
due to continued high firm rental costs, an 
increase of $325,000 in depreciation charges 
over the first quarter of 1953 and the effects 
of television for the first time in many ot 
the smaller towns, particularly in the south 
and midwest. 


Stockholders Support Rackmil 


Decca Records Management 

Milton R. Rackmil, president of Decea 
Records as well as of Universal Pictures, last 
week won support for his policies in the 
first named company, from its stockholders. 
Mr. Rackmil’s management had been under 
heavy and well publicized fire for several 
previous weeks. The vote was 937,000 to 
147,850. Mr. Rackmil commented: “Our 
stockholders seemed cognizant of the char- 
acter of the opposition and the weakness of 
their charges. We would like to assure them 
that their confidence will be rewarded.” The 
group opposing Mr. Rackmil was led by 
ousted director George Lloyd. Elected di- 
rectors in addition to Mr. Rackmil were 
Leonard W. Schneider, executive vice-presi- 
dent of Decca; Robert W. Leo, Harold L. 
Thorple, and Samuel H. Vallance. Stock- 
holders approved management’s proposal to 
increase authorized capital stock from 
1,500,000 shares to 2,500,000. 


Reade Opens in Trenton 

Walter Reade Theatres opened its second 
drive-in theatre in the Trenton area Satur- 
day evening. It is the Trenton Drive-In, one- 
half mile south of Robbinsville. It holds 800 
cars, has a 40 by 60-foot screen, 
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DORCTHY McGUIRE 


as Chris... beautiful, fear- 
ridden, in a mental fog, ter- 
rified by a man out of her past. 


STEPHEN McNALLY 


as Steve...a gangster killer, 
more deadly because he can 


be charming. 


STER 


MARY MURPHY 


as Randy...lovable, whole- 
some, in love with love and a 


wonderful world. 


JOHN HOWARD 


as Josh...a young archaeoi- 
ogist, his love for Chris has 
come too late to help her. 


— 


EDGAR BUCHANAN 


as Sheriff Lafe...last of the 
old Western breed. 


MARY 


Screen Play by WARREN DUFF - Based on the Novel by TRE GORDONS 
Associate Producer-Director WILLIAM SEITER : 


A REPUBLIC PICTURE | 


RON HAGERTHY 


as Hack...an engaging young 
Westerner, overwhelmingly in 


: 

he 

: 4 

love with Randy. 
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ollywood 


by WILLIAM R. WEAVER 
Hollywood Editor 


JULES LEVY, Arthur Gardner and Arnold 
Laven, currently engaged in making “Case 
File F. B. I.” for Edward Small, produced 
“Without Warning” for $85,000 back in 
1951, a feat of economic magic even then, 
and sold a half-interest in it to the seasoned 
and successful Sol Lesser for $150,000, a 
feat of still greater stature by most stand- 
ards. 

That was their first picture. Their sec- 
ond, “Vice Squad,” produced on an un- 
disclosed but assuredly not seven-figure 
budget, is expected to gross about $1,700,- 
000, worldwide, at the rate it’s going now. 


Latest Undertaking Also 
Has Important Names 


It’s much too early to hazard guesses 
about the present undertaking, but it’s to be 
noted that this one has names as well as 
a title to bill with. These include Brode- 
rick Crawford, Ruth Roman, Martha Hyer, 
Casey Adams, Ken Tobey and Marisa 
Pavan. The Messrs. Levy, Gardner and 
Lavan are moving ahead in their chosen 
careers. 

These are young men. They are young 
continuing in civilian life the 
intimate association they experienced in 
World War II. They got along well to- 
gether then. They are getting along well 
now. They decided while in service, as so 
many do, on the work they would do and 
the way they would do it when the war 
would be over; and they are activating, as 
so many do not, their decision. It was 
not an overnight matter. They spent five 
years, separately, preparing for the joint 
venture that turned out to be ‘Without 
Warning.” 

Young Levy prepared himself for the re- 
sponsibilities of producing by hiring out as 
assistant to Edward L. Alperson, one of 
the few truly all-around motion picture men 
(distribution, exhibition, production—see p. 
4, Quigley Publications’ Motion Picture and 
Television Almanac, 1953-54) in this great 
and difficult industry. Anybody who wouldn’t 
have learned Show Business in that job 
couldn’t have been listening. Young Levy 
listened, looked, learned. 


veterans, 


Gardner Learned Technique 
In the Realism School 


Young Gardner studied in a different 
school. His mentors were the Brothers 
King—Maurice, Franklin and Herman, in 
chronological order—who came to pictures 
from the vending machine business in con- 
sequence of that flurry of interest in slot- 
machine cinema back there around 1940 
or so (they manufactured the mechanisms, 
known as Talkitone Soundie Projectors) and 
whose special forte adown their production 


30 


years has been the melodrama of realism: 
“Dillinger,” “Suspense,” “The Gangster,” 
etc. The melodrama of realism was and is 
the Levy-Gardner-Laven forte also. The 
Kings were and are its past masters. 

Young Laven was to be the director of the 
organization’s films. You learn directing by 
working with and for as many of the great 
directors (their roster changes but slight!y 
over the decades) as intimately and earnestly 
as you may. A way to do this is by working 
on scripts, which young Laven did in the 
beginning, and by serving as dialogue di- 
rector, which he did anon. 

Separately the three young veterans of 
their country’s service learned a great many 
things, not all of them coming into their 
joint operation with precisely identical con- 
victions about each and all of the policies 
and procedures they were to observe when 
they began using their own money or 
equivalent in production, but in solid agree- 
ment, nevertheless, on certain fundamentals. 


Agreed on Value of Using 
Handy Locales for Films 


They held in common the opinion that 
there’s no point in dashing off to a far 
place to shoot a background, or in building 
a costly set to fit a persnikity script, if the 
scene can be shot as well in Los Angeles 
(as their’s are) and a standing building can 
be used (as the Subway Terminal Building, 
Orbach’s Department Store and the Bank 
of America, for quick instance, have been 
used). It is due to this kind of reasoning 
on the part of these and other young men, 
such as Jack Webb and Stanley Meyer of 
“Dragnet,” that Los Angeles lately has 
displaced New York, Chicago, London and 
other older metropoli as the setting favored 
by melodramatists the world around. 
(Chamber of Commerée approves heartily of 
the whole thing, too.) 

These young men may or may not be first 
to reach the market with a film based on 
the F. B. I., which has become a most 
popular topic for fictionists these days for 
reasons of headline prominence, but they 
will be trying their best. On the basis of 
their past performances, their chances of 
making it, and of making it pay off, for 
exhibitors as well as for themselves, look 
bright. 


~ 


PRODUCTION companies started four 
pictures and finished five others to wind up 
the week with 29 facing the lenses. 

Harry Joe Brown began producing “Vio- 
lent Men,’ starring Top Ten-er Randolph 
Scott, for Columbia release. It’s in color by 
Technicolor, under direction of Bruce Hum- 
berstone, and has Jocel¥n Brando, Richard 
Boone, Leo Gordon and others in the sup- 
porting cast. 

Nicholas Nayfack began shooting “Rogue 


Cop,” MGM, which has Robert Taylor, 
Janet Leigh, Anne Francis, Steve Forrest 
Olive Carey and others in the cast directed 
by reliable Roy Rowland. 

Benedict Bogeaus started ‘‘Where the 
Wind Dies,” independent, for RKO release, 
with Allan Dwan directing Cornel Wilde, 
Yvonne DeCarlo, John Dierkes and a large 
cast. It is in production in SuperScope and 
color by Technicolor. 

William F. Broidy went to work on 
“Wanted by the F. B. I,” for Allied Art- 
ists, with Dorothy Malone and Keith Larsen 
topping a cast which is directed by Harold 
Schuster. 


THIS WEEK IN 
PRODUCTION: 


STARTED (4) 


A.A. 
Wanted by the F.B.I. 


COLUMBIA 

Violent Men (Techni- 
color) 

COMPLETED (5) 

A.A. 


Sons of the Navy 


LIPPERT 
Big Chase 


SHOOTING (25) 


AA. 


Adventures of Haaji 
Baba (CinemaScope; 
Technicolor) 


COLUMBIA 

Bandits (CinemaScope; 
Technicolor) 

Long Gray Line 
(CinemaScope; Tech- 
nicolor) 

Joseph and His Brethren 
(CinemaScope; Tech- 
nicolor) 

Three for the Show 
(CinemaScope; Tech- 
nicolor) 


INDEPENDENT 

Bandit (Shaftel; Cinema- 
Scope; Technicolor) 

Night Music (Dowling; 
Eastman color) 

Turmoil (Haas) 

Case File F.B.1. (Eclipse) 


LIPPERT 


Race for Life (Hammer) 


MGM 


Green Fire (Eastman 
color} 

Last Time | Saw Paris 
(Technicolor) 

Athena (Technicolor) 


PARAMOUNT 


Strategic Air Command 
(VistaVision; Techni- 
color) 


MGM 
Rogue Cop 


RKO 

Where the Wind Dies 
(Bogeaus; Super- 
Scope; Technicolor) 


20TH-FOX 

Broken Lance (Cinema- 
Scope; Technicolor) 

Nevada Gold 


color) 
Francis Joins the Wacs 


(Techni- 


Mambo (Ponti-De 
Laurentis) 


RKO 

20,000 Leagues Under 
the Sea (Disney; 
CinemaScope; Tech- 
nicolor) 


Z20TH-FOX 

Untamed (Cinema- 
Scope; Technicolor) 

Egyptian (Cinema- 
Scope; Technicolor) 


U.A. 

Suddenly 

Vera Cruz (Hecht-Lan- 
caster; SuperScope; 
Technicolor) 


U-I 

Shadow Valley (Techni- 
color) 

So This Is Paris (Techni- 


color) 


WARNER 


Battle Cry (Cinema- 
Scope; WarnerColor) 

Helen of Troy (Cinema- 
Scope; WarnerColor) 

Land of the Pharoahs 
(CinemaScope; 
WarnerColor) 
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FameAwards 
Hollywood 


HERALDING each Spring, the creative men and women of 
screen, radio and television received formal notification of 
their elevation to a particular measure of fame. It is their 
recognition, by exhibitors and also by radio and television 
editors, as best in their fields. The HERALD, in association 
with "Fame," the annual, and the "Motion Picture Daily", 
which polls the editors, are responsible. To each individual 
goes an AWARD OF ACHIEVEMENT. Some of the winners 


are seen here. 


EDWARD SELZER, Warner 

Cartoons head, with his 

awards for Bugs Bunny, 

Merrie Melodies, and JAMES STEWART, 
Looney Tunes. Money Making Star. 


HENRY KOSTER, a Cham- 


pion Director. 


BEN SHARPSTEEN, 
below, who produces 
Walt Disney's True Life 
Adventures, Money 
Making Short Subjects. 


GORDON DOUG. 
LAS, a Champion 
Director. 
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Gale Storm 


CHARLES BRACK- 
ETT, a Money Mak- : 
ing Producer, holds 
his award, above. 
At the left, another thd 
Champion Pro- 

ducer, TED RICH- 
MOND. And, at 
the right, GALE 
STORM, whom 
critics in "“Fame's" 
poll chose the most 
promising female 
star on radio. 


sn Tames annual Crittes Pel 


FIBBER McGEE AND 
MOLLY, also named in 
the annual poll of tele- 
vision and radio editors, 
hold their award for be- 
ing the best radio com- 
edy team. At right, 
MICHAEL CURTIZ, a 
Champion of Champion 
Producers. Below, left, 
Top Money Making Star 
GARY COOPER, Cham- 
pion Director NORMAN 
TAUROG; and, right, 
Champion Director AN- 
THONY MANN. 


“ 


People in ews 


Eric JoHNsTon and KENNETH W. CLARK, 
president and vice-president of Motion 
Picture Association of America, respec- 
tively, left Washington for Hollywood 
last week. They were expected to return 
this weekend. 


LeonarRD ERIKSON has resigned effective 
April 30 as head of the Government’s 
“Voice of America” overseas radio pro- 
gram. He will rejoin McCann-Erickson, 
advertising agency. 


Sam SHAIN, a member of the staff of the 
Council of Motion Picture Organizations 
since September, 1952, has resigned to de- 
vote his time to “Space and Time,” a trade 
information service. 


Nep CLARKE, Walt Disney Productions for- 


eign sales manager, sailed from New York 
Wednesday for a tour of the company’s 
European office and RKO branches in 
England and on the Continent. 


Gus A. METZGER was tendered a luncheon in 
his honor in Hollywood Tuesday by the 
Southern California Theatre Owners As- 
sociation in recognition of his 10 years of 
service as board chairman and in tribute 
to his 40-year record in exhibition. 


Harry K. McWILLIAMs, advertising and 
public relations director for Screen Gems, 
Inc., has announced his resignation. 


Leo Wertss has tendered his resignation as 
secretary of Cinema Stamp Collectors and 
SeyMour GLASSNER has been elected to 
fill the unexpired term. 


Hold Easter Services 


At Midwest Drive-ins 

KANSAS CITY: The Highway 40 Drive- 
in at Kansas City, where C. O. Kirby, man- 
ager, initiated the idea of Easter sunrise 
services nine years ago, under the spon- 
sorship of the Lutheran Mission Associa- 


tion, was the place for the ninth sunrise 
service at that drive-in April 18. More than 
1,500 persons attended, including several 
score walk-ins seated in the breezeway. 
Sunrise Easter services also were held this 
year at two other drive-ins in Johnson 
County, Kansas, and one in the new Claco 
Drive-in near Liberty, Mo. 


Paramount's 
Year Shorts 
To Total 60 


Sixty one-reel short subjects will be re- 
leased by Paramount during the year be- 
ginning October 1, Oscar A. Morgan, short 
subjects and newsreel sales manager, an- 
nounced this week This same number is 
being released during the current 12-month 
period. The 1954-55 period will bring 
release also of the usual 104 semi-weekly 
issues of Paramount News, he said. 

All Paramount shorts are produced in 
the 1.66 to 1 aspect ratio which suits them 
to projection in aspect ratios ranging from 
1.33 to 1.85-1 Mr. Morgan said. Mean- 
while, he added, Paramount is making an 
exhaustive study with a view to producing 
short subjects in VistaVision to accompany 
showings of features produced in the 
company’s new photographic process. 

The 1954-55 lineup includes these Tech- 
nicolor cartoons: eight Popeyes, six Novel- 
toons, six Cartoon Champions, four Herman 
and Katnip, six Casper the Friendly Ghost. 
The series in black-and-white will be: six 
Headliner Champions, six Paramount 
Pacemakers, 12 Grantland Rice Sportlights, 
six Paramount Toppers. 

Mr. Morgan cited the increased favor 
shorts and newsreels are enjoying. 


“LAST OF THE ‘WHITE HO 


HORSE REBELS! 


JACK MAHONEY 


| with Clayton Moore - Phyllis Coates - Don Harvey /a. 


Story and Screen Play by ARTHUR HOERL, ROYAL COLE and GEORGE H. PLYMPTON © 
Produced by SAM KATZMAN - Directed by SPENCER G. BENNET 


BIG SERIAL TRULY MADE TO ORDER FOR ANY AND EVERY AGE GROUP! 
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ALBANY 


Drive-in operators hoped that the Easter 
season marked the start of better business. 
Inclement weather made the early spring 
financially dubious for them. . . . The 
Rustic, West Sand Lake, was the latest of 
the immediate area outdoor theatres to re- 
open... . Fabian’s Plaza, Albany; Fabian’s 
Plaza, Schenectady, and Stanley Warner’s 
Stanley, Utica, increased the children’s 
price from 25 to 35 cents for “Pinocchio.” 

. The Variety Club presented honorary 
memberships in Variety International to 
Ben M. Becker and Charles W. Ryan, who 
staged a two-night amateur boxing tourna- 
ment in January for Camp Thatcher. Chief 
Barker Jules Perlmutter made the awards 
at a dinner, toastmastered by Crewman 
Lewis A. Sumberg. Tent 9 has two 
other benefit events in the works: a sponsor- 
ship of a carnival for a week in July, and 
of an all-star wrestling show at Hawkins 
Stadium in early September, for Camp 
Thatcher. Harold Strassman spot- 
lighted a scale of 40 cents for adults and 16 
cents for kids at the Eagle, Albany subse- 
quent-run. 


ATLANTA 


Mr. and Mrs. Robert Dockery, 10th Street 
theatre, West Point, Ga., were in buying 
and booking. . . . J. F. Frew, U-I southern 
district manager, back at his Atlanta office 
from Florida. Miss Hilda Knight, 
accounting department, Allied Artists South- 
ern Exchanges, is back home after a spell 
at the hospital. . . . Don Coursey, manager 
of 20th Century-Fox, is back at his office 
after a trip to Tennessee. . . . Leo Adler, 
special representative, U.A., has left At- 
lanta for Dallas after spending several weeks 
here. . . . Joe Dumas, office manager, Re- 
public Pictures, is back in his office after a 
spell of illness. Harvey Garland has 
been appointed buyer and head booker for 
Florida State Theatres in Jacksonville. . . 
The Largo, Largo, Fla., will install Cinema- 
Scope equipment soon. . . . Mack Jackson is 
the new owner of the Bama theatre, Alex- 
ander City, Ala. 


BALTIMORE 


Thomas H. Burke, 86, pioneer exhibitor 
in Cumberland passed away after a lengthy 
illness. . . . Abel Caplan, operator of the 
Westway, has taken over the closed Astor 
theatre and is re-opening as a Negro theatre. 
. . . Jack Fruchtman, chief barker of the 
Washington Variety Club, was a recent 
visitor. .. . Sam Galanty, Columbia district 
manager, is visiting local exhibitors. . . . 
MGM screened “Julius Caesar” for the Eng- 
lish teachers of the Board of Education. .. . 
Fred Perry, Cameo theatre, is screening 
“The Secret Conclave” for the nuns and 
priests of Baltimore and has the full co- 
operation of the parochial schools. . . . Joe 
Brecheen, RKO branch manager, in town 
visiting accounts. .. . Sam Mellits is instal- 
ling Cinemascope in his Dentonio, Denton, 
Md. . . . Clark Connellee, New Theatre, 
Aberdeen, on a motor trip to Maine. 
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BOSTON 


Al Glaubinger has been brought in from 
Cincinnati to be the city salesman of United 
Artists, replacing Irving Mendelson, who 
was promoted to branch manager in the 
New Haven exchange. Glaubinger has been 
with Universal but more recently with Eagle 
Lion in the Ohic city. . . . Leonard Fran- 
coeur of Fall River, a former projectionist 
and manager in the Yamins circuit, has 
taken over the lease on the Island theatre, 
Portsmouth, R. I. . . . At the annual elec- 
tion of officers of Middlesex Amusement 
Company, Lloyd Clarl: was named president 
and Winthrop Knox, Jr., vice-president. 
Irving Green was re-elected treasurer and 
his brother Maurice Green was re-elected 
clerk. Bill Cuddy, RKO, was elected 
president of the Cinema Club of Boston at 
the annual meeting, with George Roberts, 
first vice-president; Dick Owens, second 
vice-president; Bill Romanoff, treasurer, and 
Cyril McGerigle, secretary. These men and 
Charles Wilson and Harry Smith make up 
the executive committee. . . . Max Selver, 
former district manager for Smith Manage- 
ment Company, has opened a new gift shop 
in Winchester Square. 


BUFFALO 


Menno Dykstra put on several special 
shows Easter week in his Glen theatre in 
Williamsville and “packed the house.” .. . 
Charlie McKernan at the Seneca and Bill 
Colson at the Niagara both offered special 
Kiddie Holiday Matinees Wednesday of this 
week. In connection with his annual 
Easter Cartoon show at Loew’s in Roches- 
ter, Lester Pollock put on the stage pupils 
of the Beatrice Krievans Dancing School in 
an “Easter Parade” ballet. Buffalo’s 


WHEN AND WHERE 


May 2-7: Semi-annual convention, Society 
of Motion Picture and Television Engi- 
neers, Statler Hotel, Washington, D. C. 


May 4-5: Annual convention, Allied Theatre 
Owners of lowa, Nebraska and Mid- 
Central, Fontanelle Hotel, Omaha. 


May 4-5: Annual convention, Independent 
Theatre Owners of Arkansas, Marion 
Hotel, Little Rock, Arkansas. 


May 10-11: Annual convention, North- 
Central Allied Independent Theatre 
Owners, Nicollet Hotel, Minneapolis. 


June 8-10: Annual convention, Virginia 
Motion Picture Theatre Association, 
Chamberlin Hotel, Old Point Comfort, 
Virginia. ‘ 

June 15-16: Annual spring meeting, Allied 
Theatre Owners of Indiana, South Shore 
Hotel, Lake Wewasee, Ind. 


own Ted O’Shea, vice-president of Para- 
mount Film Distributing Corp., has become 
a grandfather for the fourth time with the 
birth of a daughter to his son and daughter- 
in-law, Mr. and Mrs. E. K. O’Shea, Jr.... 
East Aurora’s 26th annual Good Friday 
noonday service of Lutherans was held in 
the Aurora theatre in the late Fra Elbertus’ 
town. The Old Vienna theatre re- 
opened last Friday night with its new 
“Weekend Jubilee” vaudeville policy. 


CHICAGO 


Albert Dezel reports that the Coronet 
theatre, Detroit, has just completed a prece- 
dent-shattering run for a neighborhood 
theatre in that city, running “Lili” for ten 
weeks. . The government of India has 
granted exclusive distribution rights for its 
documentary films to Ideal Pictures, a sub- 
sidiary of “Coronet Magazine.” . At- 
torney Thomas C. McConnell, well known 
in the industry for his successful anti-trust 
suits on behalf of the Jackson Park, Chicago, 
and the Towne, Milwaukee, is one of the 
leading candidates for the job of legal coun- 
sel to the Big Nine, official group investigat- 
ing crime in Chicago. . William Fried 
has been appointed manager of the newly 
reopened Bugg theatre, which is being oper- 
ated by a group of business men with stores 
in the vicinity of the theatre. Kay 
Simmons, formerly night manager of the 
Astor theatre, has been appointed manager 
of the Gold Coast by owner Jerry Gottleib. 


CINCINNATI 


The Twin Drive-in, unit of the local 
S & S Amusement Co., only outdoor theatre 
in the city, normally committed to subse- 
quent runs, currently is playing two first run 
releases, Columbia’s “Battle of Rouge 
River” and “Walk a Crooked Road.” 5 
The suburban Guild theatre was closed to 
regular patrons for one day recently to 
permit the local Fine Arts organization to 
use the house for a special meeting. 

On the vacation list are William Onie, cir- 
cuit operator, in Hot Springs, Ark., and 
William Blum, Columbus, Ohio, salesman 
for Universal-International, is in Florida. 

. Mrs. Mary Semmelroth, who operates 
the Federation theatre, in Dayton, Ohio, 
among other houses there, has switched from 
a weekend to a full week policy following 
the installation of wide screen equipment. 
. . . Vandals, firing shots, caused consider- 
able damage to the screen, speakers, junction 
boxes and other property at the Melody 
Cruise-in, near Springfield, Ohio, resulting 
in some delay in opening for the season... . 
Springfield theatres, for the fifth consecutive 
year, again helped sponsor the Easter egg 
hunt, in which suitable prizes were awarded 
to children finding eggs hidden in various 
places in the city park. 


CLEVELAND 


“Pinocchio” was the big box office attrac- 
tion of the week, aided by public school 
(Continued on following page) 
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(Continued from preceding page) 
vacation period. . . S. P. Gorrel of 
General Films circuit, and Mrs. Gorrel are 
enjoying a spring vacation in Florida. 

Joe Rembrandt is installing new air-con- 
ditioning system in his Center-Mayfield 
theatre. Horace Adams, president of 
the Independent Theatre Owners of Ohio, 
held a meeting of a committee appointed to 
study the Allied-Makelim co-operative pro- 


duction program. The committee, consist- 
ing of Henry Greenberger, Jack Shulman, 
Milton A. Mooney and Bernard Rubin, dis- 


cussed skeleton plans in anticipation of a 
general territorial meeting to be held in 
Columbus May 17. Elmer DeWitt, 
city manager of the Mallers theatres in De- 
fiance, O., in recognition of his public and 
community work, was elected president of 
the Lions Club of Defiance. 


COLUMBUS 


Milton Yassenoff turned over to Courage 
Inc., the Junior Chamber of Commerce and 
the Young Protestant Churchmen, facilities 


of the National Auto theatre for an Easter 
morning service for invalids and_ shut-ins, 
first of its kind held here. WTVN 


television station, owned by the Taft family 
of Cincinnati, has purchased for $300,000 
radio station WHKC. Southeast cor- 
ner of Town and Third streets was recom- 
mended as site for the city’s second parking 
by James N. Dixon, parking super- 
intendent. Site is within a block of the 
Hartman, Grand and Ohio theatres. Bids 
for construction of the city’s first parking 
garage on E. Long Street will be opened 
April 30. RKO Palace will play host 
to the annual Dispatch Cooking School 
May 6, 7 and 8. Mayor M. E. Sensen- 
brenner has dropped a proposal to institute 
daylight saving time here. He said the 
majority of those citizens who answered his 
public appeal several weeks ago opposed the 
switch to daylight time. 


DENVER 


Mrs. Irene Fitzgerald, 64, mother of Wm. 
Fitzgerald, publicity director of the Denham, 
died last week. The mother of Pauline 
Hall, manager’s secretary at Paramount, was 
operated on three times in Phoenix, Ariz., 
as the result of a fall in which she broke a 
hip. Chilton (Kilt) Robinett, formerly 
a salesman for 20th-Fox here, was in town 
last week as a special representative for 
J. Arthur Rank. Robinett covers the terri- 
tory from Chicago west to the coast. 

Mr. and Mrs. Sam Langwith are moving 
back to Denver after living for several years 
in Idaho Springs, 40 miles out. Langwith 
is president of Western Service and Supply. 
. . . Mrs. Ruth MeNeill, inspectress at 
Allied Artists, died last week. She is sur- 
vived by her husband and a daughter. . . 
Service clubs at Yuma, Colo., filled the 
Yuma, Yuma, Colo., managed by Lyle 
Myers, twice in one evening at $1 a seat for 
the benefit of the hospital. . . . Mr. and 
Mrs. Gene Gerbase went to Albuquerque, 
N. M., to spend Easter. He is Republic 
branch manager. Wm. Jones has been 
added as bookkeeper at Knox Theatres. 


DES MOINES 


garage 


For the first time in many years, Charles 
City will have only one theatre during the 
summer. 
Royce 


theatre, operated by 
has closed until fall. 


The Gem 


Winkelman, 


3é 


Meanwhile, the Highway 218 drive-in will 
serve as host to Charles City theatre fans. 
: Paul Strennen of Cedar Rapids has 
taken over the management of the drive-in 
theatre near Oskaloosa on Pella road. 

The Cozy at Morning Sun has increased its 
show time to six nights a_ week. : 
Merle Sorum has purchased the Thompson 
Memorial theatre at Thompson from Robert 
Johnson and Wayne Bravick. Central 
States Theatre Corp. of Des Moines has 
sold the Cresco theatre at Cresco to M. 
Keith Milnar and Joseph Milnar. The new 
owners plan an extensive remodeling pro- 
gram. A number of drive-in theatre 
owners have announced they now are open 
for the season. These include the Clarinda 
drive-in; the Oehwein; the Skylark at Cres- 
ton; the Starlite at Algona; the Airport at 
Ottumwa and the Chief at Estherville. 
Extensive remodeling is being carried out 
at the Universal exchange under the direc- 
tion of manager Lou Levy. Jim 
Ricketss, Columbia booker and office man- 
ager, has returned from a vacation in In- 
dianapolis, Ind., while Milt Feinberg, NSS 
manager, spent a “golfing” vacation in Dal- 
las and Houston, Tex. 


DETROIT 


An Associated Press survey of the theatre 
situation on Michigan shows an encouraging 


upswing. First run houses all over the 
state report that TV, rather than bucking 


movie attendance, is encouraging it. mates 
United Detroit’s Michigan theatre will 
award $100 to the local girl who sends i 
the best recording of her voice. Tie-in is 


with the new Doris Day “Lucky Me” book- 
ing. The Madison will close out ‘‘The 


Glenn Miller Story” and world premiere 
“Indiscretion of an American Wife.” 

Conversion to wide screen, CinemaScope or 
otherwise, is virtually complete all around 
the town. The Police Censorship 
Bureau has finally passed “The Moon Is 
Blue” for Detroit showing without dialog 
cuts. Bookings have not been arranged yet. 
Meanwhile it showed at the Huron in Pon- 
tiac for the third three-day stay, and is 
scheduled for the Waterford drive-in. 


HARTFORD 


Testimonial dinner honoring Barney Pit- 
kin, Connecticut exchange manager for 
RKO-Radio Pictures, has been postponed 
from April 27 to May 4 at Waverly Inn, 
Cheshire, Conn. Pitkin, who has resumed 
his duties, recently underwent surgery for 
cancer in New York. William 
McGrath, assistant city manager in Man- 
chester, Conn., for Stanley Warner Thea- 
tres, has been promoted to city manager, 
replacing William Brown, resigned. 

Harry Finger has been named manager of 
the Mansfield (Conn.) drive-in. Roy 
Wilcox has been appointed manager of the 


Lockwood & Gordon Webb Playhouse, 
Wethersfield, Conn., replacing William 
Daugherty, shifted to the East Windsor 


(Conn.) drive-in theatre. Sol Karp, 
formerly with independent interests in Con- 
necticut, has joined the Manchester Drive-In 
Theatre C orp., Hartford, as manager of the 
company’s Manchester Drive-In Theatre, 
Bolton Notch, Conn, 


INDIANAPOLIS 
“The Robe” opened its first subsequent 
run engagements here simultaneously at the 


Fountain Square and Arlington, Saturday. 

Rex Carr, operator of the Ritz, north- 
side neighborhood, experimented with a 
first run of “Genevieve” starting April 21. 

William A. Carroll, ATOI secretary, 
will represent the state unit at the national 
Allied board meeting in Minneapolis May 
8-9. The ATOI board will meet at 
the Hotel Lincoln here May 4 Mare 
Wolf, chairman of the entertainment com- 
mittee for the ATOI spring convention at 
Lake Wawasee, June 15-16, announces that 
a dance will cap festivities the second night. 

Glenn Morris, western sales manager, 
and Tommy McCleaster, district manager of 
20th-Fox, visited the branch here last week. 


JACKSONVILLE 


The large new Southside drive-in, owned 

Joe Ripley and leased to Fred Kent, is 
expected to open in May under the super- 
vision of Bob Anderson, manager of the 
Main Street drive-in. J. F. Kirby, 
Warner’s Southern divisional manager from 
New York, and Ollie Williamson, Atlanta 
district manager, were here for a conference 
with Harvey Garland, booking chief of 
Florida State Theatres. Harry Bot- 
wick, FST’s South Florida supervisor, was 
up from Miami making post-Easter plans 
for his string of theatres along with home 
office executives. Gil Norton, Para- 
mount executive, left here for his Boston 
office. A solid month of fine weather 
has boomed patronage at North Florida 
drive-ins. Bill Beck, manager of the 
Five Points, did so well with Disney’s “Rob 


Roy” and “Pecos Bill” that he held them 
over for Easter. George Krevo, Palace 
manager, made use of theatre dark time by 


presenting, under sponsorship of the Chil- 
dren’s Museum, a Saturday morning stage 
show, “Sleeping Princess,” acted by the 
Clare Tree Major players of Pleasant- 
ville, N. Y. 


KANSAS CITY 


CinemaScope pictures have done substan- 
tially above average in recent neighborhood 


runs, at regular prices, and usually on a 
double bill. J. D. King, recently made 
western division manager for Common- 


wealth Theatres, previously was manager at 
Lawrence, Kas., for several years, and just 
at the time of his promotion, was named 
“Man of the Year” by the Lawrence Junior 
Chamber of Commerce. Recent in- 
formation from the exchange area is that 
most theatres have kept admission prices as 
before. Many exhibitors and man- 
agers are preparing to put on series of 
“vacation movies” for children. Ken- 
neth Winkelmeyer is preparing to reopen, 
in May, his theatre at Boonville, Mo., dam- 
aged by fire several months ago. 


LOS ANGELES 


After vacationing in Mexico, Mel Brown, 
of Twin Vue drive-ins, is back at work... . 
The Fillmore theatre, Fillmore, operated by 
Gordon West, is in the process of face-lift- 
ing. A gala re-opening of the long- 
shuttered Century theatre was attended by 
Rochester, Louise Beavers and many others. 
Tim Tate is the new operator of the house. 

Off for a business jaunt through his 
territory was Francis Bateman, Republic’s 
western sales manager. Former Para- 
mount exchange booker Larry Bristol is 

(Continued on opposite page) 
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(Continued from opposite page) 
pinch- hitting for ailing salesman Henry 
Balk of Allied Artists. The Puente 
theatre, Puente, has been equipped with a 
new wide screen and a larger stage, the 
latter for the purpose of handling “youth 
talent” shows, which owner Steve Chorak 
is introducing in the town. . Officers 
and stewards of the Film Row Club met at 
the Variety Club rooms to draft final plans 
for the big dance to be held at the Holly- 
wood Athletic Club June 4. Bob Ben- 
ton, Sero Enterprises, is back from a busi- 
ness trip to Salt Lake City. 


MEMPHIS 


A new drive-in, the Ark-Air, opened this 
week at Clarksville, Ark., booked out of 
Memphis. Another film, banned in 
Memphis by the board of censors, is doing 
a fine business at Sunset drive-in, West 
Memphis, Ark., just across the Mississippi 
River. It is “Moon Is Blue.” Man- 
ager Arthur Groom of Loew’s State in 
Memphis reported twice normal business 
with United Artists picture, ‘“Beachhead,” 
which led the first run attendance parade. 

John Goodenough, formerly with Kay 
F ilms, has gone with National Screen Serv- 
ice as a salesman. . Edith Merritt, 
clerk, Warner Bros., and Harry Creech of 
the U.S. Navy were married in Memphis. 
. . . D. J. Edele, branch manager, United 
Artists, St. Louis, was a Memphis visitor. 
: Starvue drive-in, Stuttgart, Ark., has 
under construction a screened-in patio—with 
a glass front—and it will be opened within 
the next few weeks. . Nathan Reiss, 
who operates a chain of theatres from his 
Memphis headquarters, was named a Ken- 
tucky colonel. 


MIAMI 


Tom Rayfield, manager of the Carib, was 
very pleased with the enthusiastic turnout 
for the Easter Saturday egg hunt which 
brought out more than 500 youngsters. . . . 
The area will miss Bill Watt, manager of 
the Coral, who has resigned to return to his 
native Canada. . . . Sonny Shepherd, Wo- 
metco executive, and his family spent Easter 
week at the Charles Bethels, in Nassau... . 
While Mark Chartrand is on a six-week 
vacation in New England, some of his pub- 
lic relations work will fall on Harry Krone- 
witz’ shoulders. ... WTVJ’s credit manager 
Ed Rainey handed out cigars recently when 
his wife, Vivienne, gave birth to their sec- 
ond child, Janet... . Another visited by the 
stork was Dick Gersley, concession man- 
ager of the 27th Avenue drive-in, who wel- 
comed a daughter. . . . Wometco again co- 
operated with the Greater Miami Minis- 
terial Association and allowed the Boulevard 
and 27th Avenue drive-ins to be used for 
Easter Sunrise services. 


MILWAUKEE 


The Cancer Fund Campaign will get a 
big send off when the Cancer Fund show 
is presented on the stage of the Fox-Wis- 
consin theatre here April 27. Bob Hope 
will be one of the stars. Mr. Bates, 
office manager at the Republic exchange, 
was in the hospital for observation recently. 

. The new secretary to Jack Kalmenson, 
branch manager at the Warner office here, 
is Jean Reise. Dick Sachel, part owner 
in the Globe Trotters, was in the Wisconsin 
Allied office visiting. . . . The Bluemound 
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drive-in here, managed by Dick Grede, will 
be the first outdoor theatre here to enlarge 
its screen. Construction will start shortly. 


MINNEAPOLIS 


Speakers announced for the annual con- 
vention of North Central Allied May 10-11 
at the Nicollet hotel include Mike Simons, 
William C. Gehring, Wilbur Snaper, Col. 
H. A. Cole and Ben Marcus. Drive-in 
theatres operated by Minnesota Entertain- 
ment Enterprises and Al Aved’s Navarre 
Amphi-theatre at Lake Minnetonka have 
opened for the season. Robert Titus 
is the new assistant manager of the Gopher. 

Sandra Daskovsky is the new contract 

clerk at Allied Artists. . Marge Jensen, 
who left 20th-Fox to work for WDAY-TV 
in Fargo, N. D., is back at the exchange 
as bookers’ stenographer. “From Here 
to Eternity” is doing sensational business at 
suburban and neighborhood houses. 
J. Sletter has taken over operation of the 
Mondovi at Mondovi, Wis. He has _ in- 
stalled a new screen and snack bar in the 
house and renovated the exterior. : 
Dick Dynes, RKO city salesman, was in 
South Dakota on a special assignment. 


NEW ORLEANS 


Felix Hebert reopened the Grand, Hayes, 
La., after 40 days closing in observance of 
Lent... . Jack Saunders advised that he has 
shuttered the Princess, Tullos, La.... L. E. 
Watson scheduled April 21 for the opening 
of the Carol, Denham Springs, La. . 
Buford Strange, through his buying and 
booking representative, J. G. Broggi, an- 
nounced that he has shuttered the Victory, 
Mansfield, La. His other theatre, the Mans- 
field, will continue regular operation. . 
The Tivoli, Baton Rouge, La., after tempo- 
rary closing, was reopened Easter Sunday. 

. Cliff Kiefer, assistant sales manager for 
Orange Crush, and regional representative 
Tom McDonald visited with George Y. 
Harrell and Lin Barker at Manley’s. . 
Luke Fontana, co-owner of Arcade, Slidell, 
La., is back home after several weeks stay 
at local Mercy hospital because of injuries 


sustained in an automobile accident. His 
daughter riding with him came out un- 
scathed. 


OKLAHOMA CITY 


Pat McGee, Denver, general manager of 
Cooper Foundation Theatres, spent the 
weekend in Oklahoma City. First run 
pictures in Oklahoma City continue on the 
same price basis as before tax reductions. 

Oklahoma Tax Commission report for 
theatres for February, 1954, shows 312 re- 
turns and $25,739.01 tax, compared with 295 
returns and $28,066.49 tax for February, 
1953. Gov. Murray called a meeting of citi- 
zens to consider action and public policy 
regarding the crime problem The meeting 
was held at the Critericn theatre. 

The theatre at Colbert, Okla., was com- 
pletely destroyed by fire April 8. Its owner 
is B. M. Leecraft. Roy Morgan of Detroit, 
Okla., was manager. Gilbert Rounsa- 
ville, manager of Holdenville’s theatres, re- 
signed last month. He is now associated 
with Ed. Shields in the Shields Sign Serv- 
ice in Holdenville. The Blackwell, 
Okla., chamber of commerce sponsored Holy 
Week services each morning at the Rivoli 
theatre. On Saturday, Gus Hoenscheidt, 


manager of the Palace and Rivoli, led the 
service. 


OMAHA 


The Paramount theatre will be the scene 
Cerebral 


of a telethon, “On Stage for 

Palsy,” April 24-25. . . Jay Higgins, 
present exhibitor at Ansley, has purchased 
the Rialto at Arnold from Ulysses A. 
Brown. He can to move to Arnold and 
open May 15. . Walt Bradley, owner of 
the New Moon ‘at Neligh, was elected to 
another term as mayor. Also re-elected 


mayor was Millard Rethwisch, who has the 
Victory at Tilden. Howard Hirz, 
Plattsmouth Councilman and manager of 
the Cass, was the only member of the coun- 


cil renamed in the municipal election. ; 
Co-op 


Don Cross has been added to the 
Theatre Service staff, owner Bill Barker 
announced. Max McCoy, 20th-Fox 


salesman, got back into harness after being 
down with a serious virus infection. . 
Tristates’ Omaha theatre was the scene ot 
Holy Week services under direction of Dr. 
Douglas Horton of New York. David 
Wallace of Bellevue is now with the Film 
Depot. 


PHILADELPHIA 


The center-city World reentered the first- 
run ranks with “The Naked Jungle” and 
changed its name to the Trans-Lux World 
as part of the Brandt chain. ; Frank 
Pease, former manager of the World, is 
now managing the New Broadway. : 
Dave Weinstein returned to manage the At- 
lantic drive-in, Walter Reade operation at 
Pleasantville, N. J. Extensive damages 
estimated at $25,000 resulted from a two- 
alarm fire at the Walton just as the neigh- 
borhood house was being made ready tor 
the evening’s double feature offering. 

The Walker, Mayfield, Pa., was closed. 
J. Engel, who heads the Engel Theatres in 
the upstate area, relinquished operation of 
the Park, Scranton, Pa. Sieg Horo- 
witz, Columbia salesman, resigned from the 
company. Charles Baron, who has 
been representing stage and screen produc- 
tions that have played here for many years, 
is the new manager of the Boyd Cinerama. 
Meyer Adelman, head of New Jersey 
Messenger, film delivery service, announced 
the appointment of Joseph Farrow as office 
manager, and the promotion of Joe Red- 
enauer to the post of sales manager. a 
Charles Cohen, manager of the Fairmount, 
became a grandfather with the birth of a 
son to his daughter-in-law, Mrs. Joe Cohen. 


PITTSBURGH 

Ironically, the last feature picture in the 
Ritz theatre before it is torn down at the 
end of this month, will probably be “Cease 
Fire.” New product in most of the 
houses plus the Easter impetus is helping 
the downtown houses appreciably, especially 
“Prince Valiant” in the Harris and “Night 
People” at the Fulton. “Genevieve” 
has replaced “The Living Desert” at the 

(Continued on following page) 
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(Continued from preceding page) 
Squirrel Hill, with the Disney Oscar winner 
giving that art house its most lucrative run 
in years. “Elephant Walk” has been 
added to the Penn booking chart, following 
“Executive Suite” which is penciled in for 
a May 1 opening. The end of Lent 
found “This Is Cinerama” now in its 20th 
week at the Warner, picking up momentum. 
... “The Man Between” was rushed into 
the Art Cinema for Easter, replacing the 
previously scheduled “Forbidden Games” 
which will now follow the Carol Reed melo- 
drama. Film Row is mourning the 
passing of Samuel Richman, owner of the 
Northside Century theatre. 


PORTLAND 


Lines for first run house admissions have 
been fairly well drawn. Regular pictures 
remain at 90c, CinemaScope $1.25, and 3-D 
$1.00 plus 15c for viewers. George 
Jessel was here as guest speaker for the 
Jewish Welfare Fund Drive kickoff. 
George Montgomery had three days of p.a.’s 
for premiere of “Battle of the Rogue 
River.” Mrs. J. J. Parker, Portland’s 
foremost lady exhibitor, returned from a 
speedy trip to the film capital where she 
saw “The Caine Mutiny” at a special show- 
ing. . . . Herbert Rosener and Walter 
Neubauer, representing a foreign film book- 
ing house in San Francisco, are working 
here with Guild theatre manager, Marty 
Foster. He just returned from Gotham. 
pi Russell McCullough, Walter Bantau 
and Carl Moeller, CinemaScope engineer, 
electrical engineer, and architect for Na- 
tional Theatres, respectively, flew up from 
L.A. to check Fox theatre plans with local 
builders and Oregon district Evergreen man- 
ager, Russ Brown. 


PROVIDENCE 


The Metropolitan, which after several 
month’s darkness opened for a two-week 
engagement of the “The Moon Is Blue” last 
month, has announced that the Broadway 
version (stage style) of “The Moon Is 
Blue” will presented for 3 days, April 29-30 
and May 1. ...A wave of ‘chiller-dillers’ 


has hit this town recently. The Majestic 
offered “Crime Wave,” and “Duffy of San 
Quentin”; while “Creature from The Black 
Lagoon” was at the RKO Albee. Not to 
be outdone, the Strand offered ‘Appoint- 
ment with Danger,” and “Dark City.” .. . 
On the lighter side, “Rhapsody” held over 
at Loew’s State; with Martin and Lewis in 
“Money From Home” simultaneously hitting 
seven neighborhood houses. A brief 
spell of real summer weather hiked atten- 
dance at surrounding open-air theatres, but 
the ever-changeable New England weather 
brought a 37-degree drop in the temperature 
within six short hours, cutting the near 
mid-season capacity audiences down to a 
minimum. 


SAN FRANCISCO 


Charles M. Pincus, Blumenfeld district 
manager, Stockton, is the “spark plug” for 
the United Crusade campaign there. Other 
community activity for Pincus consists of 
being a member of the Chamber of Com- 
merce publicity staff and heading the Stock- 
ton Safety Drive for the month of April... . 
Clyde Barnett, formerly assistant Downtown 
Paramount, Los Angeles, is now assistant 
manager of the local Paramount theatre, re- 
placing John Trigonis, resigned. ... R. A. 
Feliziani, for the past 22 years with the 
Golden State Theatres circuit, currently 
manager, the Strand, was named “manager 
of the year” by fellow managers of the cir- 
cuit. ... Duane DeWitt, manager, Stockton 
Motor Movies, announced the drive-in went 
on full-time operation April 9... . Edward 
Canti, office manager, Paramount Pictures, 
resigned to work for United-California The- 
atres. .. . Edward Mix, salesman for MGM 
for the past 25 years, retired. ...C. J. Rem- 
ington took back the Fair Oaks, Fair Oaks. 
...C. N. Spivey has taken over the Porter- 
ville drive-in, Porterville; the Palo Alto 
drive-in, Palo Alto, and the Studio drive-in, 
San Mateo. ... A. R. Michael took over 
the Mariposa at Mariposa, from R. G. Allen. 


TORONTO 


James Beveridge, who has been London 
representative for the National Film Board, 


M-G-M TRADE SHOW- MAY 7th 


ALBANY 20th-Fox Screen Room 
ATLARTA 20th-Fox Screen Room 
BOSTON M-G-M Screen Room 
BUFFALO 20th-Fox Screen Room 
CHARLOTTE 20th-Fox Screen Room 
CHICAGO Warner Screen Room 
CINCINNATI RKO Palace Theatre Bidg. 
CLEVELAND 20th-Fox Screen Room 
DALLAS 20th-Fox Screen Room 
DENVER Paramount Screen Room 
DES MOINES 20th-Fox Screen Room 
DETROIT Max Blumenthal’s Sc. Rm. 


INDIANAPOLIS 20th-Fox Screen Room 
JACKSONVILLE Florida State Screen Room 
KANSAS CITY 20th-Fox Screen Room 
LOS ANGELES United Artists’ Screen Rm. 
MEMPHIS 20th-Fox Screen Room 
MILWAUKEE Warner Screen Room 
MINNEAPOLIS 20th-Fox Screen Room 
NEW HAVEN 20th-Fox Screen Room 
NEW ORLEANS 20th-Fox Screen Room 
NEW YORK M-G-M Screen Room 
OKLAHOMA CITY 20th-Fox Screen Room 
OMAHA 20th- Fox Screen Room 
PHILADELPHIA M-G-M Screen Room 
PITTSBURGH M-G-M Screen Room 
PORTLAND B. F. Shearer Screen Rm. 
ST. LOUIS Paramount Screen Room 
SALT LAKE CITY 20th-Fox Screen Room 
SAN FRANCISCO 20th-Fox Screen Room 
SEATTLE Jewel Box Preview Thea. 
WASHINGTON RKO Screen Room 
“LAFAYETTE, LA. Nona Theatre 
*Except Lofoyette, lo. which is May 11 


and Comdr. Harry A. Burns’ 


“MEN OF THE FIGHTING LADY” 


M-G-M presents “MEN OF THE FIGHTING LADY” starring Van Johnson e Walter Pidgeon © Louis Calhern « Dewey Martin 
Keenan Wynn Frank Screen Play by Art Cohn Based on James A. Machener’s “Forgotten Heroes of Korea” 
“Case 


1052 Broadway 5/7 2P.M 
197 Walton St., N. W. 5/7 2 P.M. 
46 Church Street 5/7 2P.M. 
290 Franklin Street 5/7 2P.M. 
308 S. Church Street 5/7 1:30 P.M. 
1307 S. Wabash Ave. 5/7 2:15 P.M. 
16 East Sixth St. 5/7 8 P.M. 
2219 Payne Avenue 5/7 1P.M. 
1803 Wood Street 5/7 2:30 P.M. 
2100 Stout Street 5/7 2 P.M. 
1300 High Street 5/7 1 P.M. 
2310 Cass Avenue 5/7 1:30 P.M. 
236 No. Illinois St. 5/7 1P.M. 
128 East Forsyth Street 5/7 2P.M. 
1720 Wyandotte St. 5/7 1:30 P.M. 
1851 S. Westmoreland 5/7 2P.M. 
151 Vance Avenue 5/7 12 Noon 
212 W. Wisconsin Ave. 5/7 1:30 P.M. 
1015 Currie Avenue 5/7 2P.M. 
40 Whiting Street 5/7 2P.M. 
200 S. Liberty St. 5/7 1:30 P.M. 
630 Ninth Avenue 5/7 2:30 P M. 
10 North Lee Street 5/7 1 P.M. 
1502 Davenport St. 5/7 +P.M. 
1233 Summer Street 5/7 2 P.M. 
1623 Bivd. of Allies 5/7 2 P.M. 
1947 N. W. Kearney St. 5/7 2P.M. 
2949 Olive Street 5/7 1P.M. 
216 E. First St., So. 5/7 1 P.M. 
245 Hyde Street 5/7 1:30 BR. M. 
2318 Second Avenue 5/7 1 P.M. 
932 N. Jersey Ave.,N.W. 5/7 2P.M. 
5/11 10A.M. 
of the Blind Pilot * "Photographed in Ansco Color ¢ Print by Technicolor ¢ Directed by 


Andrew Marton « Produced by Henry Berman 


was here before proceeding to Canada’s 
west coast on holiday. He is going to India 
to organize a film production unit there, 
and will be taking a_ two-year-leave-of- 
absence from the NFB. The March 
“Bonanza” winners of the Ontario district 
exploitation contest conducted by Dan 
Krendel of Famous Players were Art 
Cauley and Bob Harvey, in the A section 
while Jack Bridges and Eddie Lands- 
borough picked up the prizes in Group B. 
... The first week of the Odeon showman- 
ship drive was taken by Jacques Martin of 
the Mercior, Montreal. Close on Martin’s 
heels was Sam Binder of the Rialto, 
Edmonton ; Nicky Langston of the Odeon, 
London; Lin Martin, Capitol, Niagara 
Falls, and Ralph Bartlett, Odeon, Sarnia. 
Jim Hardiman, contest director, reports one 
hundred per cent theatre participation and 
46 theatres across Canada obtaining more 
than 50 per cent of the possible maximum 
showmanship points. . . . Columbia Pictures 
has purchased for world distribution (other 
than Canada) two Canadian Cameo short 
subjects, “Push Back the Edge,” in color, 
and “Canine Crimebusters.” 


VANCOUVER 


Lethbridge City Council is looking over 
plans, advanced by theatre interests, to 
build a $250,000 theatre in downtown Leth- 
bridge, Alta. Frank Goddard, of the 
Vogue, Canada’s oldest doorman and a 
veteran of the South African War, is on 
the sick list. . . . Pheme Fraser is the new 
assistant to Cathie Burdick, office manager 
of Trans-Canada-Films, ... A second drive- 
in is being built in the Kootney section of 
B.C. at Trail by J. Horlick. It will accom- 
modate 250 cars. . . . The old-time Roxy, a 
local landmark, closed down permanently 
April 17. It’s the second house here to close 
in the last month. ... Two Saskatchewan 
drive-in theatres—the Valley drive-in at 
Fort Qu ’Appelle and Webb’s drive-in, near 
Prince Albert—will not open this season. 
... Jack Watson, Famous Player supervisor 
at Regina, Sask., and his wife are here on 
vacation. . . . Famous Players oldest part- 
ner, Alex Entwistle of Edmonton, passed 
away in his 90th year. He operated the 
Entwistle circuit. 


WASHINGTON 


Tony Muto, Washington representative 
for 20th Century-Fox Film Corp., has been 
elected vice-president of the White House 
News Photographers Association. . . . 
George A. Crouch, Stanley Warner general 
zone manager, was presented a citation by 
the Washington Board of Trade, for stimu- 
lating business in the Metropolitan theatre 
neighborhood. . . . Hirsh de La Viez, 
Variety Club chairman of the entertainment 
committee, is directing a series of Variety 
shows for patients at Walter Reed Hospital. 
. . . Sidney Lust Theatres and the Kiwanis 
Club of Prince Georges County again spon- 
sored an Easter egg rolling contest at 
Magruder Park, Hyattsville April 19. This 
is the 19th year that this has been sponsored 
by the Lust chain. . . . CinemaScope has 
been installed at the Westover theatre, 
Richmond; the Williamsburg theatre, Wil- 
liamsburg, Va.; the Lee theatre in Roanoke, 
Va., and the Broadway theatre, in Balti- 
more, Md. . . . 20th Century-Fox branch 
manager Ira Sichelman, and exhibition man 
Hal Marshall spoke before the Denton, Md., 
Kiwanis Club on CinemaScope and other 
related matters. 
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Film buyers of independent circuits in the U. S. rate current 
product on the basis of its performance in their theatres. This 
report covers 120 attractions, 5,317 playdates. 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last time. 


EX means Excellent; AA—Above Average; AV — Average; 
BA—Below Average; PR—Poor. 


King of the Khyber Rifles (20th-Fox) . 
Kiss Me Kate (MGM) 
Knights of the Round Table (MGM). 


*Lion Is in the Streets, A (WB) 
Little Boy Lost (Para.) 

Little Caesar (WB) (Reissue). . 
Little Fugitive (Burstyn) 

Living Desert, The (Disney) .... 
Long, Long Trailer, The (MGM) 


PR Ma and Pa Kettle at Home (Univ.) 
Man Between, The (UA) 

tMan Crazy (20th-Fox) 

Man in the Attic (20th-Fox) 

Marry Me Again (RKO)... 

Martin Luther (de Rochemont) 
Miss Robin Crusoe (20th-Fox) 

Miss Sadie Thompson (Col.) 
Mogambo (MGM) .. 

Money from Home (Para. aN 


Alaska Seas (Para.) . 

All-American (Univ.) . 

All the Brothers Were Valiant (MGM) . 
Appointment in Honduras (RKO) . 


Back to God's Country (Univ.)... 
Bad for Each Other (Col.) 
Beachhead (UA) 

Beat the Devil (UA) 

Beneath the 12-Mile Reef ‘(20th- Fox) 
Best Years of Our Lives 
Big Heat (Col.) 
Bigamist, The Filmakers) 

Blowing Wild (WB) . 

Border River (Univ.).. 

Botany Bay (Para.) 

Boy from Oklahoma (WB) 


! 
— 


—w— 


Nebraskan, The (Col.)...... 
New Faces (20th-Fox). .. 
tNight People (20th-Fox) 


wi di 


Paratrooper (Col.) . 

Paris Model (Col.) . 

Phantom of the Rue Morgue (WB)... 
Prisoners of the Casbah (Col.)...... 
Private Eyes (AA) 
Public Enemy (WB) (Reissue) . 


Cn of ae 


Calamity Jane (WB) 

Captain's Paradise (UA) 

Cease Fire! (Para.) 

Command, The (WB) ._. 
Crazylegs—All- American (Rep.) 
Creature from the Black a (Univ. 
Crime Wave (WB) 


Quo Vadis (MGM) (Reissue) . 


1 ent une 


o 


Red Garters (Para.)....... 
Rhapsody (MGM) 

Ride Clear of Diablo (Univ.) 
Riders to the Stars (UA).. 
tRiding Shotgun (WB). 
Riot in Cell Block 11 [AA) 
Rob Roy (Disney-RKO).. 
Robe, The (20th-Fox)... 
Roman Holiday (Para.) 


tDangerous Mission (RKO) . 
Decameron Nights (RKO) 

Diamond Queen, The (WB) 
tDragonfly Squadron (AA) . 


w 
1Olwonn!l 
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*East of Sumatra (Univ.) 


Easy to Love (MGM) ... 
Eddie Cantor a (WB) .. 

El Alamein (Col.) 

Escape from Fort Bravo (MGM) 


Fighter Attack (AA) 

Flight Nurse (Rep.) 

Flight to Tangier (Para.) 
Forbidden (Univ.) 

Forever Female (Para.) . 
From Here to Eternity (Col.) 


Give a Girl a Break (MGM)... 
Glass Web, The (Univ.) ...... 
Glenn Miller Story (Univ.) ... 
Go, Man, Go (UA) ... 

Great Diamond Robbery (MGM) 
Gun Fury (Col) 


Hell and High Water (20th-Fox) . . 
Here Come the Girls (Para.)..... 

His Majesty O'Keefe (WB) 

Hondo (WB) . 

How to Marry a Millionaire ‘(20th- Fox) 


It Should Happen to You (Coi.) 


Jesse James vs. the Daltons iam eee 
Jivaro (Para.) .. 

Jubilee Trail (Rep.) . 

Julius Caesar (MGM) | 


Rose Marie (MGM)... 


Saadia (MGM) . 

*Sabre Jet (UA). 
Saskatchewan ( Univ.) 
Sea of Lost Ships ene ). 
Shane (Para.) ...... 

Shark River (UA). 

She Couldn't Say No (RKO) 
tSiege of Red River (20th-Fox) 
Sins of Jezebel (Lippert). . 

*Sky Commando (Col.). 
Slaves of Babylon (Col.) 

So Big (WB) 


Take the High Ground (MGM) 
Taza, Son of Cochise (Univ.)... 
Those Redheads from Seattle (Pare. Pin. 
Three Sailors and a Girl (WB).. 

Three Young Texans (20th- 
Thunder Over the Plains deitinie 

Top Banana (UA). ers 
*Torch Song (MGM)... 

Tumbleweed ( Univ.) 


Veils of Bagdad (Univ. pst 
*Vicki (20th-Fox) 


Walking My Baby Back Home Lad 
War Arrow (Univ.) 

War of the Worlds (Para. ‘ 

Wild One (Col.)........ 
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CLASSIFIED ADVERTISING 


Fifteen cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion $1.50. Four 
insertions for the price of three. Contract rates on application. No border or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 


STUDIO EQUIPMENT 


BOOKS 


POSITIONS WANTED 


MAKE MONEY MAKING MOVIES. 
local newsreels, TV commercials, 
Arrange advertising tie-ups with local 
Ask for film production catalog. S. O. S. C 
SUPPLY CORP., 602 W. 52nd St., New York 19. 


SHOOT 
documentaries. 
merchants. 


INEMA 


USED EQUIPMENT 


PROJECTORS BY DeVRY REBUILT LIKE NEW 
by S. O. S. from $895. Send for bulletin. 
available. S. O. S. CINEMA SUPPLY CORP., 602 W. 


Time deals 


52nd St., New York 19. 
KIDDIE MERRY-GO-ROUND, AUTOS, FIRE 
truck. Very clean. Will deliver. F. SHAFER, Mesker 


Park, c/o Ferris Wheel, Evansville, Ind. 


BIG SAVINGS ON BIG 
Write us! 


SCREENS AT STAR! 
RCA rotary stabilizer Soundheads, rebuilt, 
$395 pair; DeVry XDC Projectors, heavy bases, 
Suprex Lamphouses, Rectifiers, rebuilt, $1495 pair; 
pair Strong lkw. Lamphouses and Rectifiers, excel- 
lent condition, $425; Ashcraft 70 ampere Lamphouses, 


rebuilt, $489.50 pair; Motiograph Mirrophc¢ onic Sound 
System, dual amplifier, latest tyt rebuilt, $1159. 
What do you need? 


STAR | INEMA SUPPLY, 447 


West 52nd St., New York 


DRIVE-IN EQUIPMENT 


PRICES START AT $1595. COMPLETE DeVRY, 
Simplex, Century outfits rebuilt like new. (Send for 
lists.) Time deals arranged. Wide angle Lenses. 
CINEMA SUPPLY 
New York 19. 


Immediately available. S. O. S. 
CORP., 602 W. 52nd St., 


| motional specialist. 


| Send the details of your qualifications, 


“NEW SCREEN TECHNIQUES” — THE 
book that is a “must” 


NEW 
for everybody in or connected 
with the motion picture industry—the clearly pre- 
sented, authoritative facts about 3-D, Cinerama, Cine- 
maScope and other processes—covering production, ex- 
hibition and exploitation—contains 26 illustrated arti- 
cles by leading authorities—edited by Matte 

BOOK: 


Tr. 208 pages. Price $4.50 postpaid. QUIGL 


| SHOP, 1270 Sixth Ave., New York 20, N. 


RICHARDSON’S BLUEBOOK OF PROJECTION. 
New 8th Edition. Revised to deal with the latest tech- 
nical developments in motion picture projection and 
sound, and reorganized to facilitate study and refer- 
ence. Includes a practical discussion of Television 
especially prepared for the instruction of theatre pro- 
jectionists, and of new techniques for advancement of 
the art of the motion picture. The standard textbook 
on motion picture projection and sound reproduction. 
Invaluable to beginner and expert. Best seller since 
1911. 662 pages, cloth bound, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 


MOTION PICTURE AND TELEVISION ALMANAC 
—the big book about your business—1953-54 edition. 
Contains over 12,000 biographies of important motion 
picture personalities. Also all industry statistics. Com- 
plete listing of feature pictures 1944 to date. Order 
your copy today. $5.00, postage included. Send remit- 


tance to 1270 Sixth Avenue. 
New York 20, N. 


HELP WANTED 


WEST COAST CIRCUIT LOOKING FOR 
aggressive, imaginative dynamic advertising and pro- 
Opportunity for right party to 
progress with rapidly expanding part of the country. 
experience, 
age, marital and family status, etc., in a letter to 
BOX 2780, MOTION PICTURE HERALD. 


CONVENTIONAL AND DRIVE-IN THEATRE 
managers wanted by West Coast Independent Circuit. 
Immediate openings, with ample opportunities for 
advancement, in permanent positions. Send descrip- 
tion of past experience, age, family status, with sum- 
mary of accomplishments and abilities, and photograph 
to MOTION PICTURE HERALD, BOX 2782. All 
replies confidential. 


CAPABLE THEATRE EXECUTIVE, WELL REC 
ommended, seeks > position or will consider 
operating theatres for absentee owners. BOX 2786, 


MOTION PICTURE HERALD. 


SEATING 


VALUE UNSURPASSED! 500 FULL UPHOL- 
stered back, box- excellent condition, 
ony $4.95. Man for chair bulletin. 

0. S CINEMA SUPPLY CORP. 602 W. 52nd St., 
New York 1 


SERVICES 


WINDOW CARDS, PROGRAMS. HERALDS, 
photo-offset ‘printing. LATO SHOW PRINTING CO., 
Cato. N. Y. 


NEW EQUIPMENT 


SAVE ON H. I. CARBONS! 9, 10, 1lmm MOTOR 
ized Carbon Savers for angle trim arc lamps (Mighty 
90, etc.), $59.50. S. O. S. CINEMA SUPPLY CORP. 
602 W. 52nd St., New York 19. 


BIGGER, BETTER PICTURE IS YOURS WITH 
Mirro-Claric all purpose Screen, only $1 sq. ft. 
Seams invisible! Kollmorgen wide angle 


lenses, special apertures; immediately available! 
S. O. S. CINEMA SUPPLY CORP., 602 W. 52nd St., 
New York 19. 

SAVE TIME, SAVE MONEY! PAINT YOUR 
own attractive advertising signs. Expe rience not 


needed. Write for information today. TIMES SQUARE 
DISTRIBUTING CO., 225 W. 34th St., New York 
City. 


United Nations Names Kaye 
Ambassador" for Fund 


Before taking off for London this week 
on the first leg of a ‘round-the-world tour, 
Danny Kaye, star of Paramount’s “Knock 
on Wood,” was named Ambassador-at- 
Large of the United Nations Children’s 
Fund (UNICEF) by Maurice Pate, execu- 
tive director of the Fund. While in Asia 
on behalf of the Fund, Mr. Kaye will make 
a short film on UNICEF's aid to children 
which he will personally edit and narrate on 
his return to the United States in July. 


DeBra Urges Clevelanders 
To Support Voluntary Code 


Elimination of political film censorship 
should not lower standards of the present 


Code Administration, Arthur DeBra, Mo- 
tion Picture Association of America public 
relations head, told the Motion Picture 


Council of Greater Cleveland, last week. He 
urged the members to build strong public 
opinion for a voluntary system of regulation. 
He stressed its advantages over rigid state 


40 


censorship, and in outlining 
paid tribute to publisher Martin Quigley for 
his part in formulating and making success- 


its provisions 


Production Code. 


Ohio Editorial Lauds 
N. Y. Censorship Law 


COLUMBUS, O.: A_ revised Ohio film 
censor law “might well follow the lead taken 
by New York” in its new censor legisla- 
tion, said the Columbus “Dispatch.” 
“Since state film review still is the law 
continued the. editorial, “and has 
demonstrably substantial public support, the 
law might as well have all the enforcement 
teeth necessary to make it effective against 
what Gov. Dewey rightly classes as “ ‘filth.’ ” 
“As readers of these columns know, we 
regard censorship of any kind, on principle, 
with skepticism, and feel it should be in- 
voked, if at all, only in the most special of 
special cases. The regulation of patently 
obscene, vulgar, sometimes blasphemous 
films imported from countries where there 
are no restraints of producer-responsibility 
or good taste, and of American-made pic- 


ful the 


here,” 


tures issued by quick-buck operators to 
exploit sex and sensation seems to us to 
be exactly that sort of special case.” 


Legion Reviews Five New 
Productions in Week 


The National Legion of Decency this 
week reviewed five new films, putting four 
in Class A, Section I, morally unobjection- 
able for general patronage, and one in 
Class A, Section II, morally unobjection- 
able for adults. In Section I are “Arrow in 
the Dust,” “Fireman Save My Child,” “Rid- 
ing Shotgun” and “Tales from Whileaway.” 
In Section IT is “Hell Below Zero.” 


Urges Decency Legion Need 
“Continued staunch support of the Legion 
of Decency by Catholics is imperative,” writ- 
er John McCarthy warns in the May issue 
of the “Catholic Digest.” Mr. McCarthy ex- 
plains the decrease of major company puni- 
tive power against violators of the Code, and 
recent court decisions weakening state cen- 
sorship; and outlines Legion activities. 
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gers 


An International Association of Motion Picture Showmen—Walter Brooks, Director 


We Can Sponsor the Industry s TV Program 


UTBID Oldsmobile, that’s one way to 

do it. But remember that NBC has 

an option on the Academy Awards 
program for 1955 and has already given that 
option to Oldsmobile, who are well pleased 
with their investment. So, we'll have to 
wait until 1956. And also, please remember 
that the Academy Awards will then have 
been industry property for just about thirty 
years. If we sold the program, it was be- 
cause there was no buyers in our own field. 

There’s another little feature that is im- 
portant in the idea of acquiring the 
Academy Awards program for our own 
purposes. It is a practice known in the trade 
as “Getting the Money Up”—and in all the 
correspondence from various and sundry, 
as printed in the trade press, on the subject 
of why we should have the Academy 
Awards program for our very own, we've 
never yet noticed that important phrase, 
“Please find enclosed check...” A lot of 
Very Important People have written letters 
with their views, but none with any en- 
closure. 

The Academy of Motion Picture Arts and 
Sciences, founded in Hollywood in 1927, 
has had a very tough time paying their 
bills and has had to depend on a form of 
industry charity to exist. We certainly 
can’t blame them for welcoming the windfall 
of $250,000 in cash for the recent “Oscat” 
program and feeling pleased and happy to 
know that they are no longer in the red. 
But where were all the well-wishers and 
givers of gratuitous advice in all the years 
the Academy struggled along for funds? 

Trueman Rembusch suggests a “Picture 
of the Month” as a TV feature, which, of 
course, would cost that much per month 
instead of annually. We don’t particularly 
like the “Picture of the Month” idea because 
the industry has better than that quantity 
of quality product, and the magazines can’t 
agree on any half dozen pictures for the 
same classification. But there should be 
industry programs on TV, and there should 
be industry-relations films in theatres, and 
that’s where we think the two ideas overlap. 
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SELL COLOR WITH COLOR 


Color television is just around the corner, 
but you'll have a little leeway before it 
strikes with any impact on your public. 
Color sets now cost upwards of $1,000, and 
there are fewer than 250 in use. Five years 
from now it will be a different story. 

In the meantime, sell your i 
wonderful color of motion pictures in the 
new dimensions—and hammer it home, 
for it will be a long time before they see 
color of theatre quality on any home tele- 
vision receiver. The new color sets have 
12!/-inch screens, which go all the way 
back to where television began. You can 
see why we stand to gain ground, and keep 
it, with our CinemaScope and other wide- 
screen devices, and the finest color the 
public has ever seen, or is apt to find in 
the foreseeable future. 

Most of the major companies are sup- 
plying sets of color stills for special lobby 
display—notably MGM and Universal, so 
if you will play up these color stills, and 
accent color in your ads—use color to sell 
color——you'll find the benefit at the box 
office. It isn't difficult to point out some- 
thing which is superior to all others. And 
we have so much of it to offer, right at this 
time. You can also get transparencies in 
color, such as the one illustrated on this 
week's Round Table picture page, with the 
ingenuity of Erv Clumb to dress it up, at 
the Riverside theatre, in Milwaukee. 


Let’s have an industry relations film per 
month for theatres, and on TV, that tells 
and sells the story of our new-dimension 
motion pictures, in color and ’Scope that 
nobody, but nobody else can match. There 
may be a tremendous mass effect in the 
annual Academy Awards program, which 
won its honors the hard way, but there can 
also be a series of institutional TV films for 
joint use. 


1954 


@ ALETTER to the Editor of The Herald, 
in the issue of April 3rd, contains this 
quote: “There are around 30 million tele- 
vision set owners who are looking at a 
picture of 3 x 4 aspect ratio. Not one of 
these sets could receive a picture of differ- 
ent shape or altered in any one of the 
imany other precise standards which have 
been set for their transmission. The U. S. 
Government has frozen these standards, and 
rightly so, for the protection of both re- 
ceiver owners and station operators all over 
the country.” 

This is cffered as an argument in favor of 
the “standard” aspect ratio in motion pic- 
tures, in cpposition to CinemaScope or the 
other wide screen ratios now gaining so 
rapidly in public favor. As a matter of fact, 
the 3 x 4 aspect ratio in television is not 
any stipulation of Government nor an 
official standard by any authority. It is a 
limitation of the television tube, which is 
actually round and thus projects an image 
in the ratio of 4 x 4, but this has been 
masked to arrive at the more agreeable pro- 
portions of 3 x 4. That’s why the picture 
screen on a television set has round ends— 
it has been squared off across the top and 
hottom. Some sets have been made to pro- 
ject a round picture, believe it or not. 

What we should be thankful for is the im- 
mutable fact that TV cannot escape the 
limitation of its tubes, and that motion 
pictures have a tremendous advantage, 
which will never be overcome, by Govern- 
ment decree or otherwise. Right now, we 
can offer something on the theatre screen 
that can’t be had in television. 

Curious thing, the old Opera Houses were 
built with three balconies, so the proscenium 
was usually very high, to reach the ceiling. 
But they never raised the curtain more 
than half-way, so generations of those who 
sat in the “peanut gallery” learned to recog- 
nize the famous actors of their day by 
watching their feet. You could never see 
full stage from that elevation, with the 
curtain cutting the aspect ratio down to 
stage dimensions. —Walter Brooks 
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What's New 
Out Front? 


NO 
JUST 
SCENES 


CINEMASCOPE 
Rose Marie 
Met Attraction 

FRIDAY 


MAR. 


E. J. Clumb, at the Riverside theatre, Milwaukee, 
used this clever idea for the display of color stills. 


Sol Sorkin decorated his cashier's booth at the RKO 
Keith's theatre, Syracuse, to get the patrons IN. 
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ILLEE TRAIL 


THE FRED ASTAIRE DANCE STUDIOS 


‘RED GARTER GIRL 


Dale Schuler, manager of the Circle theatre, Indianapolis, and Dave 
Friedman, Paramount field man, enjoy the performance of the Fred 
Astaire Dancers, as ballyhoo for the opening of "Red Garters." 


Jim Cameron, Famous Players Lakehead supervisor at the Capitol 
theatre, Fort William, Ontario, had a "Salute to Education’ exhibit in 
the interest of community-school relations. 


Evan Thompson, manager of Skouras Fox theatre, Hackensack, N. J., 
had dancing to juke-box tunes for ''New Faces”’ in the lobby, with a 
sub-junior couple jitterbugging in the foreground. 
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It's Odeon’s SHOWMEN IN ACTION 


Show” 
In Canada 


David Griesdorf, general manager for 
Odeon Theatres (Canada) Limited, has 
launched the annual Odeon Showmanship 
Contest across the Dominion for 1954, with 
a circus motif and the slogan—“The Great- 
est Showmanship on Earth.” The drive in- 
cludes a concentrated 13-week effort, from 
March 29th to June 26th, with $3,300.00 in 
cash prizes, for competing managers, to- 
gether with extra vacations with pay, plus 
trophies and certificates. Jim Hardiman, 
assistant director of advertising in the To- 
ronto headquarters, has been appointed 
“Circus Boss” by Wannie Tyers, director 
of advertising and publicity for the circuit. 
An added feature is the inclusion of refresh- 
ment merchandising as a factor in winning 
major prizes and acquiring points. Another 
novelty has been added in the form of mer- 
chandise prizes for wives and mothers which 
can be won by Odeon managers. 

Over the past several years Odeon has 
conducted other drives that have been ac- 
claimed in the Round Table, and which have 
brought glory to many who are well known 
in our showmanship meetings, including the 
Messrs. Tyers and Hardiman, and eighty- 
one other Odeon managers who are members 
of the Round Table and frequent contenders 
for the Quigley Awards. The current con- 
test is so new that we can only report the 
first week’s standings, with Jacques Martin, 
manager of the Mercier theatre, Montreal, 
leading (he won last year’s David Griesdorf 
race)—and with Sam Binder, Rialto, Ed- 
monton; Nicky Langston, Odeon, London; 
Lin Martyn, Capitol, Niagara Falls; Ralph 
Bartlett, Odeon, Sarnia; Al Miner, Crema- 
zie, Montreal; John McKim, Odeon, Lady- 
smith; Marcel Desjardins, Rex, St. Jerome; 
Joseph Gaboury, Villeray, Montreal and Roy 
McLeod, Hastings, Vancouver, runners-up. 


Mel Jolley Has Radio 
Working for Theatre 

Mel Jolley, manager of the Century the- 
atre, Hamilton, Ontario, sends in a cam- 
paign book on Bob Hope in “Here Come 
the Girls” which is unique in that it was 
prepared by the radio station for Jello, as 
a cooperative deal, with all parties interested 
in the transaction. We like the notion of 
getting the radio station to cooperate to the 
extent that they contend for the Quigley 
Awards in the name of the theatre manager. 
It’s a twist, and after all these years, we’re 
looking for something new and different. 
Mel knows that it’s twice as effective to get 
somebody else so very much interested that 
they will go out and sell your stuff. Most 
good salesmen know that the sale is com- 
pleted when the customer starts selling your 
own deal back to you. There are some 
photos in this book that will appear on the 
Round Table picture page. 


George M. Landers, Hartford division 
manager for E. M. Loew’s theatres, antici- 
pated the full force of the Academy Awards 
for “From Here to Eternity”—making his 
prediction that the picture would win, and 
capitalizing the fact. 

v 

George Krevo, manager of the Palace 
theatre, Jacksonville, made good use of 
Florida jungle plants for the opening oi 
“Naked Jungle” which was filmed on loca- 
tion only fifty milessseuth of the city. He 
brought in a ton of moss and foliage to 
create a complete jungle front. 


Erv Clumb, who always works with 
Milwaukee newspapers along cooperative 
lines, had a wonderful full-page for 
“Pinocchio” at the Riverside theatre, spon- 
sored by eight local merchants and featuring 
a cartoon character 15 inches high. 

v 

For “The Glenn Miller Story’ manager 
Jack Mitchell of Schine’s Auburn theatre, 
Auburn, Ind., obtained fifty free plugs from 
the local radio station, 20 from a cooperative 
music store and five from the Air Force 
Recruiting Office, a grand total of 75 free 
radio plugs, all disc jockeys cooperating. 

v 

New drive-in ads in Connecticut news- 
papers include the Mansfield, designed by 
Morris Keppner and Lou Lipman, of West 
Hartford, and the Plainville, designed by 
Sperie Perakos, general manager, of New 
Britain. 

v 

Joe McCann, manager of  Schine’s 
Wicomico theatre, Salisbury, Md., got an 
interesting yarn planted in his local paper, 
and it made darn good reading. Joe has a 
nice personal friendship with Jimmy Stew- 
art, and printed the star’s favorite recipe 
for barbecued spareribs. 


Jack Bridges, manager of the Victory 
theatre, Timmins, Ont., posted signs printed 
in lipstick in ladies’ rest rooms all around 
town, to advertise “Man Crazy” to an in- 
terested audience. 


v 
Irving Hillman, manager of the Stanley- 
Warner Roger Sherman theatre, downtown 
first run in New Haven, played “Top 
Banana” and “Wicked Woman” on a care- 
fully matched double bill. 


v 
Bob Sampson and Len Spodick gave them 
another double dose at the first-run Empress 
theatre in Norwalk, Conn., offering “When 
Worlds Collide” and “War of the Worlds” 
for those who can take science fiction in 
both quantity and quality. 


Lewis Thompson, manager of Schine’s 
Holland theatre, Bellfontaine, Ohio, had the 
permission of local news dealers to paste 
advertising stickers on all magazines which 
carried stories about “The Glenn Miller 
Story” while it was playing locally. 


Ray McNamara, manager of the Allyn 
theatre, Hartford, arranged a number of 
important downtown book store and record 
shop windows for “Jubilee Trail”—accenting 
the popular book and the music tieups for 
the Republic picture. 

v 

Jack Sanson, manager of the Stanley- 
Warner Strand theatre, Hartford, had Al 
Bertino, Walt Disney staff artist, in town 
for two days, doing typical Disney sketches 
and drawings in schools for the re-release of 
“Pinocchio.” 


Morris Rosenthal cut a colossal cake in 
the lobby of Loew’s Poli theatre, New 
Haven, to celebrate MGM’s 30th Anni- 
versary, and patrons got a piece of cake with 
their coupons. 


Cooking schools are also showmanship, combined with promotion, and here's one 
of the best pictures we've ever seen of what happens, on stage, at the RKO Golden 
Gate theatre, San Francisco, for sponsored audiences, every morning at 9 o'clock, under 
the guiding hand of Mark Alling, manager, and Bill Blake, publicist. 
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Mgm Indians Invade 
Disc Jockey Camps 


You've heard of the Utes and the Cherokees? Well, this last week, a tribe of MGM 
Indians invaded the disc jockey camps in New York, accompanied by troopers—since they 
were off the reservation—and sold the songs from “Rose Marie" as they are often sold 
in the music trades by MGM Records, under the publicity treatment given film material by 
Sol Handwerger, who dreams up these stunts in New York. Above, "Rose Marie" visits 
with Bob Haymes, at CBS, and Ted Husing really gives her a greeting at station WMGM. 


It's That Gal from 
The North Again 


And welcome to Olga Sharabura, man- 
ager of Famous-Players Orpheum theatre in 
Sault Ste. Marie, Ontario, one of Dan 
Krendel’s best ballyhoo-ers. Olga is the kind 
that are showmen first and ladies after- 
wards, if that’s not an awkward statement. 
Not that Olga isn’t a lady, but that she is a 
showman. Makes us wish the Round Table 
had a Ladies Auxiliary, like the American 
Legion. For Education Week, she cele- 
brated “Career Day” on behalf of the 
Catholic Youth Organization, and there 
could be no better public relations for Saulte 
Ste. Marie or for the film industry. Guest 
speakers included Father Lavery, of St. 
Michael’s College, Toronto, who made a 
picture and news story in the Daily Star. 

Bernie Depa, manager of Schine’s Strand 
theatre, in Lexington, Ky., is one who re- 
establishes the sale of theatre ticket gift 
books, popular on holidays, for a special 
drive at Easter time, when the long, hot 
summer lies just ahead. 

v 

Early Bird prices, popular trend during 
wartime, have been resumed by Nathan 
Goldstein at the downtown Arcade theatre, 
Springfield, Mass. Some Broadway thea- 
tres are now following suit, on Times 
Square, in New York City. 

v 

30b Walker, manager of the Uintah thea- 
tre, Fruita, Colorado, used “It Happened 
Every Thursday” as a benéfit:for the Junior 
Class of the Fruita High School, with the 
Fruita Times cooperating, and students con- 
gregating at newspaper office and theatre to 
conduct their campaign. 
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Scoreboard on 
Lucky Numbers 


Mark Alling, manager and Bill Blake, 
publicist for the RKO Golden Gate theatre, 
San Francisco, printed a herald for 
“Phantom of the Rue Morgue” in which the 
hand of the Phantom contained a printed 
number. 20,000 of the number were blanks; 
500 were good for free admission, 92 turned 
up at the box office. 


APPLICATION FOR 


MEMBERSHIP 


MANAGERS’ 


ROUND TABLE 
1270 Sixth Avenue, New, York 20, N. Y. 


Absolutely No Dues or Fees 


Good News in 
Kansas Town 


Ted Irwin, manager of the Electric 
theatre, Larned, Kansas, sends a tear sheet 
of the most interesting small-city newspaper 
we've seen lately, “The Tiller and Toiler” 
of Larned, Kans.—but no relative of “The 
Daily Worker.” This is the real grass-roots, 
and something might be done on _ these 
grounds that would make newspaper copy 
for COMPO, throughout the industry. It’s 
an 18-page paper, and apparently a weekly, 
published on Thursday, which really repre- 
sents America. The Electric Theatre dates 
back to the early days and they hold their 
place in community relations. 

Ted is a good showman, well known in 
these meetings and for his contributions 
o “What the Picture Did For Me.” He has 
a car giveaway at his Saturday midnight 
show (a 1941 Plymouth worth $75) spon- 
sored by six merchants and it gets the 
teen-agers. Then he gave away a diamond 
ring, worth $50, for the same potential 
patronage. He wants us to know that his 
recent campaign on “All the Brothers Were 
Valiant” isn’t the only string to his bow. 
Larned has a population of 4,475 and isn’t 
far from Hutchinson, Kansas, where Willis 
Shaffer is a two-time Quigley Grand Award 
winner. 


The Clooneys Were 
From Kentucky 


The RCA “Glenn Miller” Album was used 
as a prize in a radio contest which Ben 
Tureman, manager of Schine’s Russel 
theatre, Maysville, Ky., used for promotion 
of the picture, but with Nick Clooney, 
Rosemary’s brother as disc jockey, and in 
Maysville, Rosemary’s town, it 
couldn't fail. No need to suggest that the 
movies are better than ever in this Ken- 
tucky city! And Colonel Bob Cox, a Ken- 
tucky Colonel that is, and confederate of 
ours, came down from Lexington and did 
a twosome for Rosemary Clooney current 
movies, record albums and stuff with Nick 
Clooney acting as commentator. 


John Loew, manager of the Garden 
theatre, Greenfield, Mass., sends in a “gim- 
mick” which he says worked wonders as a 
throwaway. It offered a pass to any who 
could remember when there had been so 
many really fine pictures in any one month. 
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Stranger In 
‘Best Years” 


While we were on vacation, somebody 
around here used the headline “No 
Stranger to Showmanship” and they meant 
Mike Stranger, manager of the Plymouth 
theatre, Worcester, Mass. We won’t admit 
plagiarism, but around these parts, it is the 
prerogative of the Director of the Round 
Table to think up all such heads. In the 
mail comes a campaign from Mike to show 
his good work with the reissue of “The 
Best Years of Our Lives’”—and the best we 
can do is above, which isn’t nearly as good 
as the previous effort. 

As a matter of fact, Mike is pretty nearly 
among strangers in submitting this cam- 
paign, for we've been looking for entries, 
since Mr. Goldwyn is waiting to hand out 
some special prizes at the end of the second 
quarter June 30th, and there aren’t enough 
in hand to make a good showing. Mike will 
win, unless some more of you come in with 
better stuff, and pronto. Mike’s idea of a 
“Young Reviewer’s Group” was good pro- 
motion practice, in line with pressbook pro- 
cedure, and his “Mother’s Club” group was 
just as natural. Lots of excellent radio and 
TV tieups, with local organizations plug- 
ging both the idea of the picture and the 
playdates. His list of clubs and organiza- 
tions runs the gamut through all religions, 
aims and purposes, for one objective. 


THE BEST YEARS OF OUR LIVES—Sam- 
uel Goldwyn-RKO. special advertising bul- 
letin for the reissue of this most popular 
picture of our times. The ads shown in 
the regular pressbook have been with- 
drawn and you must have the advertising 
supplement to properly handle the return 
date. By theatre test in dozens of situa- 
tions thorughout the country, these ads 
have pulled wonderful business and are now 
the only advertising mats available. You'll 
find both large and small ads in this supple- 
ment, but no economy mat for small situa- 
tions. The assortment does contain both 
small mats and slugs, and a composite mat 
could have been provided. 


Max Cooper Wins 
Another Prize 


Sid Newman, in the executive offices of 
the Skouras Theatres in New York, sends 
us copies of correspondence which passed 
between Max Cooper, manager 
Skouras Cove theatre, Glen Cove, Long 
Island, and Armour and Company, Chi- 
cago, when the packing firm awarded a 
$100 prize to Max for the best theatre 
lobby display in their recent “Name the 
Star” contest, as sales promotion on Pantry 
Shelf Meals. We have a photograph of the 
prize-winning display for an upcoming 
Round Table picture page, and we echo 
the compliments we see in the Glen Cove 
papers, to “Uncle Max” for his good efforts. 


of the » 
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Selling Approach 


BEACHHEAD—United Artists. In color by 
Technicolor. The most thrilling story of the 
U. S. Marines ever filmed! Tony Curtis 
makes the jungle steam, in his hottest ad- 
venture! Frank Lovejoy in an Academy 
Award calibre performance. Mary Murphy 
is an untamed, captive beauty in a jungle 
setting. No posters larger than the 6-sheet, 
and these are ordinary in the necessities 
for showmanship. Herald keys the cam- 
paign, and with all accessories, has the 
same fixed pose and style. Newspaper ad 
mats are similar but with two kinds of pic- 
torial art, for a choice. The advertising 
department weren't very inspired when 
they turned out this wi try But the ex- 
ploitation of the picture recently at Miami 
Beach, almost sets a record for originality 
(see Round Table picture page for March 
27th). The composite ad mat, offering a 
complete campaign for small situations, 
and including eight single and double 
column ad mats and two publicity mats, is 
especially well selected, and a great bar- 
gain at 35c, on standing order from Na- 
tional Screen. There's more variety in this 
35c bargain than in the rest of the press- 
book, so that should prove how much you 
need this big economy mat. 


ROSE MARIE—MGM. CinemaScope, the 
first great musical in new dimensions and 
wonderful Eastman Color. Ann Blyth, How- 
ard Keel, Fernando Lamas, Bert Lahr, Mar- 
jorie Main and star cast, with famous songs 
to thrill you by Otto Harbach, Rudolf 
Friml and Oscar Hammerstein. Actually 
filmed in the Canadian Northwest, as big 
and beautiful as all outdoors. 24-sheet and 
all posters, crowded with credits, but con- 
taining art materials for lobby and mar- 
quee display. Special set of six door panels, 
and 8x10 color prints to sell color with 
color in a special lobby frame. Full line of 
flourescent satin accessories for lobby and 
front display. Nine special trailers for every 
possible use, direct from your MGM ex- 
change. Special jumbo herald that is really 
a jumbo, in two colors, with every sales ap- 


From Palm trees to Palm trees—gala openings of Warner's “Lucky Me" at the Beach 


proach. Newspaper ad mats in large and 
generous assortment, from teasers up to 
oversize, including some thoughtful little 
things to tie in with your advertising sched- 
ule. The complete campaign mat, origi- 
nated by MGM and now standard for most 
theatres on standing order at National 
Screen, gives you ten ad mats in one and 
two-column width, two publicity mats, and 
some linotype border, all for 35c—the 
biggest bargain on Film Row. Music tieups, 
with MGM Records, for such songs as "In- 
dian Love Call," etc. are made to order 
for your convenience and benefit with local 
sponsors. A special group of three mats 
sells Bert Lahr in a laugh contest, and you'll 
like the way it works out, as shown in the 
pressbook, An 8-column story mat, with pic- 
tures, across the width of a newspaper 
page, but not very deep, is an attractive 
piece of showmanship merchandise. Color- 
ing contest mats, and extra good publicity 
mats will help sell this famous musical. 


TENNESEE CHAMP—MGM. In exciting 
Ansco Color. If you liked MGM's "Stars 
In My Crown''—you'll like this off-beat 
drama of a champ with dynamite in his 
fists and fervor in his heart. Shelley Win- 
ters, Keenan Wynn and Dewey Martin, in 
a new film based on “The Lord in His 
Corner" and other stories by Eustace Cock- 
rell. Six sheet is made to order to provide 
cut-out materials for lobby and marquee 
display, but sells Shelley in a sweater rather 
than the fighter with faith in his fists. This 
picture packs a Sunday punch and you 
should make that fact known. Newspaper 
ad mats for all purposes, but the special 
MGM complete campaign mat, at 35c, 
contains everything needed in small situa- 
tions, including ten ad mats and slugs, 
two publicity mats and a yard of linotype 
border. Where else can you get a better 
value along Film Row? A set of 8 x 10 color 
prints will help you sell color with color, 
and there's a 2-color herald from Cato 
Show Print. 


theatre, Miami Beach, Florida, and Paramount's "Knock on Wood" at the Warner theatre 


in Hollywood, California—reciprocal and in keeping with the climate on both coasts. 
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. . . Timely news supple- 
menting the special 
monthly department cov- 
ering all phases of re- 


freshment service. 


AIMING FOR MAXIMUM SALES 


Florida Circuit’s Bulletin For 
Managers Spurs Spirit of 
Competition 


In the scheme of theatre operation today 
the refreshment department occupies a vital 
place and a great many circuit executives 
expect from their managers the same kind 
of merchandising ingenuity they expend in 
film exploitation. One such circuit is Flor- 
ida State Theatres, operators of some 80 
theatres in that state from headquarters in 
Jacksonville. Under the direction of Harry 
Botwick, who is assisted by Bob Harris, the 
Confection Sales Department is aggressive 
and enterprising in its efforts to reach the 
maximum in refreshment stand sales and 
profits. 

To keep that aim continually in each man- 
ager’s view, the department issues a weekly 
“Confection Sales Bulletin,” devoted to all 
phases of snack stand operation. Its pur- 
poses are as follows: “to give unity to the 
merchandising program; to provide under- 
standing to each manager regarding the 
achievements of himself as compared with 
his fellow to point up the need 
for the maximum profits consistent with 
efficient management; to increase the com- 
petitive spirit; and to destroy fuzzy think- 
ing on the subject of the place of conces- 
sions in theatre management by showing 
that the circuit’s executives consider it 
equally as important as good booking, good 
box-office attendance, good maintenance and 


managers ; 


good exploitation.” 

The subjects covered in the bulletins are 
varied and many. For one thing, managers 
are advised of the latest developments in the 
manufacture, shipment display and _ selling 
of candy, popcorn, ete. Merchandising 
schemes that have proved particularly suc- 
cessful for one manager are relayed to the 
others in the bulletin’s pages. Special cam- 
paigns planned by the circuit to boost sales 
are described in detail, and the results of 
completed campaigns are published. In ad- 
dition, managers who have displayed excep- 
tional selling ability and hard work in in- 
creasing snack sales are praised for their 
efforts. 
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The importance of cleanliness at the snack 
stand and a courteous attitude on the part 
of attendants are emphasized again and again 
in the pages of the bulletins. In a recent 
issue the main editorial section was devoted 
to the latter subject which read, in part. as 
follows: 

“Courtesy is so elemental that we can 
think of it only in terms of the Golden Rule 
... ‘Do unto others as you would have them 
do unto you.’ It seems odd, doesn’t it, that 
it would be necessary for you to constantly 
remind your attendants to be courteous to 
patrons ? 

“One of the power and light companies 
in our state is now engaged in a campaign 
to promote courtesy among its employees. 
This power company thinks so much of the 
idea that it is spending thousands of dollars 
advertising this simple slogan . ‘Smile! 
Courtesy wins friends for Florida and you!’ 


“Sometimes we get so enmeshed in every- 
day life that we forget to smule, to be enthu- 
siastic or even to be courteous. In his book, 
‘How to Win Friends and Influence People,’ 
Dale Carnegie has used all of these basic 
principles of getting along with people. 
Each and everyone of us knows these prin- 
ciples; however, Carnegie has made a great 
success by simply putting them down in 
book form. 

“Why not adopt this slogan for you and 
your attendants ... ‘Smile! Courtesy wins 
friends for your theatre ... and you!’” 

The circuit’s Confection Sales Depart- 
ment is housed in a Jacksonville warehouse. 
It has offices; a ce1itral popping department 
which pops and ships corn to nearly half the 
crcuit (the remainder pop their own) ; ware- 
house space for equipment, popcorn boxes, 
salt, seasoning, etc.; and large refrigerated 
rooms for candy and raw corn. 


EASTER SPIRIT FOR THE SNACK STAND 


Dolls in ballet costume twirl among spinning globes above the Loew's Rochester, N..Y., refreshment stand 
while rabbits and brightly-colored eggs convey the Easter spirit. The decorations were devised by man- 
ager Lester Pollock. A concealed motor animates the dolls and globes. 
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River of No Return 


20th-Fox—Northwest Adventure 
(Color by Technicolor) 

An exhibitor with a penchant for smart show- 
manship may have a dream picture in “River 
of No Return,” an adventure set in the sprawl- 
ing northwest of 1870. It manages to tie-up in 
one feature film Marilyn Monroe, some of the 
most beautiful and rugged scenery ever to 
be filmed in CinemaScope, marauding Indians, 
a boy’s devotion to his father and—to close the 
circle—the father’s (he’s a widower) devotion 
to Miss Monroe. Individually, all these have been 
sure-fire in the past, so there’s no reason to 
doubt that all together they won’t click again. 

Co-starring is Robert Mitchum, as_ the 
widower, a role which is essentially that of a 
straight man to Miss Monroe, a dance hall 
girl who has come to the northwest to dig for 
gold the easy way. Tommy Rettig is the little 
boy and Rory Calhoun is the villain, a gambler 
with no more scruples than might be expected. 

The story opens when Mitchum, just out of 
prison, comes into a little boom town to pick 
up his son, temporarily in the care of Miss Mon- 
roe at the leading gin mill. Antagonism is im- 
mediately evident between the two adults al- 
though the kid, with the instinct kids have, 
knows she has a pure heart. Thereafter father 
and son retire to carve out a farm for them- 
selves in the back country. Not long after- 
wards, Miss Monroe and Calhoun, her current 
friend, come racing by the farm on a raft on 
the adjacent river, headed to the gold fields. 

Calhoun beats up Mitchum and steals the 
only gun and horse for miles around, and 
starts off alone through the Indian country, 
leaving Mitchum, Monroe and the boy to pur- 
sue him via raft on the river. The bulk of the 
film is occupied with the journey, containing 
a lot of truly exciting footage as they shoot 
the rapids and are pursued by Indians, with 
time out for romantic byplay by the stars. It 
should be said here that Miss Monroe is just 
as appealing when berry-picking in blue jeans 
as in her more usual urban haunts and attire. 

The climax is a gun fight between Calhoun 
and Mitchum, wherein little Rettig learns con- 
clusively that his father was not necessarily 
the coward he had thought because of his prison 
term. 

The pace of the film is uneven, though direc- 
tor Otto Preminger has seen to it that every- 
one of the natural assets are utilized to the” 
fullest. Miss Monroe sings in carefully provoca- 
tive manner four songs, including the title 
song, itself another exploitation device. The 
photography is as handsome, big and colorful 
as all outdoors—this being CinemaScope. Louis 
Lantz wrote the story and Frank Fenton the 
screenplay. Stanley Rubin produced. 

Seen at the 20th-Fox screening room in New 
York. Reviewer's Rating: Very Good—V1n- 
CENT CANBY. 


Release date, May, 1954. Running time, 91 minutes. 
PCA No. 16625. General audience classification. 


Tommy Rettig, Murvyn Vye, Douglas Spencer, Ed 
Hinton, Don Beddoe, Claire Andre, Jack Mather, Ed- 
mund Cobb. Will Wright, Jarma Lewis, Hal Baylor 


Playgirl 
U-I—Nightlife Melodrama 


A mixed salad of melodramatics, romantic 
cross currents and nightclub naughtiness has 
been tossed together against the big-time, New 
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York City background. A couple of vocal num- 
bers, “There'll Be Some Changes Made,” and 
“Lie to Me” provocatively sung by the star 
of the film Shelley Winters, provide an added 
pinch of spice to the proceedings. 

The story has a strong heady quality and has 
been directed in earthly fashion by Joseph 
Pevney. There is nothing of great originality 
to the narrative elefffents, with its faithless 
loves, driving ambitions, and sordid temptations, 
but the exploitation values are good. In other 
words, the picture is not likely to win any 
critical awards but most likely will earn a 
handsome return at the boxoffice. 

Miss Winters plays a nightclub singer who 
tries to educate her attractive, out-of-town 
friend, Colleen Miller to the ways of the big 
city. What develops is that Miss Winters’ 
publisher boy friend, Barry Sullivan, who is 
unhappily married, falls in love with Miss 
Miller. It all seems like a misunderstanding 
between the two girls, but they have it out and 
in the ensuing fracas the publisher is acci- 
dentally shot to death. A murky atmosphere 
takes over, Miss Winters slips into rejection 
and obscurity while Miss Miller socially 
cheapens herself. The climax in the Robert 
Blees screenplay is reached when Miss Miller 
is to be used unwittingly as a decoy in a 
murder. Miss Winters intercedes quickly to 
rescue Miss Miller but is shot. 

When the final curtain is brought down, it 
is on a happy note for Miss Winters seems on 
the way to recovery and Miss Miller is all set 
to marry Gregg Palmer, the healthy, normal 
boy who loved her all the time. 

Richard Long and Kent Taylor play members 
of that weird breed known as_ nightclub 
habitues. 

Seen at the home office projection room, Re- 
viewer's Rating: Good—MANDEL HERBSTMAN. 


Release date, May 1954. Running time, 85 minutes. 
Adult audience classification. 


Richard Long, Kent Taylor, Dave Barry, Phillip Van 
Zandt, James McCallion, Don Avalier, Paul Richards, 
Carl Sklover 


Arrow in the Dust 
AA—Covered Wagon Melodrama 


(Color by Technicolor) 

Hayes Goetz’ second picture for Allied Artists 
is a substantial representation of life as it was 
lived and death as it occurred in the era when 
the wagon trains were trekking westward under 
protection of the U. S. Cavalry. The picture 
has Sterling Hayden as an Army deserter 
masquerading as a Cavalry Major in charge of 
a wagon train, and Coleen Gray as a passenger 
with whom, ultimately, he falls in love. It has 
Tom Tully in a powerful portrayal of a trail 
scout and, for melodi@ relief, it has Jimmy 
Wakely breaking into the adventuring occa- 
sionally with a song of his own composition 
and performance. These are facts to bill with, 
but the Western terrain photographed in stir- 
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ring Technicolor, and the extent and frequency 
of the fights between large bodies of Indians 
and a steadily dwindling detachment of Cavalry, 
are factors of prime importance from the stand- 
point of grosses and staying power. 

The script by Don Martin, based on a novel 
by L. L. Foreman, opens with Hayden, a 
deserter, coming upon his cousin, a Cavalry 
Major, in dying condition, at Indian hands. It 
follows him through his experiences when, as 
urged by the dying man, he catches up with 
a wagon train and protects it against Indian 
assault, repeatedly, as it makes its way across 
the country headed for Oregon. The script 
differs from most in kind in many particulars, 
each contributing to the suspense-building 
quality of the proceedings. 

Lesley Selander directed and Marvin Mirisch 
was associate producer. 

Previewed at studio. Reviewer's rating: Very 
good.—WILLIAM R. WEAVER. 

Release date April 25. Running time 80 min. PCA 
No. 16798. General audience classification. 

Keith Larsen, Tom Tully, Jimmy Wakely, Tudor 
Owen, Lee Van Cleef, John Pickard, Carleton Young. 


Out of This World 


Kupferman—Tibetan Travelogue 
(Print by Technicolor) 

Here is a lively and very often fascinating 
pictorial record of the well-publicized 1949 
expedition into Tibet by Lowell Thomas and 
his son, Lowell Thomas, Jr. “Out of ~_ 
World” the same title, not so incidentally, a 
Lowell Jr.’s best-selling book about the seanleet 
—should have a unique appeal to audiences of 
all types and should certainly get extended 
playing time in the art houses. 

The film opens giving a brief background 
to the trip and the preparations necessary to 
trudge 24 days across the high Himalayas into 
Tibet, heretofore one of the most inaccessible 
nations of the world. The Thomas crew jour- 
neyed via mule across jungle, plain and moun- 
tain into land seldom seen by white men—a 
certain distinction in this day of jet power. By 
far the most interesting scenes are those in the 
capital city of Lhasa, wherein are recorded on 
film for the first time colorful and weird re- 
ligious ceremonies as well as the likeness of the 
Dalai Lama himself. On the trip home it was 
that Lowell, Sr., fractured his hip, necessitating 
his being carried on the backs of the porters 
for what was probably the longest travel junket 
in his life. 

While the quality of the photography is not 
outstanding, the nature of the subject is such as 
to put the film in a category of its own. Since 
the Chinese Reds have subsequently occupied 
the out-of-the-way country, it’s a cinch there 
won’t be anything quite like “Out of This 
World” for some time to come. A brisk and 
amusing commentary by the two Lowells ac- 
companies the action. Theodore R. Kupferman 
is distributor of the film. 

Seen at the Guild theatre, New York, where 
a Thursday afternoon audience sat rapt and 
delighted throughout. Reviewer's Rating: Very 
Good.—V. C. 


Release date, April, 1954. Running time, 75 minutes. 
General audience classification. 


Untamed Heiress 
Republic—Everything for a Laugh 


Wild slapstick and zany comedy have a 
field day in “Untamed Heiress.” The plot 
(Continued on following page) 
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(Continued from preceding page) 
proceeds along old, familiar lines but is en- 
dowed with redeeming spirit and energy. So- 
phisticated audiences won't take to it but 
those fans who forget logic and go to the 
theatre to have a good time will get a kick 
out of the slaphappy proceedings. 

Judy Canova plays an orphan who is 
taken under the wing of two down-at-the- 
heels theatrical agents when they learn she 
is the lost heir to a fabulous fortune in gold. 
George Cleveland is the old prospector who 
has come upon the gold fortune. As a for- 
mer admirer of Judy’s deceased mother, he 
feels an obligation to share the wealth with 
her daughter. However, Barry Shipman in 
his screenplay has cooked up a weird series 
of complications. 

Three lowly characters, bent on getting 
the prospector’s gold, pretend he is insane 
and administer an array of ancient and 
modern tortures to get him to divulge the 
hiding place of the gold. Most of the events 
take place in an abandoned desert castle. 
On top of these complications, an under- 
world character, Donald Barry, and his 
henchman enter the scene to get payment 
of a debt from the two theatrical agents, 
Taylor Holmes and Chick Chandler. A grand 
melee follows in which the bad men are 
vanquished and the good folk triumph. <A 
few vocal interludes in usual dynamic fash- 
ion are provided by Miss Canova. 

Sidney Picker was associate producer and 
Charles Lamont directed. 

Seen at the home office projection room. Re- 
wewer's Rating: Good—M. H. 

Release date, April 12, 1954. Running time, 70 min 


utes. PCA No. 16960. General audience classifica- 
tion. 


Taylor Holmes, Chick Chandler, Kruschen, Hugh 
Sanders, Douglas Fowley, William MHaade, Ellen 
Corby 


Fireman, Save My Child 
U-I—Slaphappy Slapstick 


A little of the Ritz Brothers formula, a lot 
ot the Three Stooges style, and a true vintage 
Abbott and Costello script, all interpreted by 
Buddy Hackett, Hugh O’Brian and Spike Jones, 
iail to get this off the ground for more than a 
few minutes at a time. But the boys try hard 
and properly programmed it could cause a small 
—very small—riot for an exploitation-minded 
exhibitor. 

Jones and his City Slickers are members of 
1910 fire company about to be mechanized. 
Hackett, hiding his heart of gold under the 
appearance and aptitude of an idiot, is an as- 
piring fireman and the inventor of a miracle 
fire extinguishing fluid. Any slapstick fan can 
take it from there. 

Potential laughs are well spaced, director 
leslie Goodwins having done his best with the 
impromptu material available. Production was 
by Howard Christie and Lee Loeb and John 
Grant were responsible for the screen play. 

The picture leans heavily on Spike Jones’ 
rendition of ear shattering music and as such 
is a field day for the Spike Jones fans. 

Previcwed at the Critani theatre, Hacken- 
sack, N. J., where the audience enjoyed it but 
mildly. Reviewer's Rating: Good—James D. 
IVERS. 

Release date, May, 1954. Running time, 80 minutes. 
PCA No. 16933. General audience classification. 

Spike Jones and His City Slickers, Buddy Hackett, 
Hugh O’Brian, Adele Jergens, Tom Brown, arry 


Cheshire, George Cleveland, Tristram Coffin, John 
Cliff, Willis Bouchey, Henry Kulky, Madge Blake 


Blackout 
Lippert-Hammer—Melodrama 


Dane Clark and a collection of competent 
British players—Belinda Lee, Betty Ann Davies, 
Eleanor Summerfield, Andrew Osborn, others— 
play out here with conviction and considerable 
skill a murder-mystery story that keeps the 
surprise of its final disclosure neatly concealed 
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throughout its 87 minutes. The scene is London, 
where the picture was produced by Michael 
Carreras and directed by Terence Fisher for 
Hammer Productions, and the period is the 
present. None of the gadgets and gimmicks of 
convenience that recently have been in more or 
less common usage as means of high- -tensioning 
melodramas have been used here, it is pleasant 
to report. Instead, the straight plotting i in Rich- 
ard Landau’s script is relied upon, properly and 
successfully, to create the essential suspense. 
The result is a wholly screenworthy and highly 
exploitable attraction. 

Clark plays a down-and-out American in Lon- 
don who is propositioned, while drunk in a night 
club, by a beautiful girl who offers him a large 
sum to marry her. Broke, he accepts, and he 
knows nothing more until he wakes up next 
morning in a strange girl’s apartment. In the 
interim a murder has been committed, that of 
the father of the girl he presumably married the 
night before, and he is in direct line of suspicion. 
Other characters are introduced in steady suc- 
cession, many of them suspect for various rea- 
sons, and there are two more killings before 
the killer is apprehended. Details about all this 
are for the screen, not the typewriter, to tell. 


Reviewed at the studio. Reviewer's Rating: 
Good.—W. R. W. 
Release date, April, 1954. Running time, 87 minutes. 


General audience classification. 


Dane Clark 
Betty Ann Davies, Eleanor Summerfield, Andrew Os- 
born, Harold Lang, Jill Melford, Alvis Mahen, Michael 


Golden, Alfie Bass 


indiscretion of 
An American Wife 


Columbia-De Sica—Waiting Room Drama 


Vittorio De Sica’s first American-language 
film, “Indiscretion of An American Wife,” is an 
off-beat film which never quite clicks. It has 
the advantage of two top American names, 
Jennifer Jones and Montgomery Clift, to help 
draw in the customers and it needs them and all 
the magnetism they possess as personalities. 

The film is a not-very-incisive waiting room 
drama, filmed in its entirety in Rome’s Terminal 
Station and covering a period of several hours. 
Its story is the postscript to a love affair con- 
ducted by Miss Jones, a Philadelphia matron 
vacationing in Italy, and Clift, an Italo-American 
professor. The affair has come to a rather 
inconclusive end even before the picture starts. 
That which occupies the running time of the 
film is no more than a series of agonizing 
scenes, played in waiting rooms, lunch counters 
and on the platforms, during which the princi- 
pals come to a fuller realization of what they 
already know to be inevitable. 

The film opens with Miss Jones’ arriving at 
the station having determined to return to her 
husband and daughter in Philadelphia. Clift 
follows her and in the several hours before her 
train pulls out, tries to persuade her to stay. 
The turmoil of the lovers is supplemented to an 
extent by incidental views of other travelers’ 
problems, including a familiar peasant woman 
type about to have a baby. The only immediate 
drama occurs when Miss Jones and Clift are 
found kissing in a deserted railway car and are 
arrested by a couple of leering, insulting station 
employees. 

The stars, always appealing and sincere, do 
what they can with the thin material. Producer- 
director De Sica, treats his subject knowingly 
but with perhaps more seriousness than it de- 
serves. The strikingly modern interiors of 
Rome’s famous station have been dramatically 
photographed but are, inevitably, monotonous. 

Aiding in the promotion of the film are two 
songs, “Autumn in Rome” and “Indiscretion,” 
based on musical themes in the picture and 
which have been recorded for juke box popu- 
larity. Supporting roles are handled by Gino 
Cervi, as a police commissioner, and Dick 
Beymer, as Miss Jones’ nephew, both seen only 
briefly. Cesare Zavattini wrote the original 
story and collaborated on the screenplay with 
Luigi Chiarini and Giorgio Prosperi. Truman 
Capote did the dialogue. 


Seen at a trade screening at the Bijou theatre 
in New York. Reviewer's Rating: Fair.—V.C. 

Release date, not set. Running time, 63 minutes. 
PCA No. 16463. General audience classification. 


Mary es 


Gino Cervi, Dick Beymer 


FOREIGN REVIEW 
MELODY OF LOVE 


Sud Film-IFE—Italian with English Titles 


Classified as a “comedy” with Italian and 
Neapolitan songs and melodies, this importation 
offers little more than some attractive scenes 
of the Bay of Naples and environs. Heading the 
cast of the film are Giacomo Rondinella, singer 
with Radio-Rome, and Maria Fiore, of “Two 
Cents Worth of Hope,” whose current per- 
formance is of little distinction. Rounding out 
the cast are Nadia Gray, Tina Pica, Giuseppe 
Porelli and Giovanni Grasso. 

The frail story designed by Roberto Amoroso 
puts a strain on the eternal triangle theme. Miss 
Fiore is prevented from marrying her singing 
sailor-lover, Rondinella, by Grasso, her father. 
But she can’t elope because Grasso suffers from 
a heart ailment and he uses it to hold his daugh- 
ter. After several pointless misunderstandings, 
Rondinella returns from a global singing tour 
and gets together with his long-suffering be- 
loved. 

Francesco Izzarelli’s photography of scenic 
Naples harbor shines through the insistent direc- 
tion, sluggish acting and virtual absence of 
plot. 

Amoroso produced in addition to writing the 
story, and Mario Costa directed the photoplay 
by A. G. Maiano, Costa and Amoroso. 

Seen in a New York projection room, Re- 
viewer’s Rating: Fair. 

Release date, April 17, 


1954. Running time, 96 min- 


utes. General audience classification. 

Nadia Gray, (¢ anni sso, Giuseppe Porelli, Mirko 
Ellis, Tina Pica, Carlo Romano, Dante e Boniamino 
Maggio 


ADVANCE SYNOPSES 
MAGNIFICENT OBSESSION 


(Universal) 

PRODUCER: Ross Hunter. DIRECTOR: 
Douglas Sirk. PLAYERS: Jane Wyman, 
Rock Hudson, Agnes Moorehead, Otto 
Kruger, Barbara Rush, Gregg Palmer, Sara 
Shane, Paul Cavanagh, "Judy Nugent, George 
Lynn. Technicolor. 

DRAMA. Jane Wyman’s father dies of a 
heart attack because of the lack of an inhalator 
which was being used by Rock Hudson, a 
profligate young millionaire who was in a boat 
accident. He becomes remorseful when he 
learns about the death. Furthermore, he be- 
comes indirectly involved when Miss Wyman 
is hit by an automobile and becomes blind. 
He studies medicine and dedicates himself to 
the cure of Miss Wyman, with whom he even- 
tually falls in love. 


A STAR IS BORN 


(Warner Brothers) 


PRODUCER: Sid Luft. DIRECTOR: 
George Cukor. PLAYERS: Judy Garland, 
James Mason, Jack Carson. CinemaScope. 
Technicolor. 

MUSICAL DRAMA. Judy Garland, a 
struggling band soloist, saves alcoholic Holly- 
wood star, James Mason, from making a fool 
of himself at a big benefit show. Mason falls 
in love with her and is responsible for her big 
film break. As Miss Garland quickly shoots 
to stardom, Mason begins to fall. His drinking 
continues even after they marry. Eventually, 
to end what he considers an impossible situa- 
tion, he commits suicide and his wife carries 
on bravely in his name. Harold Arlen and Ira 
Gershwin did the music. 
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THE STUDENT PRINCE 

(MGM) 

PRODUCER: Joe Pasternak. DIRECTOR: 
Richard Thorpe. PLAYERS: Ann _ Blyth, 
Edmund Purdom, John Ericson. Cinema- 
Scope. Ansco Color. 

MUSICAL. The famous Sigmund Romberg 
operetta, having to do with a young prince’s 
deep but impossible love for a serving girl, is 
brought to the screen with Edmund Purdom in 
the title role but Mario Lanza’s voice on the 
sound track singing the well-known tunes. Ann 
Blyth is the beautiful serving girl and lovely 
Betta St. John is the princess whom affairs of 
state force Purdom to marry. 


THE HIGH AND THE MIGHTY 
[Warner Brothers) 

PRODUCERS: Wayne-Fellows. DIREC- 
TOR: William A. Wellman. PLAYERS: 
John Wayne, Claire Trevor, Laraine Day. 
WarnerColor. CinemaScope. 

DRAMA. What begins as a “routine” flight 
of a commercial airliner from Honolulu to 
San Francisco becomes a race against time 
when one engine catches fire and much of the 
plane’s fuel supply is lost. The unexpected 
drama brings to light some revealing things 
about the people aboard, including Robert 
Stack, the pilot; John Wayne, the co-pilot; 
Claire Trevor, whose great love was somebody 
else’s husband; Laraine Day, a beautiful heiress 
about to divorce her husband, and Jan Sterling, 
a girl no better than she should be. Some 
other of the 22 passengers are played by Phil 
Harris, David Brian, Robert Newton, Paul 
Kelly and Sidney Blackmer. 


JOHNNY GUITAR 

(Republic) 

PRODUCER: Herbert J. Yates. DIREC- 
TOR: Nicholas Ray. PLAYERS: Joan 
Crawford, Sterling Hayden, Mercedes 
McCambridge. Trucolor. 

WESTERN. Joan Crawford, a_ beautiful 
gambling house owner in the frontier days of 
Arizona, learns almost too late that the love of 
a retired, guitar-playing gunman, Sterling 
Hayden, who has helped her wage murderous 
war against anti-railroad-minded ranchers, is 
worth more than the million dollars she 
dreamed of making by extensive holdings of 
real estate wanted by the railroad. Her chief 
adversary is Mercedes McCambridge, a righteous 
ranch owner with a twisted love-hate attitude 
towards gunman Scott Brady. 


SONS OF THE NAVY 

(Allied Artists) 

PRODUCER: Scott R. Dunlap. DIREC- 
TOR: Lesley Selander. PLAYERS: Jan 
Sterling, Neville Brand. 

DRAMA. Neville Brand, a chief bos’n’s 
mate from a USN destroyer in San Diego 
harbor, while on a wild spree ashore is be- 
friended by an attractive waitress, Jan Sterling. 
They fall in love and become engaged before 
the ship takes off for a tour of duty in Korea. 
Brand and lis shipmates are engaged in many 
dangerous missions before they return to the 
States again, where Miss Sterling hopefully 
awaits her fiance, an about-to-be-decorated 
Navy hero. 


KHYBER PATROL 

(United Artists-World Films) 
PRODUCER: Edward Small. DIRECTOR: 
Seymour Friedman. PLAYERS: Richard 
Egan, Dawn Addams, Patric Knowles. 
Color. 

ADVENTURE. Richard Egan is a brash 
young Canadian member of a British lancers 
regiment guarding the Indian-Afghan border at 
the turn of the century. Drinking, after being 
rejected by pretty Dawn Addams, he strikes 
up a friendship with a native who gives him 
supposedly “inside information” which, indi- 
rectly, is responsible for the death of many 
of his comrades. Boycotted by his former 
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friends, Egan finally wins back their respect 
and the love of Miss Addams when he goes on 
a lone, hazardous mission deep into enemy ter- 
ritory and saves the day for the British. 


THE SHANGHAI STORY 

(Republic) 

ASSOCIATE PRODUCER-DIRECTOR: 
Frank Lloyd. PLAYERS: Ruth Roman, 
Edmond O’Brien. 

DRAMA. Edmund O’Brien, a rugged Amer- 
ican doctor, disiliusioned by his years in the 
Orient, and Ruth Roman, a Tangiers-born 
beauty, whose romantic ideals have been tar- 
nished by knowing too many men, find love 
and a new faith in the future when they risk 
their lives to help a group of less experienced 
folk survive the brutality of a Communist-spy 
hunt in Shanghai’s International Settlement. 


MAN WITH A MILLION 

(United Artists-J. Arthur Rank) 
PRODUCER: John Bryan. DIRECTOR: 
Ronald Neame. PLAYERS: Gregory Peck, 
Jane Griffiths. Technicolor. 

COMEDY. In London at the turn of the 
century, Gregory Peck, a penniless American, 
is picked up by two wealthy, eccentric old 
brothers to settle a bet they have made. One 
maintains that a man with a million-pound 
note could live like a king without ever cashing 
it, and the other that the bank note would be 
useless to an honest man. The note is given 
to Peck and his ensuing adventures prove 
both brothers to be partially right, and almost 
cost Peck the love of lovely Jane Griffiths, 
whom he meets during his fling. 


THE BLACK SHIELD OF FALWORTH 
(Universal) 

PRODUCER: Robert Arthur. DIRECTOR: 
Rudy Mate. PLAYERS: Tony Curtis, Janet 
Leigh, David Farrar. Technicolor. Cinema- 
Scope. 

ADVENTURE. The throne of King Henry 
IV of England is in danger of being usurped 
by David Farrar, a wicked nobleman, until 
the king’s cause is taken up by Tony Curtis, 
a young nobleman whose family was put to 
the sword some years earlier by Farrar. Curtis’ 
cause is aided by the king’s son, Prince Hal, 
played by Daniel O’Herlihy; another noble- 
man, Herbert Marshall, and by the latter’s 
pretty daughter, Janet Leigh, who becomes 
Curtis’ Lady after the final bloody combat. 


SHORT SUBJECTS 


THE JAVANESE DAGGER (Paramount) 
“Calling Scotland Yard” Featurette 

The happy home life of an English peer (An- 
thony Micholls) and his second wife (Yvonne 
Furneaux) is abruptly shattered when the sup- 
posedly dead first wife, Vanda Gossell, turns 
up to blackmail her successor. In a fight, the 
blackmailer is killed when she accidentally falls 
on a Javanese dagger. The second wife is tried 
and about to be convicted for murder until spe- 
cial testimony is brought forth from an unex- 
pected source. The featurette was produced by 
Edward J. and Henry Lee Danziger in Eng- 
land. Paul Douglas as story teller introduces 
the story. 
Release date: April, 1954 


27 minutes 


PRESENT FOR A BRIDE (Paramount) 
“Calling Scotland Yard” Featurette 

A dapper London ne’er-do-well, Derek Bond, 
and a beautiful Paris model, Hazel Court, com- 
bine their efforts to swindle wealthy old dia- 
mond merchant David Horne out of some of 
his fabulous jewels. Posing as an Austrian 
noblewoman, Miss Court marries Horne. Later 
when Miss Court and Bond are confronted by 
the old man with the truth of their plans, Bond 
murders him and almost, but not quite, suc- 
ceeds in getting away with it. Paul Douglas acts 
as the story teller who introduces the narrative. 


Edward J. and Henry Lee Danziger produced 
in England. 
Release date: April, 1954 


THE FINAL TWIST (Paramount) 
“Calling Scotland Yard’ Featurette 
A phonograph record provides the climactic 
clue which leads a wealthy London jeweller to 
the gallows and his wife and his mistress to jail 
after the jeweller has staged a fake hold-up of 
his own shop—the aim of which is to defraud 
the insurance company. Karel Stepanek is seen 
as the jeweller, Catherine Finn as the wife and 
pretty Patricia Owens as the mistress. Paul 
Douglas, master of ceremonies of the “Calling 
Scotland Yard” series, introduces the tale. Ed- 
ward J. and Henry Lee Danziger produced in 
England. 
Release date: April, 1954 


THE MONROE DOCTRINE (Warners) 
lechnicolor Special (1007) 

What the Monroe Doctrine, formulated by 
President Monroe in 1823, has meant in over 
100 years of U.S. history is outlined in this 
featurette, showing the occasions when it was 
invoked by President Polk in 1845 when 
European nations had their eyes on California ; 
in 1852 by President Fillmore when France 
and England made gestures toward Cuba; in 
1866 when Napoleon invaded Mexico, and when 
it was invoked by Presidents Cleveland and 
Theodore Roosevelt. 
Release date: March 6, 1954 


SMOKED HAM (Universal) 
Walter Lantz Technicolor Cartune 
(Reissue) (9351) 

Wally Walrus and Woody Woodpecker share 
the same house and due to limited bed facilities, 
Wally sleeps by day and Woody by night. 
When Woody refuses to keep quiet during the 
day so he can sleep, Wally goes to great length 
to seek —and attain —his revenge that same 
night. 

Release date: February 22, 1954. 6! 


27 minutes 


27 minutes 


1) minutes 


minutes 


> 


RIDING THE 'GLADES (Paramount) 
Grantland Rice Sportlight (R13-8) 

A trip through the wild reaches of the 
Florida Everglades, a sportsman’s paradise, in 
what is loosely known as a “swamp buggy,” 
a vehicle built somewhat like a tractor. Also 
shown are various other methods for getting 
around the Everglades, including an amphibious 
airplane and an “airboat,’ an aluminum, flat- 
bottom skiff which can speed up to 50 miles 
an hour. 
Release date: 


BUGS AND THUGS (Warners) 


Bugs Bunny Technicolor Special (1726) 
Bugs Bunny is taken for a ride by bank 
robbers who intend to knock him off since he 
was a witness to their robbery. At the hideout, 
Bugs eludes their attempts to liquidate him and 
finally causes the thugs to be captured by the 
police. 
Release date: March 13, 1954 


9 minutes 


March 12, 1954 


7 minutes 


ZERO THE HERO (Paramount) 
Casper Cartoon in Technicolor (B13-4) 

With the help of Casper, the friendly ghost, 
Zero, a not very dangerous watch dog, finally 
gets the chance of his life to prove to his 
former master that he can be of some use in 
scaring away dangerous burglars. Casper, of 
course, is the one who does most of the scaring, 
usually inadvertently. 

Release date, March 26, 1954 7 minutes 


ROUGHLY SQUEAKING (Warner Bros.) 
Blue Ribbon Hit Parade Re-release (1307) 

Two smart mice convince a cat that it’s a 
lion and that it’s moose he’s supposed to eat— 
not mice. The same two smart mice convince 
the cat that a dog is a moose. The cat learns 
zoology the hard way. 


Release date: February 27, 1954 7 minutes 
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THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings CQ 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers in this chart refer to pages in the PRODUCT 


DIGEST SECTION. 


Short Subjects Chart April 17, 1954 issue, page 2262. 
Features by Company March 13, 1954, page 2221. 


Color pictures designated by (c). 


*Following a title indicates a Box Office Champion. 


TITLE—Production Number—Company 


a 


About Mrs. Leslie 
Act of Love 

Actress, The (403) 
Adventures of Robinson Crusoe te) UA 
Affair in Monte Carlo (Brit.) (c) (5307) AA 
Alaska Seas (5313) Para. 
All-American (333) Univ. 
All the Brothers Were Valiant (c) 

(407)* 

Annapurna (c) Mayer-Kingsley 
Appointment in Honduras (406) (c) RKO 
Appointment for Murder (Ital.-Eng. Titles) IFE 
Arrow in the Dust (c) (5404) AA 
Arrowhead (c) (5227) 


Back to God's Country (c) (403) 

Bad for Each Other (624) 

Bait 

Band Wagon, The (c) (345)* 

Bandits of the West (5243) 

Battle of Rogue River (c) 

Beachhead (c) 

Beat the Devil 

Beauties of the Night (Fr.-Eng. Titles) UA 
Beggar's Opera, The (Brit.) (c) (304) WB 
Beneath the 12-Mile Reef (c) 

(CS) (337)* 20th-Fox 

Best Years of Our Lives (452) RKO 
Betrayed (428) (c) MGM 
Big Heat (615)* Col. 
Bigamist, The Filmakers 
Bitter Creek (5423) 
Black Glove (5305) Lippert 
Black Horse Canyon (c) (424) Univ. 
Black Shield of Falworth, The (426) 

(CS) (c) 

Blackout (5309) 

Blowing Wild (306) 

Blueprint for Murder, A (332) 20th-Fox 
Border River (c) (409) Unv. 
Botany Bay (c) (5307) Para. 
Both Sides of the Law (Brit.) (482) U-I 
Boy From Oklahoma (320) (c) WB 
Brigadoon (CS) (c) (430) MGM 


Caddy, The (5302)* 

Caine Mutiny, The (c) 

Calamity Jane (cj (311)* 

Capt. John Smith & Pocahontas (c) 
Captain's Paradise (Brit.) 
Carnival Story, The (c} 
Casanova's Big Night (c) (5316) 
Cavalleria Rusticana (c) 

Cease Fire! (5308) (3D) 

Charge of the Lancers (c) 

China Venture (609) 

City of Bad Men (c) (328) 
Combat Squad (613) > 
Command, The (C.S.) (c) (319)* WB 
Conquest of Everest (Brit.) (c) UA 
Cowboy, The (5308) (c) 

Crazylegs—All American (5224) 
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MGM 


Para. 


Univ. 
Lippert 
WB 


20th-Fox 
Col 


Stars 


Shirley Booth-Robert Ryan 

Kirk Douglas-Dany Robin 
Spencer Tracy-Jean Simmons 
Dan O'Herlihy-James Fernandez 
Merle Oberon-Richard Todd 
Robert Ryan-Jan Sterling 

Tony Curtis-Lori Nelson 


Robert Taylor-Ann Blyth 
Documentary 

Glenn Ford-Ann Sheridan 
Delia Scala 

Sterling Hayden-Coleen Gray 
Charlton Heston-Jack Palance 


Rock Hudson-Steve Cochran 
Charlton Heston-Lizabeth Scott 
Hugo Haas-Cleo Moore 

Fred Astaire-Cyd Charisse 
Allen Rocky Lane 

George Montgomery 

Tony Curtis-Frank Lovejoy 


Humphrey Bogart-Jennifer Jones 
Gerard Philipe-Gina Lollobrigida 


Laurence Olivier-Dorothy Tutin 


Terry Moore-Robert Wagner 
March-Loy-Andrews-Wright 
Clark Gable-Lana Turner 
Glenn Ford-Gloria Grahame 
Joan Fontaine-lda Lupino 
Wild Bill Elliott 

Alex Nicol 

Joel McCrea-Mari Blanchard 


Tony Curtis-Janet Leigh 

Dane Clark-Belinda Lee 

Gary Cooper-Barbara Stanwyck 
Joseph Cotten-Jean Peters 

Joel McCrea-Yvonne de Carlo 
Alan Ladd-James Mason 

Peggy Cummins-Ros d Johns 
Will Rogers, Jr.-Nancy Olson 
Gene Kelly-Cyd Charisse 


Martin & Lewis-Donna Reed 
Bogart-Ferrer-Johnson 

Doris Day-Howard Keel 
Anthony Dexter-Jody Lawrance 
Alec Guinness-Yvonne de Carlo 
Anne Baxter-Steve Cochran 
Bob Hope-Joan Fontaine 
Mario del Monaco 

Korean War 

Paulette Goddard 

Edmond O'Brien-Barry Sullivan 
Jeanne Crain-Dale Robertson 
John Ireland-Lon McCallister 
Guy Madison-Joan Weldon 
Documentary 

Documentary 

Elroy Hirsch-Lloyd Nolan 


(reissue) Feb.,'54 


All features listed, except CinemaScope (CS in chart), foreign 
product and reissues, are intended for either standard screen 
aspect ratio or wide screen. 

Picture ratings under National Groups are estimates by lead- 
ing women's organizations and heal review committees; A— 
Adults (over 18 years), M—Mature Young People, Y—Youths 
[ages 12 to 18), F—Family. Legion of Decency Ratings: A-l, 

nobjectionable; A-2, Unobjectionable for Adults; B, Objection- 
able in part for all; C, Condemned. 


RATINGS 
L. of D. 


7—-REVIEWED— 
(S)=synopsis 
Issue Page 


Herald 
Review 


Nat'l 
Groups 


Release 


Running 
Date 


Time 


Apr. 10 (S)2255 
Dec. 19 2109 
Aug. 8 ‘1941 


Sept. 19 
Jan. 23 
July 25 


Oct. 17 Excellent 
Dec. 19 Excellent 
Oct. 31 B Fair 

Feb. 20 Fair 

Apr. 24 Very Good 
June 20 Very Good 


Very Good 
Excellent 


Good 
Good 
Good 
Excellent 


Sept. 26 
Dec. 12 
Feb. 20 
July 
Aug. 22 
Mar. 6 
Jan. 30 
Mar. 6 
Apr. 10 
Aug. 29 


Excellent 


Very Good 


> 


Sept.. 26,'53 
Dec.,'53 


> 


Very Good 
Superior 


Good 
Very Good 
Good 


Dec. 19 
Dec. 19 
July,'54 

Sept. 26 
2 
Mar. 13 


Jan. 30 (S)2167 


($)2271 
2270 
1997 
1933 
2134 
2013 
2141 
2141 


Good 
Very Good 
Very Good 
Good 
Very Good 
Good 
Good 


1942 
(S)2191 

2045 Excellent 

2077 Fair 

2021 Excellent 

2237 Very Good 

2205 Excellent 

2134 Fair 

2085 Excellent 


Very Good 


1966 
1885 

2015 
2157 
2101 

2134 
2046 


Good 

Very Good 
Average 
Very Good 
Good 
Excellent 


Feb. 15,'54 Very Good 
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Mar.,'54 108m AM 
Sept. 25,53 90m AY A-2 
Apr.,'54 
Sept.,'53 74m 1998 Good 
Jan.'54 78m 2158 AY A-2 Good 
Oct.,'53 83m 1925 F A-| Very Good 
Nov. 13,'53 10im 
Dec.,'53 60m 
Oct. 16,'53 79m 
é Feb.,'54 90m : 
Apr. 25,54 80m 
4 Aug.,'53 105m 
B 
Nov.,53 78m 2006 A 
Jan.,'54 83m 2101 AY 
Mar.,'54 79m 2199 A 
: Aug. 7,53 112m 1909 AY 
Sept.,'53 54m 1958 F Fair : 
Mar.,'54 2206 «=F | Good 
Feb.,'54 89m 2165 AY 2 Very Good 
Not Set 84m 2255 | i 
. 2110 
2125 
Fe 2214 
Jen. 29,54 74m 
June,'54 
Sept.,'54 Apr. 24 
Apr.,54 87m Apr. 24 
“I Oct. 17,'53 90m Sept. 19 A A-2 
Sept..'53 76m Aug. | AY A-2 
Jan.,'54 8im Jan. 9 AY A-2 
Nov.,'53 94m Oct, 3 AMY A-2 
Jan.54 94m Jan. 16 AY A-2 
Feb. 27,'54 88m Jan. 16 F 
Aug.,'54 
Sept.,'53 95m Aug. 8 
Not Set Feb. 20 
Nov. 14,53. 101m Oct. 31 
Nov.,'53 75m Nov. 21 
Dec. 18,'53 76m Oct. 10 és 
. Mar. 27,'54 95m Mar. 27 
Apr.,'54 86m Mar. 6 
Dec. 26,'53 60m Jan. 9 
; Jan.,'54 75m Nov. 28 
Feb.,'54 74m AMY A-2 
Sept.,'53 83m Aug. 29 AY A-2 
Sept.,'53 82m June 27 AY A-2 
Oct.,'53 72m Oct. 3 AY A-l 
Feb. 13,54 88m Jan. 23 F A-l 
Apr. 23,54 78m Dec. 12 
: May 14,'54 69m Jan. 9 
* 


TITLE—Production Number—Company 
Creature from the Black Lagoon 


(415-3D, 416-2D) Univ. 
Crime Wave (308) WB 
Crossed Swords (c) UA 
Cry of the City (441) 20th-Fox 

D 


Dangerous Mission (3D) (c) (410) RKO 
Decameron Nights (c) (461) RKO 
Desperado, The (5426) 

Dial M for Murder (c) WB 
Diamond Queen, The (c) (302) WB 
Diary of a Country Priest 

(Fr.-Eng. Titles) 

Dragonfly Squadron (52) 
Dragon's Gold UA 
Drive a Crooked Road Col. 
Drums Across the River (c) (423) = 


Brandon 


Drums of Tahiti (3D) (c 5 
Duffy of San Quentin (32!) WB 
€-F 
East of Sumatra (c) Univ. 
Easy to Love (c) (410) MGM 
Eddie Cantor +" (<) (316) WB 
Egg and |, The (422) Univ. 
El Alamein (620) Col. 
El Paso Stampede Rep. 
Elephant Walk (c) (5317) Para. 
Enchanted Cottage (472 RKO 
Escape from Fort Bravo (c) (409) MGM 
Executive Suite (423 MGM 


Fake, The UA 


Fallen Angel (365) 20th-Fox 
Fanfan the Tulip (Fr.) U 
Fangs of the Wild (5311) Lippert 


Fighter Attack 

Fighting Lawman (5334) AA 
Fighting Men (5222) Lipper? 
Final Test ( Brit.) Continental 
Fireman Save My Child (425) Univ. 
Flame and the Flesh (c) (421!) MGM 
Flight Nurse (5301) Rap. 
Flight to Tangier(c) (2D-5331,3D-5306) 
Follow the Fleet (487) RKO 


Folly To Be Wise (Brit.) Fine yee 
Forbidden (407) Univ. 
Forever Amber (366) (c) 20th-Fox 
Forever Female (5312) Para. 


Forty-Niners, The AA 
French Line (c) (2D-437, 3D-407) RKO 
From Here to Eternity (616)* Col, 


Fugitive in Trieste (Ital.) IFE 
G 
Genevieve (c) (Brit.) (481) U-l 


Genoese Dragnet (Ital.) 


IFE 
Gentle Gunman, The (Brit.) (388) U-I 


Geraldine (5302) Rep. 
Gilbert & Sullivan (c) (Brit.) VA 
Give a Girl a Break (c) (412) MGM 
Glass Web (2D-402, 3D-401) Univ. 
Glenn wer 7 Story (c) (412)* Univ. 
Go, Man, Go UA 

Selden. Blade, The (c) (332) Univ. 


Golden Coach (c) (Ital.-Eng. Dial.) IFE 
Golden Idol, The (5315 AA 
Golden Mask (c) (Brit. UA 
Gone With the Wind (c) MGM 
Gorilla At Large (c) (3D) (406) 20th-Fox 
Great Diamond Robbery (419) 
Greatest Love, The (Ital.-Eng. Dial.) IFE 


Guilt Is My Shadow (Brit.) Stratford 

Gun Fury (c) (3D) (617) Col. 

Gypsy Colt (419) (c) MGM 
H 

Half a Hero (401!) MGM 

Heat Wave (5310) Lippert 

Heidi (Swiss U 


) A 
Hell & High Water (c) (CS) (403)* 20th-Fox 
Hell Below Zero (c) Col. 
Hell's Half Acre (5304) Rep. 
Her Twelve Men (429) 
Here Come the Girls (5309) (c)* Para. 
High and the Mighty, The (c) (CS) WB 
Highway Dragnet AA 
His Majesty O'Keefe (c) (315) WB 
Holly and the Ivy (Brit.) Pacemaker 
Hollywood Thrill-Makers (5321) Lippert 
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Release 

Stars Date 
Richard Carlson-Julia Adams Mar.,'54 
Gene Nelson-Sterling Hayden Mar. 6,'54 
Errol Aynn-Gina Lollobrigida Not Set 


Victor Mature-Richard Widmark (reissue) Mar.,'54 


Victor Mature-Piper Laurie Mar. 6,'54 
Joan Fontaine-Louis Jourdan Nov. 16,'53 
Wayne Morris Apr. 11,'54 
Ray Milland-Grace Kelly Not Set 
Fernando Lamas-Arlene Dahl Nov. 28,'53 
Claude Laydu-Nicole Maurey Apr. 5,'54 
John Hodiak-Barbara Britton Mar. 21,54 
John Archer-Hillary Brooke Oct.,'53 
Mickey Rooney-Dianne Foster Apr.,'54 
Audie Murphy-Lisa Gaye June,'54 
Patricia Medina-Dennis O'Keefe Jan.,'54 
Joanne Dru-Paul Kelly Mar. 13,'54 
Jeff Chandler-Marilyn Maxwell Sept.,'53 
Esther Williams-Van Johnson Dec. 25,'53 
Keefe Brasselle-Marilyn Erskine Jan. 30,'54 


C. Colbert-Fred MacMurray (reissue) May,'54 
Scott Brady-Rita Moreno Jan.,'54 
Alan Rocky Lane 

Elizabeth Taylor-Dana Andrews 
Dorothy McGuire-Robert Young (reissue) Mar.,'54 
William Holden-Eleanor Parker Dec. 4,'53 
Holden-Allyson-Stanwyck-March-Douglas Apr.,'54 


Dennis O'Keefe-Coleen Gray Sept. 25'53 
Alice Faye-Dana Andrews (reissue) Nov.,'53 
Gerard Philipe-Gina Lollobrigida Dec.,'53 
Charles Chaplin, Jr.-Onslow Stevens Apr. 2,'54 
Sterling Hayden-J. Carrol Naish Nov.,'53 
Wayne Morris Sept. 20,'53 
Special Cast Oct. 9,'53 
Robert Morley-Jack Warner Jan.,'54 
Spike Jones and His City Slickers May,'54 
Lana Turner-Carlos Thompson May,'54 
Joan Leslie-Forrest Tucker Mar. 1,'54 
Joan Fontaine-Jack Palance Nov.,'53 


Fred Astaire-Ginger Rogers (reissue) Oct. 29,'53 


Alastair Sim-Martita Hunt Dec.,'53 
Tony Curtis-Joanne Dru Jan.,'54 
Linda Darnell-Cornel Wilde (reissue) Nov.,'53 
G. Rogers-W. Holden-P. Douglas Jan.,'54 
Wild Bill Elliott-Virginia Grey Not Set 
Jane Russell-Gilbert Roland Feb. 8,'54 
M. Clift-B. Lancaster-D. Kerr Sept.,'53 
Jacques Sernas Jan.,'54 
Dinah Sheridan-John Gregson Feb.,'54 
Charles Rutherford-Lianella Carell Mar.,'54 
John Mills-Elizabeth Sellers Oct.,'53 
John Carroll-Mala Powers Apr. 1,'54 
Maurice Evans-Robert Morley Jan. 8,'54 
Marge & Gower Champion Jan. 1,'54 
Edward G. Robinson Nov.,'53 
James Stewart-June Allyson Feb.,'54 
Harlem Globetrotters-Dane Clark Jan.,'54 
Rock Hudson-Piper Laurie Sept.,'53 
Anna Magnani Jan.,'54 
Johnny Sheffield Jan. 10,'54 


Wanda Hendrix-Van Heflin Mar.,'54 
Gable-Leigh-deHavilland (reissue) July,'54 


Cameron Mitchell-Anne Bancroft May,'54 
Red Skelton Jan. 29,'54 
Ingrid Bergman-Alexander Knox Jan.,'54 
Peter Reynolds-Elizabeth Sellars Mar.,'54 
Rock Hudson-Donna Reed Nov.,'53 
Donna Corcoran-Frances Dee Apr. 2,'54 
Red Skelton-Jean Hagen Sept. 4,'53 
Alex Nicol-Hillary Brooke Apr. 16,'54 
Elsbeth Sigmund Apr.,'54 
Richard Widmark-Bella Darvi Feb.,'54 
Alan Ladd-Joan Tetzel Not Set 
Wendell Corey-Evelyn Keyes June 1,'54 
Greer Garson-Robert Ryan Aug.,'54 
Hope-Clooney-Dahl-Martin Dec.,'53 
John Wayne-Claire Trevor Not Set 
Richard Conte-Joan Bennett Jan.,'54 
Burt Lancaster-Joan Rice Jan. 16,'54 
Ralph Richardson-Celia Johnson Feb.,'54 
James Gleason Jan. 15,'54 


REVIEWED — 
(S)=synopsis 
Issue Page 


Feb. 13 2182 
Jan. 16 2142 
Oct. 31 (S)2047 


Feb. 27 2197 
Nov. 7 2061 


($)2215 
Aug. 15 1949 


Apr. 17 2261 
Feb. 13 2182 
Jan. 30 2166 
Mar. 20 2229 


Dec. 26 2119 
Feb. 13 2182 


Sept. 19 1998 
Nov. 14 2069 
Dec. 19 2109 


Dec. 12 2101 
Oct. 10 2023 
Apr. 3 2245 


Nov. 7 2061 
Feb. 27 2197 
Oct. 31 2046 


May 23 1847 
Mar. 13 2214 
Nov. 28 2086 
Oct. 3 2014 


Feb. 13 2183 
Apr. 24 2270 


Nov. 7 2062 
Oct. 17 2030 


Dec. 12 2102 
Nov. 28 2086 


June 6 1861 
(S)2214 
Jan. 9 2134 
Aug. |! 1933 
Jan. 30 2167 


Mar. 13 2213 


($)2167 
Dec. 5 2093 
Jan. 16 2142 
Mar. 27 2238 
Oct. 24 2037 
Jan. 30 2165 


Aug. | 1933 


Dec. 26 2118 
Feb. 6 2173 
Mar. 20 (S)2229 
Feb. 13 2183 


Oct. 24 2037 
Apr. 24 (S)2271 
Jan. 30.2166 
Jan. 2 2125 
Feb. 13 
Feb. 20 (S)219! 


Na Herald 
Groups L.ofD. Review 
AY A-| Good 

A-2 Good 
AY A-| Fair 
A B Excellent 
F Good 
Very Good 
Good 
AY A-| 
AY Good 
AY Good 
AY B Good 
AY B Good 
F A-2 Very Good 
F A-| Very Good 
F A-| Fair 
F A-| Fair 
AY A-2 Very Good 
AY A-| Very Good 
AM A-2 Excellent 
Good 
Very Good 
Good 
A-| Good 
Good 
A-| Very Good 
A-| Good 
AY A-| Fair 
AMY B Fair 
Fair 
A B Good 
AY B Excellent 
Cc Good 
AM B Excellent 
B Fair 
A-2 Excellent 
Good 
AY Good 
AY A-1 
A-| Excellent 
F A-| Good 
AM A-2 Very Good 
F A-| Excellent 
F A-| Excellent 
F Excellent 
A-2 Very Good 
AY Good 
AMY A-1 Good 
Good 
Fair 
AY Good 
F Good 
AY A-| Good 
F A-| Very Good 
AY A-| Excellent 
A-2 
A B Fair 
AM B Very Good 
Good 
AY A-2 Very Good 
A-2 Excellent 
2273 


Rianing 
Time 
79m 
74m : 
87m 
95m 
84m 
4 70m 
82m 
78m 
82m 
96m 
116m 
108m 
67m 
54m 
103m 
91m 
98m 
104m : 
80m 
96m 
7im 
63m 
80m 
90m 
85m 
140m 
93m 
102m 
118m 
83m 
: 86m Feb. 20 
106m Mar. 6 2206 3 
86m Oct. 3 2014 
90m Dec. 12 (S)2103 
105m Oct. 31 2045 
82m Dec. 5 2093 
8Im Oct. 17 2029 
116m Jan. 9 2133 
82m Jan. 23 2157 2 
8im Aug. 22 1957 
105m Jan. 23 2158 
70m 
88m 
69m 
113m 
86m 
83m 
72m 
98m 
103m 
91m 
78m 
7im 
93m : 
80m 
60m 


TITLE—Production Number—Company 


Hondo (c) | (312)* WB 
Horse's Mouth (Brit.) Mayer-Kingsley 
Hot News (5327) AA 
How to Marry a Millionaire (c) 


(CS)* (336) 20th-Fox 
Indiscretion of an American Wife Col. 
Inferno (c) (3D) (346) 20th-Fox 
Intimate Relations (Fr.-Eng. Dial.) Carroll 
lron Glove, The (c) Col. 
Iron Mask (5313) Lippert 
Island in the Sky (301) WB 
It Should Happen to You Col. 
J 
Jack Slade (5406) AA 
Jennifer (5407) AA 
Jesse James vs. Daltons (c) (3D) Col. 
Jivaro (5311) (c) ara. 
Joe Louis Story, The UA 
Johnny Dark (c) (420) Univ. 
Johnny Guitar (c) Rep. 
Jubilee Trail (c) (5303) Rep. 
Julius Caesar MGM 
K-L 

Key Largo (309) WB 
Keys of the Kingdom (358) 20th-Fox 
Khyber Patrol (c) UA 
Killer Ape Col. 
Killers From Space (409) RKO 


King of the Khyber Rifles (c)* (401) Fox 
Kiss Me Kate (c) (3D) (408)* MGM 
Knights of the Round Table (c) 


(CS) (413)* MGM 
Knock on Wood (c) Para 
La Favorita [ie IFE 
La Traviata (c) Savini 
Last of the Pony Riders (593) Col. 
Laughing Anne (Brit.) (c) Rep. 


Lili (color) (342)* MGM 
Limping Man (5318) 

Lion Is in the Streets (c) (305) 
Little Boy Lost (5304)* Para. 


Little Caeser (317) WB 
Little Fugitive Burstyn 
Living Desert, The (c)* Disney 
Living It Up (c) Para 
Lone Gun, The UA 
Lonely Night, The Mayer-Kingsley 
Long, Long Trailer, The (c) (416)* MGM 
Loophole (5414) AA 
Louisiana Territory (3D) (c) (405) RKO 
Lovers of Toledo Hakim 
Lucky Five (Ital.) IFE 
Lucky Me (c) (CS) (324) WB 
Lure of the Sila (Ital.-Eng. Dub.) IFE 
M 

Ma and Pa Kettle at Home (418) Univ. 
Mad Magician, The (c) (3D) Col. 
Magnificent Obsession (423) (c) Univ 
Make Haste to Live Rep. 
Malta Story (Brit.) UA 
Man Between, The (Brit.) UA 
Man Crazy (339) 20th-Fox 
Man From Cairo (5302) Lippert 
Man in Hiding U 

Man in the Attic (340) 20th-Fox 
Man of Conflict Apex 


Man With a Million (Bri...) (c) UA 


Marry Me Again (404) RKO 
Martin Luther deRochemont 
Massacre Canyon Col. 
Melody of Love (Ital.-Eng. Titles) IFE 
Men of the Fighting Lady (425) MGM 
Miami Story, The Col. 
Miss Robin Crusoe (c) (338) 20th-Fox 
Miss Sadie Thompson (c) (3D)* Col. 


Mr. Blandings Builds His Dream House 
(473) RKO 


Mr. Denning Drives North (Brit.) | Carroll 
Mr. Potts Goes to Moscow (Brit.) 

(5400) Stratford 
Mistress of the Mountains (Ital.) Davis 
Mogambo (c) (404)* MGM 
Money from Home (c)* 

(5316—3D, 5330—2D) Para. 


2274 


Release 
Stars Date 

John Wayne-Geraldine Page Jan. 2,'54 
Robert Beatty Jan.,'54 
Stanley Clements Oct. 11,'53 
Grable-Monroe-Bacall Nov.,'53 
Jennifer Jones-Montgomery Clift Not Set 
Robert Ryan-Rhonda Fleming Nov.,’53 
Harold Warrender-Marian Spencer Feb.,'54 
Robert Stack-Ursula Thiess Apr.,'54 
Douglas Fairbanks (reissue) Sept. 18,'53 
John Wayne-Lloyd Nolan Sept. 5,'53 
Judy Holliday-Peter Lawford Mar.,'54 
Mark Stevens Nov. 8,'53 
Ida Lupino-Howard Duff Oct. 25,'53 
Brett King-Barbara Lawrence Apr.,'54 
Fernando Lamas-Rhonda Fleming Feb.,'54 


Coley Wallace-James Edwards Sept. 18,53 


Tony Curtis-Piper Laurie ay,'54 
Joan Crawford-Sterling Hayden Not Set 
Vera Ralston-Forrest Tucker May 15,'54 
Brando, Calhern, Garson, Kerr, Mason Spec. 


(reissue) Nov. 7,'53 


Robinson-Bogart-Bacall 
(reissue) Jan.,'54 


Gregory Peck-Thomas Mitchell 


Richard Egan-Dawn Addams Not Set 
Johnny Weissmuller Dec.,'53 
Peter Graves-Barbara Bestar Jan. 23,'54 
Tyrone Power-Terry Moore Jan.,'54 
Kathryn Grayson-Howard Keel Nov. 26,'53 
Robert Taylor-Ava Gardner Jan. 15,'54 
Danny Kaye-Mai Zetterling Not Set 
Paolo Silveri Oct.,'53 
Lucia Evangelis-Giulio Gari Dec. 26,'53 
Gene Autry Nov.,'53 
Wendell Corey-Margaret Lockwood June 15,'54 
Leslie Caron-Mel Ferrer July 10)'53 
Lloyd Bridges Dec. 11,53 
James Cagney-Barbara Hale Oct. 3,'53 
Bing Crosby-Claude Dauphin Oct.,'53 
Edward G. Robinson (reissue) Feb. 6,'54 
Richie Andrusco Oct. 
True Life Adventure Nov.,'53 
Dean Martin-Jerry Lewis Not Set 
George Montgomery-Dorothy Malone Apr.,54 
Marian Seldes-Charles W. Moffat Mar.,'54 
Lucille Ball-Desi Arnaz Feb. 19,'54 
Barry Sullivan-Dorothy Malone Mar. 28,'54 
Documentary Oct. 16,'53 
Alida Valli-Pedro Armendariz Not Set 
Aldo Fabrizi Nov.,'53 
Doris Day-Robert Cummings Apr. 24,'54 
Silvano Mangano Dec. 25,'53 
Marjorie Main-Percy Kilbride Apr.,'54 
Vincent Price-Mary Murphy Not Set 
Jane Wyman-Rock Hudson Not Set 
Dorothy McGuire-Stephen McNally Mar.,'54 
Alec Guinness-Jack Hawkins Apr.,'54 
James Mason-Claire Bloom Feb.,'54 
Neville Brand-Christine White Dec.,'53 
George Raft-Gianna Maria Canale Nov. 27,'53 
Paul Henried-Lois Maxwell Oct. 2,'53 
Constance Smith-Jack Palance Dec.,'53 
Edward Arnold-John Agar Dec.,'53 
Gregory Peck-Jane Griffiths Not Set 
Marie Wilson-Robert Cummings Oct. 22,'53 
Niall MacGinnis Sept.,'53 
Phil Carey-Audrey Totter Apr. 7,'54 
Giacomo Rondinella Apr. 17,'54 
Van Johnson-Walter Pidgeon June,'54 
Barry Sullivan-Luther Adler May,'54 
Amanda Blake-George Nader Feb.,'54 
Rita Hayworth-Jose Ferrer Feb.,'54 
Cary Grant-Myrna Loy (reissue) Apr.,'54 
John Mills-Phyllis Calvert Sept.,'53 
George Cole-Nadia Gray Mar. 14,'54 
Vivi Gioi Jan.,'54 
Clark Gable-Ava Gardner Oct. 9,'53 
Dean Martin-Jerry Lewis Feb.,'54 


Runalag 
Time 


83m 
77m 
éim 


96m 


REVIEWED— 

(S)=synopsis 
Issue Page 
Nov. 28 2085 
Jan. 23 2158 
Nov. 28 2087 
Nov. 14 2070 
Apr. 24 2270 
July 25 1925 
Feb. 20 2190 
Mar. 27 2238 
Aug. 8 1941 
Jan. 16 2141 
Oct. 24 2037 
Mar. 6 2206 
Jan. 23 2158 
Jan. 23 2157 
Oct. 3 2013 
Mar. 13 (S)2214 
Apr. 24 (S)2271 
Jan. 23 2158 
June 6 1861 
Apr. 24 (S)2271 
Nov. 2 2077 
Jan. 30 2166 
Dec. 26 2117 
Oct. 31 2045 
Dec. 26 2117 
Apr. 3 2245 
Oct. 31 2047 
dan. 9 2134 
Nov. 7 2062 
Mar. 14 1757 
Dec. 26 2119 
12 1989 
July 1909 
Oct. 10 2021 
Oct. 10 2021 
Mar. 13 (S)2215 
Apr. 10 
Apr. 10 2253 
Jan. 9 2133 
Feb. 20 2189 
Oct. 17 2030 
Dec. 5 2094 
Apr. 17 2261 
Jan. 9 2134 
Mar. 13 2213 
Mar. 27 2238 
Apr. 24 ($)2270 
Apr. 10 2253 
Nov. 14 2069 
Dec. 19 2110 
Dec. 5 2094 
Nov. 14 2070 
Dec. 26 2119 
Dec. 26 2119 
Apr. 24 (S)2271 
Sept. 26 2006 
Sept. 19 1997 
Apr. 10 2254 
Apr. 24 2270 
Apr. 10 2254 
Dec. 26 2117 
Aug. 29 1966 
Sept. 19 1998 
Dec. 12 2102 
Sept. 19 1997 
Dec. 5 2093 


Na 
Groups LefD. 
F 
AY A-2 
A A-2 
AY A-2 
F 
AY 
AY A-2 
AMY A-2 
AY A-2 
AY A-2 
AMY A-2 
F 
A-2 
AY A-I 
F 
AY 
AMY 
AY B 
F 
F A-1 
A-2 
F 
F A-2 
F A-2 
F A-l 
B 
F A-2 
F 
A-2 
A-2 
F 
AY B 
F 
AM A-2 
A-2 
B 
A B 
B 
AM B 
A-| 
AY B 
AY 
AY A-2 
AY A-2 
A B 
A-2 
A B 
F A-1 


MOTION PICTURE HERALD, APRIL 24, 1954 


Herald 
Review 


Excellent 
Good 
Good 


Excellent 


Fair 
Excellent 
Very Good 
Good 


Excellent 
Very Good 


Excellent 
Fair 
Good 
Good 
Excellent 


Good 
Superior 


Fair 
Fair 
Excellent 
Excellent 


Superior 
Excellent 
Fair 

Fair 
Good 


Excellent 
Good 

Very Good 
Excellent 


Excellent 
Excellent 


Good 

Very Good 
Excellent 
Good 
Good 


Fair 
Good 
Good 


Good 
Good 


Good 


Excellent 
Good 
Fair 

Fair 

Fair 

Fair 
Good 
Excellent 
Good 
Fair 


Good 


Excellent 


Very Good 


Excellent 


ee 
63m 
83m 
85m 
77m 
73m 
109m 
87m 
90m 
73m 
65m 
9im 
88m 
103m 
121m 
137m 
: 68m 
7im 
99m 
109m 
115m 
103m 
78m 
60m 
59m 
8im 
76m 
88m 
95m 
80m 
| = | 
73m 
62m 
96m 
80m 
65m 
85m 
100m 
74m : 
72m 
90m 
100m 
79m 
82m : 
: 79m 
82m 
88m 
72m 
103m 
66m 
96m 
75m | 
75m 
94m 
93m Good : 
93m Very Good 
' 90m Good 
116m 
100m 


TITLE—Production Number—Company 


Monster from the Ocean Floor 

(5328) Lippert 
Moon Is Blue, The UA 
Murder on Monday (Brit.) | Mayer-Kingsley 
My Heart Sings (|Ital.) IFE 


N 
Naked Jungle, The (c) (5315) Para. 
Nebraskan, The (618) Col. 
New Faces (c) (CS) (409) Fox 
Night People (c}) (CS (407) Fox 
O-P 

Othello UA 

Out of the Past (488) RKO 
Out of This > ig (c) Kupferman 
Outcast, The (<) Rep. 
Overcoat (Ital.) Times 
Overland Pacific (c) UA 
Paratrooper (619) (c) Col. 
Paris Model (621 Col. 
Paris Playboys (5418) AA 
Passionate Sentry, The (Brit. Fine Arts 
Path to the Kingdom (Span. Master 
Personal Affair (Brit. ) UA 
Phantom of the Rue Morgue 

(3D) (c) (322)* WB 
Phantom Stallion (5331) Rep. 
Pickwick Papers (Brit.) Mayer-Kingsley 
Pinocchio (c) (493) RKO 


Playgirl (421) Univ. 
Pride of the Blue Grass (c) (5410) AA 
Prince Valiant (c) Ics} lore 20th-Fox 
Princess of (c) (414 20th-Fox 
Prisoner of W. MGM 
Prisoners of the ae (c) (622) Col. 
Private Eyes (532 AA 


Project M-7 (483) Brit.) U-I 

Project Moon Base (5315) Lippert 

Public Enemy (318) WB 
Q-R 


Queen of Sheba (Ital.-Eng.) (5325) Lippert 
Queen's World Tour, A (c UA 


Quo Vadis (c) (411) M 
Rachel and the Stranger (469) RKO 
Racing Blood (c) (410) 20th-Fox 
Rails Into Laramie (c (419) Univ. 
Red Garters (c) (5314 Para. 
Red River Shore -. Rep. 
(420) MGM 


Ride Clear of Diablo (c) (413) Univ. 
Riders of the Purple (443)  20th-Fox 
Riders to the Stars (c) UA 
Riding Shotgun (c ‘Ids 323) WB 
Ring of Fear (c a 
Riot in Cell Block 11 (51) 

River Beat 
River of No Return (c (CS) (405) 
Rob Roy (c) (eit) 494) Disney-RKO 


Robe, The (CS) (c) (335)* 20th-Fox 
Rocket Man, The (412 20th-Fox 
Roman Holiday (5301)* Para. 
Rose Bowl Story ent Allied 
Rose Marie (CS) (c) (418) MGM 
Royal African Rifles, The (c) (5403) AA 
s 
Saadia (c) (415) MGM 
Sabre Jet (c) UA 
Saginaw Trail (576) Col. 
Saint's Girl Friday RKO 
Saskatchewan (414) (c)* Univ. 
Scarlet Spear, The (c) UA 


Scudda Hoo-Scudda Hay (c) (440) Fox 
Sea of Lost Ships (5213) 
Secret of Assignment ( Ital.) 


Secret Document—Vienna (Fr.) Davis 
Secret of the Incas (c) (5318) Para. 
Seven Brides for Seven Brothers 

(CS) (c) MGM 
Shadow Man (5316) Lippert 
Shadows of Tombstone Rep. 
Shane (c) (5225)* Para. 
Shanghai Story, The Rep. 
Shark River (c) UA 
She Couldn't Say No (408) RKO 
Siege at Red River (c) (404) 20th-Fox 
Singin’ in the Corn Col. 


Release 

Stars Date 
Anne Kimball-Stuart Wade May 7,'54 
William Holden-David Niven July 17,'53 


Ralph Richardson-Margaret Leighton Oct.,'53 


Ferruccio Tagliavini Mar.,'54 
Eleanor Parker-Charlton Heston Mar.,'54 
Phil Carey-Roberta Haynes Dec.,'53 
Eartha Kitt-Robert Clary Feb.,'54 
Gregory Peck-Rita Gam Mar.,'54 
Orson Welles-Fay Compton n.,'54 
Robert Mitchum-Kirk Douglas (reissue) oun 29. ‘53 
Lowell Thomas, Sr. & Jr., Narrators Apr.,'54 
John Derek-Joan Evans Not Set 
Renato Rascel Oct.,'53 
Jack Mahoney-Peggie Castle Feb.,'54 
Alan Ladd-Leo Genn Jan.,'54 
Marilyn Maxwell-Paulette Goddard Nov.,'53 
Leo Gorcey-Huntz Ha Mar. 7,'54 
Valerie Hobson-Nigel Patrick Nov.,'53 
Dominique Blanchard Jan.,'54 
Gene Tierney-Leo Genn Feb.,'54 
Karl Malden-Patricia Medina Mar. 27,'54 
Rex Allen Feb. 10,'54 
Nigel Patrick-James Hayter May,'54 
Disney Feature (reissue) Apr.,'54 
Shelley Winters-Barry Sullivan May,'54 
Lloyd Bridges-Vera Miles Apr. 4,'54 
Robert Wagner-Janet Leigh Apr.,'54 
Jeffrey Hunter-Debra Paget June,'54 
Ronald Reagan-Dewey Martin May,'54 
Gloria Grahame-Cesar Romero Nov.,'53 
Bowery Boys Dec. 6,'53 
Phyllis Calvert Nov.,'53 
Donna Martell-Ross Ford Sept. 4,'53 


Jean Harlow-James Cagney (reissue) Feb. 6,'54 


Gino Cervi-Leonora Ruffo Feb. 12,'54 
Documentary Mar.,'54 
Robert Taylor-Deborah Kerr (reissue) Jan.,'54 
Loretta Young-William Holden (reissue) Feb.,'54 


Bill Williams-Jean Porter Mar.,'54 
John Payne-Mari Blanchard Apr.,'54 
Rosemary Clooney-Jack Carson Mar.,'54 
Rex Allen Dec. 15,'53 
Elizabeth Taylor-Vittorio Gassman Apr. 16,'54 
Audie Cabot Mar.,'54 


Geo. Montgomery-Robt. Barrat (reissue) Mar.,'54 
Richard Carlson-Herbert Marshall Jan. 29,'54 
Randolph Scott-Wayne Morris Apr. 10,'54 
Clyde Beatty-Pat O'Brien Not Set 
Neville Brand-Leo Gordon 


Phyllis Kirk-John Bentley May 28,'54 
Robert Mitchum-Marilyn Monroe May,'54 
Richard Todd-Glynis Johns Feb. 27,'54 
Victor Mature-Jean Simmons Oct.,'53 
Thelma Ritter-Jeffrey Hunter Apr.,'54 
Gregory Peck-Audrey Hepburn Sept.,'53 
Marshall Thompson (reissue) Sept. 6, ‘53 
Blyth-Keel-Lamas-Main Mar. 19,'54 
Louis Hayward-Veronica Hurst Sept. 27,'53 
Cornel Wilde-Mel Ferrer Feb. 5,'54 
Robert Stack-Coleen Gray Sept. 4,'53 
Gene Autry Sept.,'53 
Louis Hayward-Naomi Chance Apr. 15,'54 
Alan Ladd-Shelley Winters Mar.,'54 
John Archer-Martha Hyers Mar.,'54 
June Haver (reissue) "54 
John Derek-Wanda Hendrix Fe b.,'54 
Vivi Gioi-Umberto Spadaro Mar.,'54 
Frank Villard-Renee St. Cyr Feb. 15,'54 
Charlton Heston-Nicole Maurey June,'54 
Jane Powell-Howard Keel Aug.,'54 
Cesar Romero Oct. 16,'53 
Rex Allen Sept. 28,'53 
Alan Ladd-Jean Arthur Aug,.,'53 
Ruth Roman-Edmond O'Brien Not Set 
Steve Cochran-Carole Mathews Nov.,'53 
Jean Simmons-Robert Mitchum Feb. 15,'54 
Van Johnson-Joanne Dru Apr.,'54 


Judy Canova-Allen Jenkins (reissue) Jan.,'54 


PRODUCT DIGEST SECTION, APRIL 24, 1954 
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(S)—=synopsis 
Issue Page 
June 13 1869 
Oct. 10 2022 
Mar. 13 2214 
Feb. 13 2181 
Nov. 7 2062 
Feb. 20 2189 
Mar. 20 2229 
Jan. 9 (S)2135 
Apr. 24 2269 
Mar. 13 (S)2215 
Oct. 17 2031 
Feb. 13 2182 
Dec. 26 2118 
Nov. 7 2062 
Mar. 13 2214 
Oct. 31 2047 
Dec. 19 2110 
Jan. 9 2133 
Mar. 6 2206 
Apr. 10 2253 
Apr. 24 2269 
Feb. 20 2189 
Apr. 10 2254 
Apr. 10 (S)2255 
Apr. 3 2245 
Nov. 7 2062 
Dec. 5 (S)2094 
Nov. 28 2087 
Sept. 5 1982 
Nov. 14 2070 
Mar. 13 2213 
Mar. 27 2238 
Mar. 20 2229 
Feb. 6 2173 
Dec. 26 2118 
Feb. 13 2181 
Feb. 6 2173 
Mar. 27 2237 
Mar. 6 2206 
Mar. (S)2214 
Feb. 13 2181 
Apr. 24 —-2269 
Nov. 28 2086 
Sept. 26 2005 
July 4 1901 
Mar. 6 2205 
Oct. 3 2015 
Jan. 2 2125 
Sept. 12 1989 
Aug. 29 
Mar. 27 2238 
Feb. 27 2197 
Mar. 27 2238 
Oct. 31 2046 
Jan. 30 2166 
Apr. 17 (S226! 
Oct. 10 2022 
Apr. 18 ‘1797 
Apr. 24 (S)2271 
Nov. 7 2062 
Jan. 16 2141 
Mar. 27 2237 
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Time Groups L.of D. 
99m 
85m 
( 99m A-2 
2 95m AY A-2 
68m AY A-2 
93m A-2 
AMY 
97m 
75m 
96m B Very Good 
73m AY Good 
87m AY Very Good ee 
an 59m A B Fair 
a 62m Fair = 
; 85m Fair 
85m Good 
82m AY Good 
84m A Good 
54m 
109m 
85m 
Tim 
100m 
82m 
78m AY 2 
64m 2 
63m = 
83m 
99m A-2 Fair 
84m A-| Good 
168m 
93m 
76m F Fair 
8im Good 
91m AY 
54m F 
115m AY 
8Im AMY | 
56m 
tn 
9im 
ay 119m F A-2 
73m 
106m 
75m 
68m AY 8 
87m F A-2 : 
78m 
95m 
85m F A| 
A-2 
54m 
117m AY A-2 
80m F 
89m AY 
64m 


TITLE—Production Number—Company 


Sins of Jezebel ¥ (5225) Lippert 
Slaves of Babylon (525) (c) Col. 
So Big (307)* WB 
Something Money Can't Buy (Brit.) Univ. 
Son of Sinbad (color) (3D) K 

Song of the Land (color) UA 
Sons of the Navy (5409) AA 
Southwest Passage (3D) (c) UA 


Spice of Life (Fr.) 

Star Is Born, A (CS) (c) 
Steel Lady, The : UA 
Stormy the Thoroughbred (c) Disney 
Stranger on the Prowl UA 
Street With No Name (442) 20th-Fox 
Student Prince, The (CS) (c) (424) MGM 


T 


Mayer-Kingsley 
WB 


Take the High Ground (c) (406) MGM 
Tall in the Saddle (47! RKO 
Tanga Tika (c) Schaefer 
Taza, Son of Cochise (c) : 
(410—3D, 411—2D) Univ. 
Tennessee Champ (417) (c) MGM 
Terror Street (5304) Lippert 


Texas Badman (5335) 
Them WB 


They Won't Believe Me (474) RKO 
Those Redheads from Seattle (c) 

(2D-5329, 3D-5305) Para 
Three Coins in the Fountain (CS) 

(c) (413) 20th-Fox 


Three Sailors and a Girl (c) (314)* | WB 
Three Young Texans (c) (402) 20th-Fox 
Thunder Over the Plains (c) (313) WB 
Thy Neighbor's Wife 20th-Fox 
Titfield Thunderbolt (c) (387) (Brit.) Univ. 
Top Banana (c) UA 


Torch Song (c) (405)* MGM 
Treasure of Sierra Madre (310) WB 
Trent's Last Case (Brit.) (5212) Rep. 
Tumbleweed (c) (405) Univ. 
Turn the Key Softly (Brit.) Astor 
U-V 

Undercover Agent (5306) 
Untamed Heiress 

Valley of the Kings (427) (c) MGM 
Valley of the Sun (470) RKO 
Veils of Bagdad (c) (404) Univ. 
Vicki 20th-Fox 
Vigilantes Terror (5422) AA 
Village, The UA 
Violated Palace 

Walking My Baby om Home (406) (c) Univ. 
War Arrow (c) (40 Univ. 
War of the Worlds oy (5303) Para. 
We Want a Child (5324) — 


White Fire (5317) ppert 
White Hell of Pitz Palu (Ital.-Eng. pub fe 
Wicked Woman 
Wild One (623) 


Will Any Gentleman? (Brit.) 
Wings of the Hawk (c) 

(2D-336, 3D-330) Univ. 
Witness to Murder UA 
World for Ransom (5408) AA 

X-Y-Z 
Yank in the R.A.F. (367) 20th-Fox 
Yankee Pasha (c) (417) Univ. 
Yellow Balloon (5430) (Brit.) AA 
Yesterday & Today UA 
Yukon Vengeance (533!) AA 


Release 
Stars Date 

Paulette Goddard Oct. 23,53 
Richard Conte-Linda Christian Oct.,'53 
Jane Wyman-Sterling Hayden Oct. 31,'53 
Patricia Roc-Anthony Steel Oct.,'53 
Dale Robertson-Peggie Castle Apr. 3,'54 
Nature Nov.,'53 
Jan Sterling-Neville Brand June 27,'54 
Joanne Dru-Rod Cameron Apr.,'54 
Noel-Noel Jan.,'54 
Judy Garland-James Mason Not Set 
Rod Cameron-Tab Hunter Oct. 9,'53 
M. R. Valdez-Robert Skene Mar.,'54 
Paul Muni-Joan Lorring Nov. 2,'53 


Richard Widmark- Lloyd Nolan (reissue) Mar.,'54 


Ann Blyth-Edmund Purdon June,'54 
Richard Widmark-Karl Malden Oct. 30,'53 
John Wayne (reissue) Mar.,'54 
All Native Cast Nov.,'53 
Rock Hudson-Barbara Rush Feb.,'54 
Shelley Winters-Dewey Martin Mar. 5,'54 
Dan Duryea Dec. 4,'53 
Wayne Morris Dec. 20,'53 
James Whitmore-Edmund Gwenn June 19,'54 
Susan Hayward-Robert Young (reissue) Apr.,'54 
Rhonda Fleming-Gene Barry Oct.,'53 
Clifton Webb-Dorothy McGuire June,'54 
Jane Powell-Gordon MacRae Dec. 26,'53 
Mitzi Gaynor-Jeff Hunter Jan.,'54 
Randolph Scott-Phyllis Kirk Dec. 12,'53 
Hugo Haas-Cleo Moore Oct.,'53 
Stanley Holloway Oct.,'53 
Phil Silvers-Rose Marie Feb.,'54 
Joan Crawford-Michael Wilding Oct. 23,'53 
Humphrey Bogart (reissue) Nov. 7,'53 
Michael Wilding-Margaret Lockwood Jan. 1,'54 
Audie Murphy-Lori Nelson Dec.,'53 
Yvonne Mitchell-Terence Morgan Not Set 
Dermot Walsh-Hazel Court Oct. 2,'53 
Judy Canova-Don Barry Apr. 12,'54 
Eleanor Parker-Robert Taylor Not Set 


Lucille Ball-James Craig (reissue) Feb., 54 
Victor Mature-Mari Blanchard Nov., ‘53 


Jeanne Crain-Jean Peters Oct.,'53 
Bill Elliott-Mary Ellen Kay Nov. 15,'53 
John Justin-Eva Dahlbeck Oct. 23,'53 
Wim Holland Dec., ‘53 
Donald O'Connor-Janet Leigh Dec.,'53 
Jeff Chandler-Maureen O'Hara Jan.,'54 
Gene Barry-Ann Robinson Oct.,'53 
Special Cast Feb. 19,'54 
Scott Brady-Mary Castle Jan. 1,'54 
Hans Albers Nov.,'53 
Beverly Michael-Richard Egan Jan. 8,'54 
Marlon Brando-Mary Murphy Feb.,'54 
George Cole-Veronica Hurst Feb.,'54 
Van Heflin-Julia Adams 
Barbara Stanwyck-George Sanders May,'54 

Dan Duryea Jan. 31,'54 


Tyrone Power-Betty Grable (reissue) ont = 


Jeff Chandler-Rhonda Fleming Apr., 
Andrew Ray-Kathleen Ryan Oct. rey 
Documentary Dec. 2,'53 


Kirby Grant-Mary E. Kay Jan. 17,'54 


Time 


74m 
82m 
10lm 
83m 


7im 
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(S)=synopsis 
Issue Page 
Nov. 28 2086 
Oct. 3 2013 
Oct. 3 2015 
Jan. 30 (S)2167 
Nov. 28 2087 
Apr. 24 (S)2271 
Apr. 17 2261 
Jan. 16 2142 
Apr. 24 ($)2270 
Oct. 17 2030 
Mar. 13 2214 
Nov. 14 2069 
Apr. 24 (S)2271 
Sept. 26 2006 
Oct. 10 2022 
Jan. 30 2165 
Feb. 20 2189 
Dec. 5 2093 
Nov. 14 (S)2071 
Apr. 10 2253 
Sept. 26 2006 
Mar. 13 (S)2214 
Nov. 28 2085 
Jan. 16 2142 
Nov. 7 2061 
Sept. 26 2207 
Oct. 3 2014 
Jan. 30 2165 
Oct. 3 2014 
Oct. 17 2030 
Nov. 21 2077 
Jan. 30 2166 
Dec. 5 2094 
Apr. 24 2269 
Oct. 3 2014 
Sept. 12 1989 
Oct. 17 (S)2031 
Oct. 17 2029 
Dec. 12 2102 
Nov. 14 2069 
Dec. 12 2101 
Feb. 28 1742 
Feb. 13 2183 
Nov. 21 2077 
Nov. 28 2087 
Dec. 26 2118 
Sept. 5 1981 
Apr. 17 2261 
Feb. 13 2182 
Mar. 13 2213 
Dec. 5 2094 
Nov. 14 2070 
Jan. 16 (S}2142 
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simple statement fact... 


THE ALMANAC is referred to far more often, by far more 
people in the motion picture and television industries—and also 
by more writers for the public press—than any other reference 
book. There are obvious reasons for that: 


The data in the most-often-used parts of the ALMANAC is 
not to be found in any other reference book. 


THE ALMANAC is the only finger-tip reference volume of 
its kind—the only thumb-indexed book in these fields. It is 
correctly described as being "like a library of fifteen volumes 
in one." No other reference book in these fields can genuinely 
make that claim. 


THE ALMANAC is not given in combination with any other 
publication. It is purchased for itself alone. Its unique 
features make it indispensable—worth many times its price— 
to thousands in the motion picture and television industries. 


It is the only accepted "Who's Who and What's What" for the 
entire field. There just isn't anything like it! 


Edited by 


Charles S. Aaronson 


$5 postpaid- 

Quigley Publications 
1270 6th Avenue rial) 
New York 20, N. Y. 


Thumb-indexed in 
IS organized 
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SHOW BUSINESS is a GO business...and the 
showman who is going to lure patrons to his Box 
Oflice...has to be on the GO...every minute of 
every day...with high-octane SHOWMANSHIP 
...souped-up BALLYHOO...and supercharged 
EXPLOITATICON...that TELLS more people 
about your great entertainment...and SELLS 
them your attractions! 


So...turn SLOW business into SHOW 
Business! Take off the brakes...and let ’er GO! 


Sell Bigger SHOW BUSINESS with 
Bigger SHOWMANSHIP! 


nariona SERVICE 


PRIZE BABY OF THE DUSTRY 
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